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Beyond the Kitchen
Strategies for Overcoming L.A.'s 194X- 1 96X Sitcom-Suburban Domesticity

by
Angelos Siampakoulis

Submitted to the Department of Architecture on May 24, 2018 in Partial Fulfillment of the
Requirements for the Degree of Master of Science in Architecture Studies

ABSTRACT

Beyond the Kitchen aims to propose an alternative view of thinking suburbia by suggesting
the cultural and spatial consideration of its domesticity. Therefore, the thesis initiates by hypoth-
esizing upon suburbia's contemporary popularity and proceeds through the understanding of the
ranch-style typology as well as the urban and cultural forces that are at play. In this light, the re-
search attempts to answer the following question: Can we find alternative, suburban models of liv-
ing? The rationale behind this work lies in the recognition that the mid-century ranch-style house
still characterizes the everyday life of the majority of suburban residents. To theorize a proposal
of this nature, this thesis a) performs an instigation of the above-mentioned typology's various do-
mestic facets and b) grounds a design proposal in Lakewood, California. The thesis begins with the
proposition that the postwar ranch-style typology was a commodity, and chapter one is dedicated
to an analysis of this position. By focusing on the suburban development of the city of Lakewood
as a case study, my analysis reveals the methods through which the studied typology was com-
modified. This process, I argue, was threefold and involved: the myth of 'California Dreaming,"
the construction techniques used for the building of the modem ranch-style, and the use of patter
catalogs for its marketing. Bound upon this recognition of commodification and hypothesizing
on television's increasing popularity after the Second World War, the second part of the research
asks: In a historical period steeped in technological innovation and progress, how did television
influence the organization of the interior space of the suburban house? The third part of the thesis
is dedicated to the analysis between aspects of commodification and spectacle, focusing on the do-
mestic areas of ranch-style's kitchen and front lawn. Methodologically, the thesis draws evidence
from literature, archival research, online surveys, site visits, interviews, and the design proposal. It
employs drawing in three ways: for archival material analysis, for argument augmentation, and for
design implementation. With its design, the research investigates the possibility of two strategies:
the restructuring of the suburban domestic space and the reconsideration of the plot's property line.
Conditioned upon this apparatus, a new domestic suburban form comes to question-among other
design exercises-the possibility of a collective living project.

Keywords: postwar suburbia; ranch-style house; Los Angeles; Lakewood, California; television

(TV); interiority.

Thesis Supervisor: James Wescoat, PhD
Aga Khan Professor, Professor of Urban Studies and Planning.
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PREFACE



W orshipped and beloved, suburbia advances in popularity. Orchestrated,among others, by the Atomic Age's massive stock of political and mass

media propaganda, sitcom-like domestic imaginaries, customized Formica kitch-

en innovations, and Barbie doll fantasies, the canonization-if not idealization-

of a particular domestic ethos still characterizes today's suburban living. If sub-

urbia remains popular, what are today's new domestic models of living?

Although the current thesis is mainly driven by this question, it would still be

wrong if the future student of this work understands this research piece as sol-

emnly investigating the areas of housing, suburbia, or domesticity. I did not start

with the intention to do a thesis about the aforementioned, nor did I intend to

write a thesis about L.A.'s suburban development. These research fields may in-

deed have a high degree of importance here, but they all somehow came together

at a much later stage.

Behind every piece of research, deeper reasons are always concealed. Speaking,
necessarily, from a personal stance, I intended to write about these acts, social

aspects, ideas, and personal obsessions I had wanted to write about for an ex-

tended period of time but never had the opportunity, the knowledge, or the time

to do so-events that were taking place around me but which I could not explain;

afterthoughts or disagreements I had during conversations that I was engaged

in but did not have the maturity or the linguistic capacity to verbally express or

organize on paper.

K eeping these in mind, and always trying to perform research with objectivity,
I decided to structure the thesis around neither antiquated nor out-of-date

questions but instead around diachronic problematics--not problems, which in

a mathematical essence anticipate solutions, but instead, conditions. Out of the

myriad conditions that the human race has developed over the centuries, that of

dwelling is fundamental: an act with timeless importance that, nevertheless, in

our epoch more than ever impacts the city scale. These observations form both

the hypothesis and the research question of this project and are the foundation

upon which I condition my thesis. Moreover, here design does not come as a

panacea, as an urgently needed solution to a problem, but instead as a question.

Given these thoughts, I tried to tailor my theoretical and historical investigations

around the relationship of architecture with the urban. This methodology of

-- 15-



scholarship expresses questions that were born over the years of my profession-

al and academic training, at MIT and elsewhere, and that have stayed with me

through these years. I decided to institute this way of thinking and apply it to my

thesis because it expresses appropriately my understanding of what constitutes

the urban via the knowledge of the architectural: ultimately, and most important-

ly, the recognition of-and if I may be permitted to say so, respect for-the im-

portance of the relationship between building and the urban. This way, I aimed

to develop a thesis that has a design research "dogma" in its core and performs

with specificity yet with an understanding that certain examined architectural

phenomena and cultural trends should be viewed in a broader-but still chrono-

logically and geographically specific-context.

-16-
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If suburbia remains popular,

what are today's new domestic models of living?
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n July 1959, Richard Nixon, serving then as the U.S. Vice President, visited the

American National Exhibition in Moscow. [FIGURE 1] Together with the respec-

tive Soviet exhibition which has taken place earlier the same year in New York, this

exhibition was part of a mutual agreement between the two super-powers in order

to foster a better cultural understanding. The prototype of a characteristic American

suburban model house of the 1960s including an all-electric kitchen, fully equipped

with more than a dozen of handy appliances, mass-produced can food and even coke-

style soda drinks occupied a central position at the expo. Vice President Nixon met

with the Soviet Premier Nikita Khrushchev inside this Cold War-era typical American

kitchen. [FIGURE 2] Their feverish yet staged' conversation went down in history as

the 'Kitchen Debate.' 2 While Nixon pointed to the dishwasher, he argued that it repre-

sented the respect of American society for women-by making their everyday life eas-

ier through the use of advanced technology-and that most importantly it was clear

evidence of the advantage that American people had to equally enjoy the fruits of

capitalism, as every American willing to work hard enough could afford the privileges

and comforts that such a house could offer.3 The next day the argument continued,

this time inside a television studio and millions of spectators across the United States

and Soviet Union had the opportunity to watch the recorded impromptu exchanges,

as the 'Kitchen Debate' was broadcast on TV 4 [FIGURE 31

To a modern listener, Nixon may sound like an antiquated, typical postwar house

salesman, though, in the context of the postwar years, his argument made sense. At

the beginning of the 1940s, mass media-the printing press, and later television

were promoting a peaceful, family-oriented lifestyle; as film studies scholar Ermi Lee

Mock aptly observes, "the nation needed this readjustment and security after the tu-

mult of the war years." 5 Owning a house had become a feasible dream, and a life goal

which was necessary for the pursuit of an idyllic, peaceful, and stable family life-a

lifestyle that many were looking forward to experiencing, after decades of economic

instability and global warfare.

B eyond the Kitchen is a thesis about the interior and exterior private space of the

postwar ranch-style suburban house.' The research focuses both on the spaces

enclosed by walls but also on the area exterior to the house surrounded by a fence.

That is to say, this study considers as private both the indoor and the outdoor venues

of the house, with the property line of the plot serving as the exterior boundary.

Methodologically, this follows from the reasoning that the domestic landscape of the

suburban house-the front lawn and the backyard-have equal importance to the

-25-



sheltered, interior domestic spaces of the home such as the living room and the kitch-

en. Having the interior of the ranch-style house as a framework, I build my thesis

upon two concepts. The first concept is the perception of the ranch-style house as a

sellable product; as a commodity. The second concept is the perception of the house

as a stage set, as a space for show; as a spectacle.

Three chapters, an introduction, and a conclusion make up my thesis. Chapter

one-Selling Fantasies, Buying Homesfrom Magazines-analyses why and how the

ranch-style was commodified. The hypothesis here stems from the fact that the typol-

ogy was constructed in vast numbers and with extraordinary speed during the Cold

War years. By questioning the consequences of commodification, I attempt to estab-

lish a parallel between the house as commodity and the house as spectacle. Hence, in

chapter two, Selling Televisions like Selling Homes, based on evidence that television be-

came more and more popular during the mid-century years, I ask, "In an era steeped

in technological innovation and progress, how did television organize the domestic

space of the Cold War house?" Chapter three, Mowing and Cooking: Domes/ic Rituals

of the Atomic Age, discusses elements of spectacle and commodification in the ranch-

style's kitchen and front lawn.

The research draws evidence from literature on architecture, geography, and urban,

visual, and media studies; archival research; field research; site visits; interviews; per-

sonal diaries; and my design proposal. My thesis employs drawing in three ways: as

an analytical tool, as an argumentation tool, and as an instrument for design. Each

method corresponds to one of the three chapters.

The conclusion and last chapter of the thesis addresses my response to the analyzed

form of domesticity. In an attempt to answer this question, I propose two strategies:

First is the redesign of the domestic space. I argue that this new typology should a)

organize the domestic areas linearly with the private spaces towards the street and

the public spaces of the house at the back and b) incorporate a circulation corridor

adjacent to the domestic spaces, all enclosed by c) a standardized wall on one side

and d) a porous fagade on the other. My second strategy is the reconsideration of the

property line. In this vein, though the typology I investigate could form one or two

housing projects in Lakewood's traditional lots of 50 by 100 feet, I unite 18 of them.

Now, the backyard has become a courtyard, all the domestic spaces face inwards, and

an entrance door then a foyer replace the picture window. I propose new domestic

spaces such as the communal kitchen, the workspace, the shared garden, living room,

-26-
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and pool. Consequently, the design aims to question the forms of domestic life that

can emerge in the given context of Lakewood.

In the fields of sociology, and media and gender studies many recent commentators

have worried, both with annoyance and nostalgia, about the domestic conditions

and relationships that the suburban house has created. Since its emergence, subur-

bia has confronted both passionate advocates as well as critical opponents. On the

contrary, little has been written about the domestic architecture of suburbia. A small

number of commentators have speculated on the typological or stylistic aspects of

the suburban house, perceiving it as an artifact. As Dolores Hayden asserts, "these

places have not attracted architectural historians, because few well-known architects

were involved, or planning historians, because they were not usually planned by noted

practitioners."7 Moreover, arguably little has been designed in regards to the postwar

sitcom-suburban domesticity.

W e surely do not live in the 1950s anymore, but, in Lakewood and many other

suburbs, millions still experience architecture of the past, a domestic condition

designed during and-arguably-for this era. If the first urban layer of metropolitan

Los Angeles was an ensemble of ranch-style tract developments, highways, and fan-

tastic architecture' what could a new housing project in this context entail? Beyond the

Kitchen attempts to answer this question and aims to fill this gap in the literature by

proposing a careful reconsideration of the interior of the ranch-style house, propos-

ing that a research of this nature-which methodologically combines the cultural, his-

torical and spatial aspects of domesticity-may be helpful in the discourse regarding

the future of the suburban living condition.

-28-



1 The fact that the 'Kitchen Debate' was staged is mentioned by in Beatriz Colomina's Domestic- N O T E S
iy at War. Characteristically, Colomina mentions the subject of the debate is remarkable, to go on and

quote historian Elaine Tyler May: "instead of discussing 'missiles, bombs, or even modes of govern-

ment ... [the two leaders] argued over the relative merits of American and Soviet washing machines,

television and electric ranges';" Beatriz Colomina, Domesticity at War (Cambridge, MA: The MIT Press,

2007), 200 quoting Elaine Tyler May, Homeward Bound: American Families in the Cold War Era (New York:

Basic Books, 1988), 16.

2 "Nixon vs. Khrushchev-The 1959 Kitchen Debate," Association for Diplomatic Studies

and Training, accessed January 6, 2018, http://adst.org/2015/07/nixon-vs-khrushchev-the-1959-

kitchen-debate/#.WmibpiOB1Z0.

3 "The Kitchen Debate-transcript," Central Intelligence Agency, accessed January 10, 2018,

https://www.cia.gov/library/readingroom/docs/1959-07-24.pdf.; U.S. Vice President Richard Nixon

in dialogue with Soviet Premier Nikita Khrushchev: "I want to show you this kitchen. It is like those of

our houses in California. [Nixon Points to dishwasher] [...] This is our newest model. This is the kind

which is built in thousands of units for direct installations in the houses. In America, we like to make

life easier for women... [...] This house can be bought for $14,000, and most American [veterans from

World War II] can buy a home in the bracket of $10,000 to $15,000. Let me give you an example that

you can appreciate. [...] any steel worker could buy this house. They earn $3 an hour. This house costs

about $100 a month to buy on a contract running 25 to 30 years."

4 Elena Lisanyuk, "Argumentation, R. Pavilionis's Meaning Continuum and the Kitchen De-

bate," Problemos 88 (2015): 97.

5 Emin Lee Mock, "The Horror of 'Honey, I'm Home!': The Perils of Postwar Family Love in

the Domestic Sitcom," Film & Histor 41, no. 2 (Fall 2011): 31.

6 Two were the types of model houses that gained enormous popularity in the suburban de-

velopments after the Second World War: The 'rambling' ranch-style house, native of California and

the Revised Colonial Cape Cod style house which was more popular in states on the East coast; James

Wentling, Designing a Place Called Home: Reordering the Suburbs (Cham, Switzerland: Springer, 2017), 16;

Virginia Savage McAlester, A Field Guide to American Houses, (New York: Alfred A. Knopf, 2017), 602-

603.

7 Dolores Hayden, Building Suburbia: Green Fields and Urban Growth, 1820-2000 (New York: Pan-

theon Books, 2000), 129.

8 Reyner Banham, Los Angeles: The Architecture of Four Ecologies (Berkeley and Los Angeles, Cal-

ifornia: University of California Press, 2001), 93-118.
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The Commodification of South California's Ranch Style.



SELLING FANTASIES
BUYING HOMES FROM
MAGAZINES
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U ntil 1933 it was all an empty, muddy land. A flat surface to the south of down-town Los Angeles, near the border with Orange County. In the west, the first

stretch Long Beach; in the east, what would later become Disneyland Park. Farmers

were cultivating the land producing beans and dairy farms were scattered around. Few

major circulation arteries were visible, and the city grid had just started taking shape.

The first World War was over, the economy had crashed and Great Depression was

around the corner-a trip to the moon was still a sci-fi film scenario. A few decades

later, thousands were migrating here either returning from the war or escaping the city

center paralyzed by the fear of an atomic bomb attack. This would be the warm, safe

shelter of their dreams; its name was Lakewood.

The sales office of Lakewood began its operations at the beginning of 1950. Seven

house models were laid outside: they were freshly painted, fully furnished and with

neat lawns. Six months later the developers would add another two. At the warm day

that the sales office opened, more than thirty thousand visitors queued for hours to

visit the exhibition of the seven model houses,' amongst them male bread-winners,
veterans; housewives wearing long dresses and balancing on high heels; all of them

white. [FIGURE 4] The office was open from 9 a.m. to 10 p.m. Thirty-five salesmen

promoted the houses which were still under construction, 2 or as the salesmen called

them "just a pin on the map."3 The historical archive informs us that following the

first month of sales, the number of visitors had exceeded twenty thousand and more

than a thousand families had bought a house in Lakewood. Lakewood was undeniably

a success. The first resident of the new city was Jim Huffman, a Navy veteran, who

together with his family moved in on July 16, 1950.4

T he houses were simple. Each one measured around one thousand-square-feet
or ninety square meters. One story, without a basement. A slightly inclined roof,

stucco walls around, and minimal ornamentation. The garage measured one-fifth of

the house size-enough space to fit one automobile; in most of the houses, the ga-

rages were designed to fit two cars. The kitchens were fully equipped with stainless

steel counters. The furnishing was limited, minimal and impressive. Kitchens were at

the back of the house facing the yard, the dining room in the center and the master

bedroom most often located at the front. A large, screen-like front picture window

accompanied the living room. In this way, the outdoors turned into the indoors ren-

dering the private sphere of the house exposed to the public. The newcomers of

Lakewood had nothing to be afraid of and nothing to hide-a genuine camaraderie

among the residents of this new city was what it's creators had imagined. As the saying
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FIGURE 4: The line of prospective home owners at the Sales Office of Lakewood, ca 1950. Sourcc: I ,akcwod I listorical \rchivc.



on the brochure declared: "There is no better investment in your family's happiness,
stability and security than the purchase of a house in Lakewood [...I"'

The houses of Lakewood were ranch-style. The ranch-style is a low, horizontal hous-

ing typology, typical in the Western United States. In ranch-style houses, all domestic

spaces are organized over one floor under a slightly tilted pitched roof. Tradition-

ally it was designed with wide openings and it encouraged a casual indoor-outdoor

living. A native of southern California, the ranch-style originated from the Spanish

Colonial houses. The modern version of the ranch-style house hails from the 1950s,
this golden age of the automobile when the rise of social and economic mobility "in

combination with a benign climate created a mythic good life, accessible, it seemed to

almost everyone."' As such, the ranch-style house symbolizes "California Dreaming."

[FIGURE 5]The fantasy of California was an essential cultural motif for developers

regardless of where they were building; polls showed that, while a lot of people had

moved to California, "millions more wanted to."' The myth of California is crucial to

the understanding of the commodification of the ranch-style.

CONSUMPTION, SUN, AND BEACH

ELEMENTS OF A FANTASYIn 1963, a young artist, recent graduate of the Royal Academy of Arts, landed in

Los Angeles. His name was David Hockney. He did not have a car but within a

week from his arrival "in this strange, big city, without knowing a soul,"' he passed his

driving test, got a license, bought a car, practiced driving on the highways, drove to Las

Vegas, got himself a studio and started painting-as he later suggested "it was how

[he] imagined it would be.""' In the summer of 1966 and 1967 Hockney produced

some of his most iconic work." A Biger.Vplash is a square canvas painting which de-

picts a typical day in California; "hot, still, 1.. . with the sun at its highest in the sky, the

heat at its most intense [.. .. "'2The sky is blue, cloudless. Two palm trees stand in the

background of the painting. A turquoise swimming pool dominates the frame. At the

front of the painting, a yellow diving board directs the viewer's eye towards a delicately

painted splash of water in the middle of the frame-someone, still underwater, "gone

forever,"" had just dove. In the middle of the canvas, a pink stripe and a director's

chair indicate that we are looking at a private, domestic patio. Behind the director's

chair between the sky and the pool, a building-it is the faqade of a modernist house,

a rectangular block composed of horizontal lines and large, sliding glass windows.

The shadows are small and sharp, with clear outlines. IFIGURE 6J. With his brushes,

Hockney paints a mythological Los Angeles of "swimming pools and crisp blue skies
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[...], languorous sexuality, [a] life reduced to its simplest, sharpest schematics.""

T he fantasy of yearlong, comfortable, healthy living was an underlying motif which

reached its apogee during the postwar years and has been sustained until today."

The climate is the region-argues American journalist Carey McWilliams-who goes

on to add that "it has attracted unlimited resources of man power and wealth, made

possible intensive agricultural development, and located specialized industries such as

motion pictures."" The birth of Hollywood's Film Industry was associated with the

weather, a notable example being Sunset Boulevard. Not only did the pleasant climate

of Southern California give it its rare beauty but the climate was itself a commodity; a

product that was marketed, labeled and priced.17 In the mid-nineteenth century, many

affluent Americans started migrating to the West in search of a comfortable place to

invest their capital and pleasurably enjoy a domestic life harmonically divided between

indoors and outdoors.18 Lakewood, almost a century later exemplified this tendency;

many were keen to obtain a new house in the community because of the year-round

comfortable living."

The promotion of mild climatic conditions was present even from the end of the

nineteenth century. In years where tuberculosis was decimating the masses, Los An-

geles was promoting itself to be "the [ideal] city for those with one lung" whilst in

the 1890s advertising brochures promised health miracles.2" The pleasant climate and

the fresh, clean air of the area did cure a variety of diseases and illnesses-not only

tuberculosis but also:

rheumatism, asthma, sleeplessness, even impotence. [...] In the win-

ters, as many as 20,000 tubercular and rheumatic patients would take

the air, or the hot springs in the Los Angeles area, often within a mile

of downtown itself." Health foods and sanatoriums were already a

major industry."22 The sun of California, in combination with the

breeze from the ocean, was associated with a healthy lifestyle.

Since the beginning of the twentieth century, Long Beach was a popular destination

for vacation, surfing, sunbathing or a daily trip, a place where visitors were fleeing to

escape the city and enjoy a day of sunshine.2 ' The beach was indeed such a robust

geographic characteristic of the region that it made architectural historian and theo-

rist Reyner Banham include it in his argument about Surfrurbia as one of Los Angeles'

ecologies in his ground-breaking book from the sixties, The Architecture of Four Ecolo-
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FIGURE 6: David Hockney, A Bigger Splash, Oil on Canvas, 1967. Image Source: Tate Modern.
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gies. As he argues,

Angelenos (and others) hurried down to the beaches for health and

recreation, then decided to stay when they discovered the railways

had made it possible to commute to work-places inland [...] an air

of health and pleasure still attached to the beaches," partly for good

physiological reasons, and partly because the cultivation and cult of

the physical man (and woman) is obviously a deeply ingrained trait in

psychology of Southern California. Sun, sand, and surf are held to be

ultimate and transcendental values."

However, the association of California with a relaxed lifestyle was contradictory to

the emerging consumption values. Returning to Banham's Architecture of Four Ecologies

we read that "the culture of the beach is in many ways a symbolic rejection of the

values of consumer society, a place where a man needs to own only what he stands

up in-usually a pair of frayed shorts and sun-glasses."" Materialism had come to the

forefront as a new way of life that would deposit and guarantee happiness and plea-

sure-in the same way as sunshine or a trip to the beach did.

In the first decade of the post-War period, the diversity of products available for

consumption was unprecedented. These were the decades of colorful furniture,

televisions, and cars. Myriad electronic appliances, canned food, and TV-dinners.

Laundry machines, dishwashers, customized kitchens and Barbie dolls. Thomas Hine,

a history, culture and design writer, carefully observes that what is so essential about

Barbie is not Barbie herself, but all these other things that come together with her-

what you could buy for Barbie and even more, what you could add to the doll. And

there was-and is-always something new you could add to her life: a new set of

fashionable clothes, a new car, a new partner, a new house. Barbie was not a product

anymore, but rather she represented an everyday fantasy and-important here-a

new way of life.2

C onsumption was the new trend. After years of scarcity, instability, financial depres-

sion and warfare, consumption represented freedom-that of the freedom of

choice. Consumption came to also represent affluence and abundance, and it emerged

as an act that defined the individual within the mass. The products that a family chose

to purchase and consume defined its personal style, its social image, and happiness.

Material abundance completely transformed the daily life of the American family. In
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1951, the popular domestic magazine BetterLiving published an article entitled Why We
Eat Better: Industiial Advances in U.S. Open the Way to Rich, Vatied Diet. The argument

here was apparent, yet abstract. To better illustrate its thesis, a large image-covering

three quarters of the page-accompanied the essay. It depicted Czekalinski family-

Steve Czekalinski, his wife, his son and his daughter-surrounded by piles of cans and

fresh food products, representing-with what irony and propaganda-a year's supply

of food that the average American working class family could consume. [FIGURE 7]

On the bottom of the page, the same image was replicated five times. The image was

altered, with blank spots hiding the food that other typical families in countries such

as Belgium, the United Kingdom, and West Germany, could not purchase. American

History scholar Steven Sheehan, professor at the University of Wisconsin, argues that

"the pictorial provides an excellent example of [...] developing a complex abstract ar-

gument through the strategic juxtaposition of simple photographs and illustrations.""2

He concludes by arguing that "the material abundance literally spread out before the

American worker in this photograph distinguished him and his family from the rest of

the world's workers. His standard of living made him an American.""

t erialism was promoted as the absolute essence of American patriotism and

the mid-century years, buying products was advertised as a fundamental ele-

ment of American Democracy. Suburbia became connected with this lifestyle and, in

particular, with the ownership of property:

The issue of property (and ownership of it) has been fundamental

in defining American history. The American Revolution and the Civil

War were both largely the result of disputes over property rights, and

the U.S. government has consistently sought to create conditions to

facilitate and promote land ownership. Possession of property is also

a core value of America's republican ideals, as reflected in the writings

and beliefs of founding fathers such as Thomas Jefferson and James

Madison. During the Great Depression, homeownership was stressed

as a fundamental right of all Americans [...]"

In parallel with consumption, the value of personal freedom and independence spiked

during the post-war years. The houses of the suburbs represented parodies of lei-

sure and independence, and ownership came to make these two possible." Thus, the

salesmen of suburban houses were depicting their role as essential guards preserving

the foundational right of Americans to home-ownership." This was not, of course, a
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spontaneous and innocent act of patriotism but instead a calculated advice designed

to persuade prospective home buyers. The following quote from a 1955 publication

of the Houston Home Builders Association provides evidence of this:

The right of the American to own his home and to be free and secure

in it is one of the most fundamental guarantees of our liberty. The

breach of this right was one of the causes of the American Revolu-

tion. The preservation of it assures us the responsible citizenship so

essential to the success of our republic and our city and state govern-

ment.14

In the cultivation of this dream, the ranch-style played its own, essential role. Mass

media were also promoting the ranch-style as part of this fantasy. In May 1951, the

editors of fashionable domestic magazine House Beautiful argued that "[the ranch-style]

symbolizes what the average American now has, or can reasonably expect to achieve

by his own endeavors under the American democratic system."35

In a republic where consumerism and property ownership had become the new zeit-

geist, the house became a commodity to be traded like a car. By the same token, the

perception of the house as an accessible product played a crucial role in reinforcing

the Californian mythology, while in parallel it reflected the hedonistic character of

the region.37 The ranch-style, in particular, had a unique position within this emerging

trend because it was sold as the ideal domestic environment suitable for the relaxed,

laid-back, carefree Californian lifestyle. The association of pleasurable living with a

specific housing typology was the first and most crucial step towards its commodifi-

cation.

BUILDING, MARKETING, AND SELLING
THE RANCH-STYLET he commodification of the ranch-style house affected the growth, form, and

identity of the American city-especially the urban centers of the New Amer-

ican Frontier. In the postwar years, the built landscape of the United States changed

rapidly with the homogenous "sprawl becoming the national housing policy, reflecting

the power of the real estate, banking, and construction sectors, and the relative weak-

ness of the planning and design professions."38 Urban sprawl became an emblematic

representation of post-World War II urban development; one of the most characteris-

tic cases was that of the city of Los Angeles. Between 1945 and 1955, Los Angeles ex-
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panded more than 60 percent. 9 According to the 1970s U.S. Housing Census for the

county of Los Angeles, the number of structures built before 1940 was one-fourth

of the suburban structures constructed in the years between 1940 and 1969."' In the

metropolitan area of Los Angeles, cities such as Lakewood, Rossmoor, Anaheim, and

Panorama City are among these particular cases. Los Angeles became a status symbol

of suburbia, a suburban metropolis, a place that could not be found elsewhere in the

United States, a territory where it was difficult to draw a line between city life, subur-

ban life, and country life.'

W ith regard to mid-century America, it can be argued that the United States had

found a successful way to create affordable housing for the increasing demand

via suburban development. Following the end of the war, there was an immediate

need to shelter the returning veterans, and houses needed to be built rapidly and inex-

pensively. This-I argue-required two elements: first, fast and methodic production

and second, the use of cheap construction material that in combination with cheap

labor would result in both quickly produced and economically accessible housing.

Simultaneously, the abovementioned techniques would guarantee profitability for the

investor. In the case of the Californian ranch-style home, all these criteria were met

successfully because its design echoes the principles of modern architecture: efficient

plans, slab foundations, prefabricated or machine-made elements, plastics, and com-

posite sheeting." The majority of the material used in construction was industrial-

ized products that came from factories that had previously been used to produce war

equipment. As many recent commentators have proven, the relationship between the

second World War and domestic architecture is profound:

After World War II, factories used for war production were quickly

adapted to the manufacture of domestic products and a profusion of

window types [together with additional elements of the house] was

made possible by applying production methods perfected during the

war.4 3

In addition, the construction of the unit of the house adopted a logic of factory-like

production.4 [FIGURE 8] Developers started assembling homes the same way me-

chanical engineers were assembling dishwashers. Not only the industrial products

used for the construction of the new houses but also the construction techniques in-

stituted the logic of a factory-like assembly line. The relationship with war techniques

is here, once again, profound; the efficiency perfected during the war years drove the
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fast-paced construction.4 5

Donald J. Waldie is one of the most ardent chroniclers of Lakewood, and his pen

portrays how the suburb was built in the mid-century years. "The suburb was thrown

up on a plowed [sic]-under bean fields beginning in early 1950."" The houses were

all built the same way. Between 1950 and 1952 as many as 100 houses per day were

constructed, more than 500 per week.47 Lakewood was heralded as 'the city built in

six months,' with a new house completed every 7 1/2 minutes, 40 to 60 houses per

day, with a record 110 completed in a single day." 48 The houses were built by teams of

men, and foundations were hardly a foot deep.49

Some men poured concrete into the ranks of foundations from mix-

ing trucks waiting in a mile-long line. Other men threw down floors

nailed with pneumatic hammers, tilted up framing, and scaled the raf-

ters with cedar shingles lifted by conveyer belts from the beds of spe-

cially built trucks."

The developers were proud of their achievements, and they hired photographer Wil-

liam Garnet, who at the age of thirty-four documented the birth of Lakewood. He

flew over it in a single-engine plane multiple times: when the foundations were first

poured, when the framing was done, and when the roofs were almost finished. This

was his alma mater and the stepping-stone of his career. [FIGURE 9]

Mesmerizingly monotonous as seen from above, the grid is beautiful and terrible;'

these images gained popularity as they were published in a series of commercial pe-

riodicals and appeared in Fortune magazine. 2 Arguably, the houses shown in these

images were not the most successful representation of the California fantasy that

their sellers had in mind. They were stucco houses, identical, repetitive, very close to

each other, in small lots, quickly produced and with the use of basic, necessary cheap

material: "Little boxes, made out of ticky-tacky."53 Critics also complained about the

new homes of Lakewood, mentioning that they were small, ugly and dull, questioning

if the new residents of the city would be able to build a genuine community in what

the developers called suburban development.5 4

T he creators of Lakewood used various methods to confront these concerns. One

approach was the careful presentation of the houses; they were staged the same

way as cars or everyday food products on the shelf of a grocery store. The developers
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marketed the new houses so well that they even had stage lights illuminating them

during the evening hours.55 The model houses were furnished and decorated with

modern equipment provided by the May Company and the Aaron Schultz furniture

store; different decorative styles were available including maple, traditional, modern,
and provincial.56 A visit to the sales park would bring to the hands of prospective

buyers numerous brochures and home catalogs marketing the houses and promoting

the overall development.

The production and distribution of these housing catalogs and brochures was anoth-

er way to advertise the house. The purpose of the documents was twofold: first and

foremost, to inform prospective buyers about the product-in this case, the house;

second, to promote the homes of Lakewood as the necessary product they had to

purchase, a product ideal for the pursuit of their happiness, safety, and family stability.

In the same vein, these mediums intensified the process of commodification of the

ranch-style suburban house. Let's have a closer look at the catalogs to understand how

the builders, developers, and salesmen communicated these pieces of information.

For the purpose of this analysis I use three pieces from archival research: brochures

and housing catalogs from Lakewood, housing catalogs of big lumber companies, and

one housing catalog of Cliff May, the famous mid-century architect who is widely

considered the "father of modern ranch style."57

With a housing catalog in hand, the future residents of Lakewood could choose their

own house out of more than twenty available ranch-style models; similar to Levit-

town, "the houses offered to buyers [...] variations of layout and color, like commod-

ities." 8 In many of the surviving catalogs and brochures, penciled traces are legible.

Some have a mark over the living room arguably indicating that this area could be

replaced with a garage or an additional bedroom; other marks illustrate an alternative

design for the porch. In all probability, these are suggestions and variations drawn by

a salesman in line with the clients' preferences and recommendations. The builders

were responding to the new culture of consumption." Numeric notes are written on

the brochures calculating down payments, monthly contributions, mortgage rates, and

years of repayment. [FIGURE 10]

Paul Duncan designed the houses of Lakewood,"O and his watercolors presented idyl-

lic domestic scenes in the setting of California. The full catalog of Lakewood houses,
which is available to us today, begins with a peaceful, captivating image. The perspec-

tive drawings represent the houses in three-quarter views. The modern ranch style
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was born with the intention to bring to mind life in the countryside of California. The

design was simple: "'a shoe box with a roof' nested comfortably and unobtrusively

into the surrounding landscape.""

The same logic organized each spread of the catalog. On one side of the book a

floorplan of the house explains the arrangement of the rooms. Furniture is absent

from the plan, except for the essential equipment in the bathroom and the kitchen.

A number codes each plan, and on the same page, small cutout perspectives demon-

strate possible iterations of this same model. A sidebar of text reveals critical charac-

teristics of the Lakewood houses to the prospective buyers. In some of these pages,
we read about "large living rooms and bedrooms," "automatic hot water heater" and

elsewhere "convenient room arrangement...easy circulation through the house, saves

time and steps."" On the next page of the spread, one of the usual watercolor per-

spectives depicts an image of the presented model. [FIGURE 11]

Most of the plans present a similarly organized domestic space. The garage faces the

street, as does the main entrance to the house, which in most cases is under a small

porch. Walking inside a postwar Lakewood house, we first find the living room facing

the front, with the dining area nearby and the kitchen facing the back. The designers

placed the bathroom and the laundry space next to the kitchen. One can exit to the

backyard from either the kitchen or the laundry space nearby. The couple's bedroom

is placed next to the living room along the front of the house, on the street side, while

the other bedrooms are along the back of the house.

T he housing catalogs of Lakewood were in line with the myriad publications of

these years, in which lumber companies promoted their designs of prefabricated

and ready-cut, easily installed multi-room dwellings. These well-designed magazines

targeted middle-class housewives, GIs, or even developers, promising that a new house

could be shipped to one's doorstep-almost like today's Amazon deliveries-and then

assembled like today we bring together an Ikea couch. The only difference from the

mid-century rambler is that, in comparison to today's commodities purchased online,
prospective customers needed to fill out an order sheet that was included at the end

of the catalog.
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LAKEWOOD CATALOG HOUSES
DEVELOPERS' LAYOUT
(note: Drawings are out of scale)
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conducted additional research on the housing catalogs of fifteen leading companies

whose activities flourished in the mid-century years, specifically in the 1950s. It is

worth mentioning two of these publications because I believe that they provide addi-

tional light in understanding how the ranch-style became a commodity.

In 1953, National Plan Service Inc. published the housing book Modern Living Homes,

in collaboration with Webber Lumber Co., based in Atlanta, Illinois. The catalog is

dedicated to "the Rambler [house]-a leader in national popularity."" Presentation

wise, the document does not vary significantly from the abovementioned catalogs of

Lakewood. Text accompanies the pages, and the phrases are on the same wavelength

as the ones from Lakewood: "A Modern Fireplace Adds to the Charm of This Hip

Roof Design!" advertises the title for model W-400 toward the end of the book. 4

Indeed, all the designs displayed in Modern Living Homes include fireplaces in the living

rooms-an arguably luxurious addition which was missing from the houses of Lake-

wood. Furthermore, interior sketches of domestic spaces accompany the perspective

three-quarter exterior watercolors and the plans of each model. Cartoon-like sketches

of a male, smoking his pipe in tranquility, and the happy faces of three children or

a well-dressed mother adorn the in-between white area of the paper, advertising the

carefree lifestyle that the houses can offer-among other advantages. On the front

page of the brochure, the company proudly mentions the three common character-

istics of all these domestic designs: attractiveness, economy, and efficiency.65 The last

two-argues the company-are in close relationship with the construction methods it

institutes, explaining that they are achieved (among others) via "efficient engineering

of the plans for use of stock lumber sizes, standard material and equipment" and "di-

mensioning of plans for use of framing lumber in even lengths, thereby minimizing

material and labor waste."" The publication concludes with a watercolor of a house

under construction.

Aladdin Company proudly advertised its achievement of a patent for unique, fast, and

economical construction. Each of the numerous pattern books that the construction

company published at the end of the 1950s and the beginning of the 1960s started

with a four-page explanation of its unique techniques in which the houses are cut

and then easily shipped and assembled. It is worth a closer observation of one of the

pattern books of Aladdin Company. I use a characteristic example of a catalog that

was published in 1958. The first of the four pages provides the company's profile and

invites the interested reader to visit its headquarter offices and factory in Bay City,
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Michigan. An aerial image and a picture from the interior of the factory depict the

"home of Aladdin's Ready-Cut Homes."" The corporation emphasizes the amount

of effort and capital it invests to obtain perfection of both design and manufacturing

while at the same time reducing costs. The next image of this spread, on the right-

hand side, illustrates how the company ships the individual parts of the house. The

illustration shows a railway car with all the necessary material.

The use of tactics such as the production of housing catalogs or factory-like logic in

production and construction of houses was common to more than lumber companies

and commercial architects. Even prominent architects of the era, such as Cliff May

treated their projects in a similar fashion.

CLIFF MAY BEYOND SUNSET MAGAZINE

B orn in San Diego in 1909, Cliff May was a self-taught architect and designer who
started his career by designing Spanish colonial-style ranch houses for family

friends after the war was over. By the 1940s, though, his interest turned to the modern

ranch-style, and with the postwar boom of suburban development, he moved from

San Diego to Los Angeles. For him, L.A. was the place to be and do business in the

suburban ranch-style industry."

His designs gained popularity mainly through Sunset magazine. Sunset was a domestic

periodical published in California that gained enormous popularity in the decades

after World War II9 Focusing on western living, the magazine addressed subjects

such as home, cooking, and gardening. The publication began as an advertisement of

the New Frontier,7"1 and in the years following the end of the Second World War the

editors turned their attention to the promotion of a casual western indoor/outdoor

living. The ranch-style house was used as a vehicle to actively advertise this lifestyle.

Cliff May was a protagonist figure in Sunsets promotion of the ranch-style. May start-

ed working with the magazine, presenting plans and watercolors of his designs. He

collaborated with Sunset by publishing his drawings in a period when the magazine

was aware of the mythology cultivated around the ranch typology and was trying to

define this new model of living through its pages. It is widely accepted that May's par-

ticipation with Sunset and the advertising of the ranch style to the masses shaped the

contemporary identity of this housing typology.71
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he architect was also involved in the development of a small portion of Lake-

wood. In the southern part of the city, May participated in the creation of Lake-

wood Rancho Estates. However, he did not undertake this project by himself; in-

stead, he participated under the title of the designer. This project's team additionally

included an architect and a developer, who was the major investor. Rancho Estates

was designed as a residential area and built with ranch-style single-story houses, using

May's designs.

The development of Lakewood Rancho Estates was promoted through catalogs con-

taining captivating phrases as well as depicting the different patterns of the houses.

The documents demonstrated drawings of the properties and marketed their features.

[FIGURE 12] They also presented perspective illustrations of the houses, in the same

vein as the Lakewood ones, and some interior views scattered among the pages. Cliff

May's houses of the Estates were promoted as the epitome of Californian carefree

living. One catalog reads:

You'll be carefree and happy in Lakewood Rancho Estates where a

home like the Californian offers you so many luxuries for so little.7 2

[...] The Californian was built for you-a modern Western Family.7 3

The architecture of Cliff May's houses was also in the vein of commodification. The

architect used various alternations in his designs; however, most of them were created

with the same domestic space patterns. May used two or three basic alternations for

the bedrooms and, in most cases, one for the kitchen; he almost always designed the

bathrooms the same way. There was an advanced degree of design care for the living

room, and usually the major communal and gathering areas of the living room were

structured around the fireplace. He treated his designs like commodities by copying,
pasting, and mirroring domestic patterns from one housing model to the other. Yet,
what stayed characteristically identical in his designs were the wide openings; the clear,
long, rectangular shape of the residential unit; and the drawing of plants in the inte-

rior.

T he ranch-style house rose to fame in the years after Great Depression and is

widely considered the most popular housing typology of American vernacular

domestic architecture. Even today the typology streams the romantic, dreamy, good

life of the West-California style. The mythology cultivated in the mid-century around

the ranch style is very much alive, and the everyday domestic life of many still occurs
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inside a commercially designed ranch-style home.

Yet, why is an argument around commodification valuable?

The postwar suburbanization of the American land worked in synergy with the com-

modification of the house and produced illegible cities,74 places that in the words of

Frank Lloyd Wright were everywhere and nowhere-sprawling metropolitan areas

that "[flew] across the landscape changing with the terrain and needs of the individual

citizen."75 Wright himself instituted and expressed the value of this lifestyle for most

of his life. He intended to put miles and miles between his studios and the city in or-

der to sustain his solitude.76 "Find your ideal country location, and then go ten miles

further on out," he has said.77 In postwar suburban America, it was not only Wright's

vision that came true, but also-in an ironic twist on history-Le Corbusier's fantasy:

miles away from Paris, in the metropolitan area of Los Angeles-if not in South Cali-

fornia as a whole-with almost no towers at this time, suburbanization expressed part

of his vision for urban development:

I shall live thirty miles away from my office in one direction, under

a pine tree; my secretary will live thirty miles away from it too, in the

other direction, under another pine tree. We shall both have our own

car. We shall use up tires, wear out road surfaces and gears, consume

oil and gasoline. All of which will necessitate a great deal of work-

enough for all.78

The commodification of the house, in combination with the rise of mobility-two

conditions that inflamed the suburbanization of America-resulted in a continued

sprawl of suburban housing development expanding miles away from the urban

core.7 9 [FIGURE 13]

I n 2000, Harvard University published the twelfth edition of Harvard Design Maga-

zine; the title of this fall issue was-as always-concise: SprawlandSpectacle. "Sprawl

to Spectacle, Spectacle to Sprawl""" welcomed us co-editor and architectural writer

William S. Saunders; neither causes the other, yet they are still related. The innate

capacity of the spectacle to offer satisfaction-if not an astonished degree of stu-

pefaction-makes the masses more tolerant to the ugliness of sprawl, argued this

special issue.8' Architect and theorist Mario Gandelsonas argued that the audience of

the illegible American city is-borrowing from Guy Debord-a spectacularsociey.82 The
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spectacle, Debord reminded us, "corresponds to the historical moment at which the

commodity completes its colonization of social life.""

The spectacle is present in the aerial images of Lakewood taken by William Garnett;

at the sales center where the model houses were theatrically staged and illuminated;

in the speeches of the salesmen trying to convince breadwinners and homemakers to

submit their down payments; in the phrases of the housing catalogs of Lakewood,

Cliff May, and other companies; in the watercolors of Paul Duncan. Spectacle and

commodification became two sides of the same coin. The ranch-style became not

only a commodity, but also an element-if not an expression-of a spectacular so-

ciety. This emerging, consumeristic, spectacular society was of course expressed and

represented through various mediums; television was one of them.

Did the tolerance of sprawl initiate from the consumption of tasteless sitcoms and

Julia Child cooking shows? Did "the impoverishment of the ordinary built world

[make] more seductive the ubiquitous, go-down-easy delectations of prepackaged fan-

tasies?""

In this light, television is the second component of my argument. Television gains

such a central role in this study because it became, together with the automobile,

one of the most popular pieces of postwar technology that revolutionized everyday

suburban life. Then as now, television arguably had the same importance to the subur-

ban home as the automobile does to the suburb. The same way the automobile and its

highways connected the isolated suburb with the urban core, television with its radio

waves wired the isolated suburban resident with the world. Because of its residential

stasis, television may not have affected the suburb the same way the automobile did,
though it did affect everyday suburban life-debatably having the same degree of in-

fluence as did the car-through the cultivation of a certain domestic ethos.

Numerous recent observers have argued about the relationship of the postwar do-

mestic sphere to television; however, I focus my interest on TV as a technological

artifact. I hence ask: In an era steeped in technological innovation and progress, how

did television influence the interior of the Cold War American suburban house?

In order to redesign the domestic condition in the suburban context created by the

ranch-style domestic typology, which came about in the mid-century, an understand-

ing of the symbiotic relationship between spectacle, commodification, and the ranch
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house's domestic space is fundamental. The examination of this relationship involves

the consideration of numerous parameters, a multi-layered understanding that traces

evidence from sociology, media and visual studies, and, of course, architecture. Along

these lines, the study of the ways through which this typology became a commodity

is the crucial first step for a complete understanding of the ranch's domestic space.
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Why and how television shaped the American Cold War House.



SELLING TELEVISIONS
LIKE SELLING HOMES
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n 1953, Life magazine published a portrait-oriented black-and-white image depict-

ing a typical move-in day in the newly constructed Lakewood. [FIGURE 14] The

image, taken from above, was shot from Centralia Street, looking west from Hayter

Avenue.' The subject of the photograph was a typical street of the suburb with nu-

merous moving company trucks parked along the sides of the streets, crowds of

new residents unloading their belongings; new residents carried cardboard boxes and

chairs, tables scattered around. The image was indeed impressive, yet it was staged.2

As the years went by, the image became a symbol of mid-century suburban living. life

magazine's move-in shot from Lakewood was tied to a broader propaganda undertak-

en by the mass media, promoting a certain domestic ethos tied to a suburban lifestyle.

During the second half of the twentieth century, the mass media, with the press on

the forefront, promoted a peaceful, family-oriented, idyllic lifestyle; homeownership

was at the core of this thinking and the suburbs were advertised as ideal environments

to fulfil this domestic fantasy.

Since Life magazine's image was taken back in 1953, Lakewood has stayed alike. It has

an all-American grid of streets. Stucco-walled houses are organized in rows; most of

them are freshly painted, bringing to mind the model houses at the sales center. Cars,
instead of moving trucks, are parked in the driveways, and neat lawns frame the living

rooms' picture windows. Occasionally, an American flag looms over a small porch.

The houses still aptly represent the values of the Cold War years. "Times change, val-

ues don't," proudly herald today's authorities of Lakewood.3

One of the most polemic contemporary critics of suburbia, journalist James Howard

Kunstler, has successfully observed that one cannot walk around a place like Lake-

wood today without thinking of television. His point, illustrated clearly in his revolu-

tionary novel The Geography of Nowhere, is worth our attention:

The American house has been TV-centered for three generations. It

is the focus of family life, and the life of the house correspondingly

turns inward, away from whatever occurs beyond its four walls.4

I n the midst of the Cold War, television was domesticated, and it developed a sym-
biotic relationship with the American suburban house. Americans were purchasing

TVs at record rates, and families made domestic adjustments to incorporate the new

medium into their internal environments.5 It is notable that "between 1948 and 1955,
television was installed in nearly two-thirds of the nation's homes,"6 and by the end

of the decade, 90 percent of households owned at least one television.7 Concurrently,
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in that decade, the number of hours that the average US citizen spent in front of the

screen more than tripled.' Television became a piece of technology that organized

domestic space, and domestic life was, in turn, organized around it.

Hand in hand with the organization of daily domestic rituals, television was also an

advertiser and promoter of suburbia. Mostly through its shows, it contributed criti-

cally to the massive urban exodus that pushed Americans to the suburbs during the

twentieth century.' The increasing popularity of the television brought new everyday

domestic trends. TV dinners and TV trays were invented. In these years, the domestic

sitcom was born. As observed by art and film historian Laura Morowitz, "of the 400

sitcoms aired between 1948 and 1978, over half were domestic in focus, with the sub-

genre reaching its peak year in 1965."1" Television had become "part of a materialist,
consumer culture."" In 2000, Yale urban historian Dolores Hayden coined the term
'sitcom suburbs,' arguing that the term describes "the model houses on suburban

streets, such as the ones in Levittown or Lakewood [that] held families similar in age,
race, and income, whose lifestyles were reflected in the nationally popular sitcoms of

the 1950s and 1960s."12

If the suburb as a whole was the theater in which the illusions of a sitcom-like popular

imagination were established, the suburban house was the stage. On this stage, those

illusions had the potential to grow and evolve. The domestic space-whether it was

part of a real Lakewood house, a futuristic experimental prototype, or a stage set in

one of Universal Studios' backlots-became a platform for architectural experimen-

tation and inspiration for visual representation, or even for criticism. If we take a look

at the architectural, artistic and visual production of the Atomic Era, we can observe

critical examples in regard to how television informed the interior space of the house.

Precedents of this trend appeared even before the Second World War. This is evident

in the following example.

MID-CENTURY TELEVISION CULTURE
OUTSIDE THE SITCOM SUBURB

n 1927, American architect Buckminster Fuller presented his futuristic Dymaxion

House. The term Dymaxion was coined by Fuller himself, and it is a combination
of the words dynamic, maximum, and tension." Dymaxion House was a one-hundred-

square-meter octagonal, hexagonal, or round family dwelling, a house for the future,
made out of metallic and glass frames suspended from the ground and supported by

one pillar at the center of the structure. It consisted of prefabricated, aluminum parts.
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Nevertheless, Fuller also envisioned its mass production and distribution; according

to his proposal, the house could be easily shipped on flat packages around the world.

His design gained popularity; however, only a few prototypes of this proposal were

constructed. One of the first models of the Dymaxion House was presented to the

public in 1929, in Chicago's Marshall Field's department store as part of the store's

modern furniture display." Television quickly found its position inside this imaginary

house of the future: Media studies scholar Lynn Spigel began her groundbreaking

Make Room for TV by explaining how retailers took advantage of Fuller's design to

promote the television set, as well as radios and record players, by placing them in the

room that Buckminster Fuller himself used to call the "get-on-with-life-room."" Spi-

gel concludes by carefully observing that only a few decades later in Levittown, a case

of suburban development similar to that in Lakewood, developers proudly advertised

their newest invention for the house: a built-in feature, where an Admiral television

would be permanently installed inside a wall of the living room.1"

Some decades after the Second World War, another stylistically similar, futuristic

dwelling made its appearance. In 1968, American architect Richard T. Foster designed

his own private residence in the outskirts of Wilton, Connecticut. The project, known

as the Round House or the Carousel House, was a unique dwelling that could rotate

360 degrees, providing spectacular views of the surrounding landscape from all the

rooms, just by pushing a button. Like Fuller's Dymaxion house, the Round House was

also elevated from the ground and supported on a pillar. However, this project was

made out of concrete, and it was not intended to be a prototypical suburban future

house. Furthermore, it was not prefabricated, nor was mass distribution at the core of

its thinking. The house, however, attracted international attention particularly because

of its unique mechanism that made the rotation, hence the provision of panoramic

views of the surrounding landscape, possible. In the Round House, the relationship

with television is present, though abstract. Television does not dominate one of the

living spaces because of its material form. Instead, as the architect argued, they (the

architect and his family) could change the view of each room "as easily as [they] could

change the channel of [their] TV set."" With a profound number of viewing choices,

the only thing that one had to do was to go to the small control center at the core of

the house and dial any room to any view, making the rotation between views as simple

and convenient as turning a TV rotor antenna."

Meanwhile, the same year Foster's residence was completed, the Monsanto House

of the Future-part of Walt Disney's Tomorrowland theme park in Anaheim, Califor-
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nia-was demolished. Its demolition signaled the dramatic conclusion of an ambi-

tious project. The Monsanto House of the Future showed how architects envisioned

domestic life in 1987. The Monsanto House was an anthem to plastic. Sponsored by

plastic manufacturer Monsanto Company and designed by MIT researchers, the house

was a residential cross-like structure suspended from the ground that was advertised

as a technologically progressive residency for the typical, nuclear, Cold War American

family. The house became a popular attraction, and more than 400,000 people visited

the futuristic dwelling within the first six weeks of its opening.19 Everything inside

the Monsanto House was automated, colorful, and fun. Life in the future was here

portrayed as carefree, easier, more convenient, and above all, happier-like in the sur-

rounding suburbs of Los Angeles. And the TV was, indeed, an important element of

the house. Inside the Monsanto House, both the idea of television and television as a

technological artifact had a considerable presence. [FIGURE 15]

The interior of the house underwent various renovations over the years, with attempts

to enhance its relationship with the plastics."' Evidently, in one of these renovations,
a large television-like plastic screen got installed in the living room, and it dominated

the space. Attached to one of the plastic walls, the screen orchestrated the room's

furniture so that everybody using the Monsanto House's furniture got a comfortable

view of the screen (if looking on the inside of the house) or towards the window view

across (if looking outside towards Cinderella's Castle). But television was no longer

only part of the living room life; it expanded to other rooms of the house as well.

As the promotional video of the Monsanto House informs us, a small television-like

screen was also placed in the bathroom, right next to the sink. The narrator says:

And here is something we would all like to have: The same push-but-

ton phone we saw on the dressing table, but with the added attraction

of a closed-circuit television receiver. The picture on the screen? Oh,

that's of whoever is standing at your front door. You see him, but he

doesn't see you."

The masses were becoming more and more familiar with these popular ongoing fu-

turistic productions, and television manufacturers did not seem to be unaware of that.

Characteristic evidence is the case of Motorola's advertising strategies. In 1961, the

company created a series of print advertisements to promote its latest versions of

televisions and record players. It collaborated with graphic designer Charles Schridde,
who prepared portraits of futuristic architecture depicting another version of the
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"House of the Future." The project seemed to be ideal for his background experience

as we read:

"Schridde was a painter [who] loved depicting the Wild West, but he

had previously done automotive ad work. He was assigned the Mo-

torola account while working at New Center Studios in Detroit after

winning an in-house contest to depict 'a neat place to watch TV'."'

Inside the futuristic domestic environments Schridde created, Motorola's radio wire

devices, such as stereos and televisions, had a pivotal position. Colorful architectural

perspectives, although creations of fantasy, nevertheless rendered the emerging im-

portance of the presence of these pieces of technology inside the domestic space. We

can assume that this representation strategy occurred mostly for promotional reasons

and to illustrate the importance of the product; still, all the domestic environments

are turned inwards, and the life is centered around a music stereo or, in most cases, a

television. More importantly, in this case, it is not that television functions as a catalyst

to organize the domestic space, but what the company arguably wants to communi-

cate is the importance of the television-among the other products-for the pursuit

of this idyllic, peaceful, and carefree life that many Americans were looking for during

the mid-century years. Based on this ideal, the house may not be the suburban ranch-

style but futuristic, yet it portrays the domestic lifestyle and ethos that the developers

of the ranch-styles were promoting: a family gathered together around their round,
colorful, warm sitting room, watching an evening show on a television that was hang-

ing from the ceiling; a couple relaxing, watching television under a Fuller-like geodesic

dome, or while enjoying the view of the wilderness that surrounds the home behind

the television set; or even under the pergola of a domestic patio; or by the side of the

swimming pool, following exercise instructions from a television show. In short, for

Motorola, television could be placed anywhere inside the house of the future-it was

not any more television that mattered but the new domestic life that the new owner

would have once she or he decided to purchase one of the company's televisions.

[FIGURE 16]

As I have demonstrated, the TV had an important degree of influence on the artistic

and architectural production of the Atomic Era. Television had an increasing impor-

tance as a technological artifact and as a creator of a certain way of living. But how did

it influence the layout of the interior of the vernacular American house?
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FROM THE PICTURE WINDOW
TO THE FAMILY ROOM

TELEVISUALITY AND TELESPATIALITY

IN THE AMERICAN RANCH-STYLE HOUSE

O ne may argue that the most profound way by which the TV spatially influenced

the ranch-style suburban house was through the orientation of the living room's

furniture towards the TV. The organization of domestic life around television hap-

pened to a great degree via the gradual turn of sofas and armchairs towards the set.

We can observe that with a second, deeper view and careful study of the era's housing

catalogs.

The pattern books that I mentioned in the preceding chapter are evidence of the

importance of television to the interior space of the postwar house. Still, in al-

most none of these catalogues will a researcher observe any representation of furni-

ture apart from some elementary, necessary equipment in the spaces of the bathroom

and the kitchen. With this finding in mind, I conducted additional archival research on

catalogs of more than fifteen major companies of the years between 1945 and 1960,
and the results validated my hypothesis. My findings showed that that almost all the

housing plans were drawn without any furniture on the inside. Intrigued by this trend,

I tried to come up with an explanation for this strategy, and I concluded that the emp-

tiness of the domestic space in the drawings was strategized, among other reasons,

arguably to give the freedom of personalization to the future buyers. To put it simply,

as geographer Robert Sack argues:

Allowing the interiors to be flexible makes the assignment of events

and space more open [...] this is not a sign that space is abstract and

impersonal because the flexibility permits the occupant to arrange and

design the interior of the house as he or she likes. [...] How often do

[the personal taste and personal stamp] come from others: from tele-

vision, from neighborhoods, from fashion magazines."

However, the importance of television in the housing pattern books of the mid-cen-

tury becomes obvious when companies decide to actually draw the interior spaces

with furniture. Even though this is something that rarely occurs, two examples show

a paradigmatic change. From the more than 700 pages of house catalogs I perused,

I only found two companies that drew or indicated an organization of the interior

domestic space: the Pease Woodwork Company, in its Book of Pease Homesfor 1954,
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and National Plan Service Inc. in its Choice Homes.. .foryour Selection pattern book. In

the drawing of these catalogs, the audience is encouraged to organize the living room

furniture around the era's up-and-coming technological artifact-the television set.

The Pease Book of Houses clearly shows armchairs looking toward the set. In most cas-

es, television is placed in a central position, usually in a central position of the living

room. If the catalogue does not illustrate television in the center of the living space, it

instead places it in a corner of the room, still standing as its own entity with a three-

seat sofa across from it and surrounded by armchairs that are carefully rotated in order

to provide proper views of the set. 4 [FIGURE 17]

In the case of the Choice Homes housing catalogue, the strategy is different. Here,

furniture is again absent from most of the drawings, following the general trend of

leaving the interior empty in order to give the freedom of personalization. Yet, the

company indicates a suggested position for the television set: According to the com-

pany's designers, one specific point inside their houses was ideal. This way, prospective

residents were convinced that they could enjoy a view of the TV from all the sur-

rounding rooms, all of them placed amphitheatrically around the proposed television

point. Graphically, this influence of the overall house plan that television had was

represented by drawing radius lines from the suggested position of the set towards the

nearby rooms, illustrating the proximity to the set and the possibility of comfortable

viewing.2" [FIGURE 18]

Back in Lakewood, in the years that the abovementioned pattern books were pub-

lished, the new residents were using credit to buy their new furniture and personalize

the interiors of their homes. Notably, by 1953, nobody had any money, yet 98 percent

of the households had a television set." In an era steeped in technological progress

and innovation, the abovementioned examples indicate the importance of television

to the domestic space of the house. Yet two fundamental question still hang in the

air: More than half a century later, is television still present inside Lakewood's houses?

And if it is, how does television influence the interior domestic space today?

B ound by these questions, I decided to institute a different set of working tools

and perform site-specific research. I performed an online survey where I collect-

ed data about Lakewood residential properties, and specifically ranch-style houses,

that were for sale. This online investigation took place from January until May 2018.
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Considering that a traditional block in the city of Lakewood consists of thirty-eight

lots, each with one single-story house, I decided to collect my data from a sample of

190 ranch-style Lakewood houses, which equals five average traditional blocks. Exam-

ining this sample, I collected photos of how houses were advertised to prospective

buyers. The results confirmed my prior findings from the literature and demonstrated

a great degree of importance of television in today's suburban ranch-style house, this

time specifically in the context of Lakewood.

Out of my sample, 18 percent included images only of the exterior; and 22 percent

depicted the empty interior spaces. The interesting fact, however, is that in the re-

maining real estate advertisements, the agencies decided to advertise the properties

including the furniture and belongings of the existing property owner or by carefully

staging the interior of the house-exactly like the developers did when they exhibited

the model houses of Lakewood in the first sales office, back in 1948. A television was

included in 78 percent of these properties. In all of these real estate advertisements

that included a television set in the living room, the furniture was orchestrated around

the set, adhering to the idea that the living room should, first and foremost, provide a

comfortable view of the television screen. [FIGURE 19,20]

A rmed with this research, I decided to incorporate the above arguments into the

design part of the thesis by taking advantage of the material I drew from the

archival research and analyzed for the first chapter. Having already drawn the layout

variations of the empty houses of Lakewood in the same way they were presented to

the prospective buyers through the catalogs during the 1950s, I took this research a

step further by drawing-in a different color-the missing interiors. Thus, I pursued

a better understanding of Lakewood's domestic spaces through this investigation of

the possible interior organization options that these mid-century residential designs

could offer. I chose to draw my additions in a different color both to make my ar-

gument visually stronger and to visualize the impact the new inhabitants could have

on their domestic spaces. Moreover, I also pursued a further understanding of this

argument, acknowledging thus that the relationship between the "domestic" and the
"architectural" impacts the "urban." Hence, by taking advantage of the drawing ma-

terial I created to support this part of my argument, I pursued this comprehension

of the urban-scale impact of domestic space by carefully assembling my chosen site.

Therefore, I drew it thrice-in the scales of 1:500, 1:1000, and 1:2000.

-87-



In addition to this design methodology, my online research revealed three additional

domestic characteristics. These involve the picture window of the living room, the

family room, and the open-plan kitchen. As I would argue, these three elements enrich

aspects of mid-century's modern ranch-style that I name televisualiy and telespacialiy.
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LAKEWOOD CATALOG HOUSES
FURNITURE
(note: Drawings are out of scale)
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LAKEWOOD CATALOG HOUSES
LIVING ROOMS/DINING AREAS
(note: Drawings are out of scale)
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LAKEWOOD CATALOG HOUSES
KITCHENS
(note: Drawings are out of scale) 6L~
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LAKEWOOD CATALOG HOUSES
INTERIOR ORGANIZATION POSSIBILITIES
Scale 1:100.
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LAKEWOOD CATALOG HOUSES
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LAKEWOOD CATALOG HOUSES
INTERIOR ORGANIZATION POSSIBILITIES
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LAKEWOOD CATALOG HOUSES
INTERIOR ORGANIZATION POSSIBILITIES
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The increasing importance of the picture window is one of the first effects of

television in the ranch-style, and more specifically the domestic area of the liv-
ing room. Over half of ranch-style houses have at least one picture window; 2 7 in

Lakewood, specifically, all the houses have a big window in the living room facing the

street. The picture window indeed serves additional functional purposes, as it allows

for ventilation and natural light without losing the fundamental privacy that the sub-

urban ranch style is advertised to offer.2s The picture window of the living room was

first designed to look outwards, facing the suburban street; it was a form of spatial

trick that the mid-century builders used in order to make the small suburban houses

look bigger by turning the inside into a panorama of the outside suburban world,

composed of the same houses." However, scholars have also argued that the main

function was to look inside instead of outside. As Karal Ann Marling has shown:

the person sitting in the living room window [of a ranch house] watch-

ing the set was a kind of minor-league star as well as a spectator. Look

at me! Look at my house and my new color TV! Life in the 1950s im-

itated art-as seen on 3"

Thanks to the picture window, "each suburban home can become [...] a theater of-

fering viewers a glimpse into the lives that exist within them." 3 ' And even today, the

importance of the picture window in the sitcom suburb is profound. Not only in

Lakewood, where each house has a picture window, but all over across the United

States, picture windows are used as stages to display the Christmas tree or Halloween

ornaments. "Feel free to look in," the picture window announces, "we have nothing

to hide."32 [FIGURE 21, 22]

T /evisiua/ity was not a visible influence for the living room, but it also affected the

domestic space of the kitchen. One first element that announces this relation is

the kitchen window. The same way that every ranch style suburban home in Lakewood

was coming with a picture window facing front, all the kitchens were coming with a

window over the sink.

However, a paradigmatic shift occurred by the early 1960s, with the occurrence of

the new domestic trend of the open plan kitchen and its incorporation with the living

room. "The opening up of communal living space allowed housewives to monitor

children, chat with husbands and watch TV while preparing meals."33 The trend of the

open plan kitchen of course asserted the idea that television started having a pivotal
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role for family togetherness. "Interior design re-centered "group space" around the

television rather than the kitchen [... 1, promoting consumption (of both food and

entertainment) rather than conversation I...]."4 It was not anymore the kitchen table

around which the family was gathering to enjoy the evening dinner and discuss, but

instead, the television set. [FIGURE 23, 241

A s we move towards the mid-1960s, television became the centerpiece around

which the postwar American family gathered to spend an evening watching a

variety of non-educational shows, such as the abovementioned domestic sitcoms.

Television gained such an important position in the everyday life and togetherness

of the American family that it gradually moved to its own, different room inside the

suburban house. This new design trend-the TV room-was arguably one of the

most important impacts that television had on the suburban house. The TV room

was a separate domestic space, in most cases adjacent to the living room, where the

family gathered to spend the evening. Kunstler, aptly observes that TV rooms are

called "family rooms" in builder's argot: "A friend who is an architect explained to

me: 'People don't want to admit that what the family does together is watch TV'.

Various names were used to signify this space, such as "family room" or even "play

room." The isolation of funny activities inside the house itself, and the domestic rit-

ual of watching television classified as one of them, was not unrelated to suburban

development. Architect and art historian David Snyder, quoting sociologist and urban

scholar Lewis Mumford, mentions that play in postwar America became a serious

business, and the addition of the playroom-or elsewhere, family room-was a crit-

ical part of this perception expressed drastically in the transformation of the layout

of the suburban house." Lakewoods Cold War houses come as a confirmation,., and

material from my online survey also proves not only the existence of the family room

in my studies' content but also the importance of television to this space, even today.

[FIGURE 25, 261

In March 2018, 1 decided to travel myself to Lakewood, California, for the purpose
of this research. I went there with the objective of pursuing a personal investigation

of my chosen site's houses to verify whether all my abovementioned observations,
studies, findings, and literature research had a practical application and an influence

in the everyday domestic life of Lakewood's residents. In the end, one may argue that

stereotypes exist-a certain level of housing promotion may still remain captivating-

but do all these pre-existing fantasies influence the daily life of the residents?
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I arrived in Los Angeles on March 10, 2018, and I decided to spend three nights in

Lakewood and one night in nearby Anaheim. I first rented a room on 6661 Santa Rita

Ave, Garden Grove in Anaheim. I entered the bedroom through the back yard for

privacy purposes, and the room itself faced the yard. There was a swimming pool, and

I was happy to confirm myself David Hockney's observations about this Californian

obsession. Not only was there a television screen in the living room of this residen-

cy, but a TV attached to the wall of my bedroom faced the bed. The second house I

stayed in was in Lakewood, on 4514 Harvey Way. My bedroom there was adjacent to

the living room; trying to catch a good night's rest was challenging-the owners had

the television turned on almost around the clock.
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MOWING AND
COOKING
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n the years of the Cold War, the suburban ranch-style house was commodified,
and television was an important element for the organization of its interior space.

Throughout my analyses on the previous two chapters, I demonstrated how these

two concepts separately affected the ranch-style house. We also saw, in various ways

in the interior domestic spaces, the influence of television-what I call, in the second

chapter, televisualiy and teleipatialioy. This examination happened primarily in the living

room and, to some degree, in the space of the kitchen.

Here, in the last of my three core chapters, I concentrate more on two specific do-

mestic spaces of the ranch-style house. In particular, I am interested in demonstrating

how the above-mentioned concepts of commodification and spectacle had an effect

on the ranch style's kitchen and front lawn-this time acting simultaneously. I perform

this short unfolding before proceeding with the closing chapter of my thesis, in which

I present my own design response to this kind of domestic living, which still domi-

nates the majority of American suburban residences.

The objective of this chapter is twofold: First, I believe that certain spatial and archi-

tectural decisions of my design response will be better understood via a better grasp

of these two domestic spaces, and second, through this analysis, I wish to demonstrate

and emphasize the importance of these two domestic spaces for the era I am examin-

ing. In these two objectives, not only do the arguments of the previous two chapters

converge into the element of domestic space, but the current chapter also functions

as a transition to the design part of my thesis. The argument of this chapter is that

both the kitchen and the front lawn ended up being spaces designed for show, while

simultaneously being treated as commodities.

But before we move on and examine the aspects of commodification, let us take a

step backward and ask why the ranch-style kitchen and front lawn became spaces

for show. Why did they become such important elements in the discussion of the

suburban house as a spectacle? The response here is related to, among other reasons,
elements of both culture and the status quo encrypted in these two spaces. I start with

the domestic space of the kitchen.

SUPPER WILL BE SERVED AT SIX

I n 1963, two years after Knopf published American cook Julia Child's Masteing the

Art of French Cooking, WBGH, a Boston's public television station premiered The

French Chef In this television cooking show, Julia Child demonstrated popular recipes
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from her book's first volume, while in parallel giving cooking advice based on her

recipes. A commercial show that targeted the everyday housewife of the 1960s, The

French Chef gained enormous popularity and sanctioned Child as America's national

cook. However, my interest in The French Chefis concentrated on the representation of

the domestic space of the show's kitchen. The show was staged in a typical American

suburban kitchen, and in most cases, Julia Child had a window over her sink, framing

an artificial yet idyllic outside view. [FIGURE 28] Both Julia Child's kitchen and the

kitchen of the American National Exhibition in Moscow, which I mentioned in the

introduction, are evidence of the transformation of the domestic space of the kitch-

en into a spectacle, even though the aspects they served and the messages they were

meant to communicate or eclipse were different.

On the one hand, the kitchen became the space of femininity, the space of the house-

wife. The rise of consumption dictated the purchase of Tupperware, and the kitchen

had to be renovated to be colorful, equipped with technologically cutting-edge appli-

ances. The same way that a color television became a status symbol of the family,' the

kitchen became a status symbol of the female, the mother, the wife, the housewife: the

caretaker of the household. Having an organized kitchen, with shiny, well-polished,

high-quality pots and pans-the same way as kitchens were presented in the myriads

of sitcoms of the era-became an extension of the character and the quality of the

family: "Just as the ideal of beautiful skin changed from pale to tan when poor people

came in from the fields to work in factories, changing social conditions have reordered

the hierarchy of rooms in the house."2

The representation of the typical American suburban kitchen in the various popular

domestic periodicals of these years contributed to the transformation of the kitchen

into a spectacle. Paradoxically, here we can see a tactic similar to that by which the

mid-century suburban ranch-style house was commodified via its marketing in the

different housing books. Both trends became more and more popular during the Cold

War years. Just as lumber companies were promoting houses through pattern books,
kitchens companies were marketing kitchens in domestic magazines or in their own

catalogs, offering consumers variations in design, material, layout, equipment, and

other aspects. In short, just as buyers could order their house to be constructed and

shipped in a day, they could treat the design of their kitchens the same way. In the

pages of these publications, the domestic space of the kitchen took on a spectacular

character, and one of a commodity.
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n 1955, American Radiator and Standard Sanitary Corporation published the Guide

to a Better Kitchen. The 20-page kitchen catalog offered housewives of the Cold War

period various alternations for their kitchens: convenient cabinets, a variety of colors

and materials, full-sized sinks, various stove designs, and storage spaces. It featured

color photographs of the company's spotless kitchens, with the homemaker placed in

the center, or over the sink, dressed in designer clothes and wearing high heels. The

publication states the following in one of its advertisements:

In this atmosphere of modern American living, American-Standard

has developed an all-new kitchen that smartly combines these gracious

living requirements... a design which will look attractive in the years

ahead.. .work-saving devices which will shorten the homemaker's

day... and strength in construction to withstand even junior's space

ship collisions.3

National Plan Service Inc.'s Kitchen Ideas, a publication from 1962, was different. In this

case, the company does not advertise the variations in the elements that compose the

kitchen, as was the case of kitchen manufacturers. Instead, it focuses on variations in

plan layouts of the domestic space of the kitchen. The catalog begins by mentioning

the importance of the kitchen for the 1960s house. We can read the following:

[...] in this most important room in the house new and amazing chang-

es have taken place. Today's kitchen is more efficient, more function-

al... it is a warm colorful area that helps make your house a home for

family and friends. A major part of the thrill of having a new kitchen

is having it personalized to your individual tastes and planned to save

time and energy.4

In this vein, National Plan Service Inc. promotes variations of kitchen layouts for the

modern suburban house. The company goes on to present its three basic alternations,

and the magazine continues by unfolding perspectival images and close-up drawings

of the company's model kitchens. Each layout variation is advertised for its ergonomic

character, modern design, and efficiency.

T he trend of kitchen design and standardization was, however, not only expressed

through fashionable domestic magazines or company publications. It was a big

business, and companies used various methods to attract potential customers. Adver-
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tising was, of course, one of them, though still related to the printing press. One of

the most attractive marketing elements was the miniature kitchen-planning kit, for

which a company packed individual parts of a dollhouse-like kitchen into a small suit-

case and gave them to a salesman. The potential buyers had the opportunity to touch

and assemble the miniature model kitchen as many times as they wanted, creating dif-

ferent design variations until they found a model that was functional and satisfactory

for them.5

Elements of spectacle and commodification are also visible outside the stucco walls

of the ranch-style house-in the house's domestic landscape and, more specifically,

on its front lawn. One of the most characteristic icons of the mid-century American

suburban house, the front lawn, this area of nature where the picture window of the

living room rests, is still present in many suburbs across this nation.

IS THIS THE END OF "GET OFF MY LAWN"?The domestic landscape of the front lawn is a simple yet complex, dynamic, and

symbolic space of the ranch-style house. If the kitchen was, on the one hand,

the space of the homemaker, the front lawn was, on the other hand, the territory of

the breadwinner. Males were, in most cases, responsible for the lawn-care because the

application of hard labor was essential. In the case of the front lawn, the relationship

between commodity and spectacle is abstract. The commodification of the lawn hap-

pened in part because of mid-century's technological advancements, but the industry

thrived because of the cultural dimension of the importance of the front yard as a

spectacle.

In 1948, when President Harry Truman, speaking at the White House Conference

on Family, mentioned that "children and dogs are as necessary to the welfare of this

country as is Wall Street and the railroads,"6 he spoke of homeownership, suburban

houses, and neat front lawns. Indeed, in the period following the end of the Second

World War, the lawn was an important element of the suburban transition because-

as an area of managed nature surrounding the detached house-it offered a safe space

to the family for recreation while, at the same time, maintaining the family's privacy.7

As the lawn was the major display of one's property, its care indicated good citizen-

ship and communal responsibility.' Historian of vernacular American landscape John

Brinckerhoff Jackson notes the following:
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My belief is that the front yard has now become a space dedicated to

showing that we are good citizens, responsible members of the com-

munity. What goes on in the back yard is strictly private, and the pali-

sade around it protects the family from inquisitive eyes. But the space

in front is the image we present to the neighbors and to the public at

large. It is once again a form of communication.'

The lawn was meant to communicate the good intentions of the property

owner to the public, which occurred through specific domestic rituals that

thrived during the Cold War years: mowing, watering, planting, gardening, and

others. Maintaining a perfect lawn was a critical component of the mid-cen-

tury American culture"', and it remains until today "a widely accepted if not

expected part of American behavior.""

In the years of the Cold War, the lawn became an icon of freedom and a symbol

of the American Dream." Following the war, a well-manicured dad maintaining a

well-manicured grass had become the apotheosis of Cold-War American culture. "

But even during the Second World War, the maintenance of the lawn was an essential

element of American patriotism. Architectural historian Beatriz Colomina comments

that during the war, "maintaining the lawn was [itself] a form of war, a national duty

performed for the morale of both those at home and those in the armed forces.""

She goes on to add that "symptomatically, what the GIs are supposed to remember as

home is not a house but a lawn.""

The obsession with the lawn during the Cold War years was also related to the sudden

change of color in the design. Everything started turning colorful: "from powder blue

kitchen appliances to pink automobiles and lawn ornaments, color took on new sym-

bolic importance in the years after World War II. Brightly colored consumer goods

revealed the purchaser as someone who was ultra-modern, as a person in step with the

latest trends in the streamlined consumerist lifestyle."" Consumption and the pursuit

of wealth-one's vehicle of survival in a society of consumption-seemed to have

found a perfect reflection in the dollar-like green color of lawns.

ven in our days, there are more than 163,000 square kilometers of lawn across

the United States.17 The lawn industry keeps growing, and the average median

revenue of landscaping companies was $291,000 in 2017, compared to $256,000 in

2015 and $217,000 in 2014.18 In addition, 75% of landscape company owners were
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either 'very confident' or 'confident' that their company would grow more in the com-

ing years." Comparing today's economic statistics to the history of the lawn during the

Cold War years, we can understand the observations of Lizabeth Cohen, a Harvard

historian of American studies, who notes that "the lawn was the perfect landscape

option for an economic culture founded on the creation of new needs.""'

L et us return to Lakewood and have a look on the suburb's lawns. In 1981, Lake-

_wood mayor Jacqueline Rynerson established the Lakewood Beautiful Home

Awards." Since then, each year, residents of the city receive the distinction as a reward

for the great care they demonstrate for their property. Judging by the material that

the city authorities have published, at least until recently, the award is given to freshly

painted houses accompanied by neat and well-mowed front lawns that, according to

Lakewood's archives, demonstrate the "pride and care" of their owners. [FIGURE 29]

As the creators of Levittown remind us, "No single feature of a suburban residential

community contributes as much to the charm and beauty of the individual home and

the locality as well-kept lawns." 22

However, in 2013, one of the Lakewood Beautiful Home Award was given to Steve

and Lydia Howatt's home for their external landscaping.23 Instead of a front lawn,

the house hosts a Japanese-influenced garden that requires arguably less maintenance

and surely less water. Indeed, as water prices went up in California due to the recent

water scarcity crisis that hit the state, many homeowners rethought the character of

their front yards and instituted alternative options. The owners of the house on 4514

Harvey Way where I stayed during my visit to Lakewood on March 2018 had instituted

a similar strategy by replacing their lawn with a rock garden and minimal plants. [FIG-

URE 30] Their renovation of the front lawn lasted approximately three months, was

presumably done on a shoestring budget, and I did not see them water it once during

my stay in California.
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n September 2017, The New York Times published an opinion article by the land-

scape architect and planner, Alan Berger. It was entitled "The Suburb of the Fu-

ture, Almost Here." Berger argues in it that, in the near future, the suburbs should pri-

marily consist of an intelligent, resilient landscape that ties together a technologically

progressive lifestyle. More specifically, he asserts that advanced mobility would be

fundamental to this futuristic suburban lifestyle. He presents two examples: cars park-

ing themselves by an order that one gives through a smartphone and drones delivering

Amazon orders-consumption would still be central. Arguably it is an idealistic if not

nostalgically imaginary perspective of the future, yet Berger's suggestions draw upon

an undebatable hypothesis: Americans are still moving to the suburbs.

Millennials are on the front line of this continued urban exodus, and though "they

may like the city, they love the suburbs even more."1 Even years after Lakewood's con-

struction, Americans seem to be attached to a lifestyle that stems from the detached

housing typology. Why does a particular domestic ethos still dominate suburbia?

A set of graphic representations of the suburban space was employed to market Berg-

er's article and visualize his ideas.2 Jun Cen, the award-winning illustrator and animator

and the artist behind these graphics, outlines an appealing yet arguably old-fashioned

spatial suburban condition. In Berger's vision, curved streets are turned into circular

ones. By designing an alternative, enlarged version of the regularly suspicious sub-

urban cul-de-sac, Jun Cen locates, at the center of the sub-urban form, funny recre-

ational "'community' spaces"3 such as a tennis or baseball court, or large volumes that

indicate the presence of a new form of suburban shopping mall or suburban office

building complex. [FIGURE 31]

Houses dominate his suburban landscape. Surprisingly, Berger's technologically pro-

gressive vision for the "Suburb of the Future" is 'built' with an architecture of the

past.

Arguably, even though the whole suburb is oriented towards a very specific future, its

domestic architecture is still an architecture of the mid-century. How can we change

the suburban landscape without first rethinking suburban domestic architecture?

If suburbia remains popular, what are alternative suburban domestic models of

life? What would this domestic architecture look like? And what are the tactics that
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could help us achieve this architecture and these, other, domestic models?

Based on this fundamental set of questions and the research of the previous chapters,
my work concludes by proposing a response that involves a new suburban domestic

typology. Two strategies constitute this typology. They are a) the redesign of the sub-

urban domestic space, and b) the reconsideration of the suburban plot's property line.

These strategies contribute in different ways to the design of the typology, but they

are equal in weight. I do not anticipate that these strategies I propose should constitute

a proposal with a universal application; to put it simpler: under no circumstances do

I envision their repetitional application from suburb to suburb. I see the strategies,
typologies, and project as constituting a diachronic methodology for thinking about

architecture and the urban and, above all, as being geographically and chronologically

specific but still having the dynamic to envision domestic possibilities and trigger pos-

sible lifestyle changes elsewhere in the near future. My design does not fetishize any

current technological trends. Instead, it looks back at history in the hope of under-

standing the domestic space that a-not-so-faraway-technological fetishism created.

In this light, the proposal of these two strategies stems from my understanding of

both the context and the content that I study. My intention is not to envision the two

proposed strategies as being antagonistic to the existing site. Instead, it is my objective

that my design act to inform the existing suburban elements of my plot. The urban

reasoning behind this methodology lies in my personal understanding that these ele-

ments-the form of the domestic space and the geometry of the property line-have

primarily affected both the architectural scale and the urban scale. Hence, the first

strategy conveys the architectural problematic of the design of the thesis, while the

second strategy corresponds to the urban questioning, with an understanding of their

correlation.

T he strategy of redesigning the domestic space proposes two spatial characteris-
tics. First is the organization of all the rooms linearly adjacent to the long side of

the suburban plot. Compared to the traditional suburban houses of Lakewood, this

sequence of rooms proposes a different logic for the structure of the domestic space.

Hence, instead of concentrating living spaces such as the dining area and the living

room in the front, I propose that these spaces be placed in the back; the front part of

the plot should host private spaces such as bedrooms. The picture window that was

once the screen-like display of domestic life in the living room is replaced with an

entrance door, and then an open-air foyer. The communal spaces of the house (the
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kitchen, living room, dining area, etc.) as well as the bedrooms now all face inward,
and have access to a courtyard, which is also linear in shape. Between the domestic

landscape and the rooms of the house, I propose the concentration of circulation.

Instead of organizing the domestic areas of the house around circulation, as was the

case in the mid-century dwellings of Lakewood, I suggest a circulation corridor adja-

cent to the domestic spaces. Two additional architectural elements enclose the above

two analyzed major zones. On the side with the property line of the plot, I propose the

construction of a prefabricated wall composed of parts with specific dimensions; this

way the dimensions of the synthesis will be more flexible, controllable, and adjustable.

While maintaining this solid wall component on one side, I reccomend enclosing the

domestic spaces and the circulation corridor with an opening, and/or porous, and/

or transparent fagade on the other. Compared to the solid wall, I envision this interior

faqade of my typology as being open for the most days of the year. The proximity

of all these domestic spaces to the courtyard takes advantage of the region's benign

climate, encouraging a domestic life that is divided between indoors and outdoors and

speaks to the origins of the ranch style, in which all domestic areas were structured

around a courtyard.4
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STRATEGY I: Domestic space re-design.

Scale 1:100.
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T he second strategy, that of considering the property line, gives shape to the pri-mary design project of my thesis. Though the typology I investigate could form

one or two housing projects in Lakewood's traditional lots of 50 by 100 feet, I unite 18

of them. Claiming this as my project site, I apply here my previous design strategy. I

create a flexible yet organized open space, and work towards the specific design of one

version of a collective-living housing project that seeks to question the de facto indi-

vidualism of suburban living. In addition to the abovementioned domestic spaces, I

propose new ones such as a collective workspace, a communal kitchen, a shared living

room, a shared garden, and even a common pool. Will this space enrich the domestic

monotony of-the yet appealing and fashionable-American suburbia?
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STRATEGY 1I: A traditional lot and house of Lakewood.

Scale 1:100.
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STRATEGY II: Redesign of a tradition Lakewood lot, based on Strategy I.
Scale 1:100.
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STRATEGY 11: Traditional Lakewood lot combination.
(Note: Drawing out of scale)
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n my design project, traces of both spectacle and commodification are obvious in

aspects ranging from my proposal for the prefabrication of the neighboring walls

to the repetition of the basic module, and the exposure of the domestic spaces to a

common yard. Can the lesson of commodification enhance a conversation about ur-

ban legibility and the future of sprawl, taking into consideration the legible character

of this form? How would new domestic conditions transform the urban experience

of a mid-century-designed sitcom suburb? Could this space trigger other familial,
marital, or gender structures? Can domestic courtyards domesticate public space in

the suburban context? How would today's mass and social media represent this new

domestic form? What are the other elements of spectacle here?

To what degree do we still need urban and domestic fantasies?
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N O T E S 1 Alan Berger, "The Suburb of the Future, Almost Here," New York Times, September

15, 2017, https://www.nytimes.com/2017/09/15/sunday-review/future-suburb-millennials.

html

2 Ibid. However, according to the New York Times Op-Ed section policy, "authors

never get to choose the headline, or the art work that goes with a piece"; Trish Hall, "Op-Ed

and You," New York Times, October 13, 2013, https://www.nytimes.com/2013/10/14/opin-

ion/op-ed-and-you.html?_r=0.

3 Ibid; The use of the term community varies from context to context hence it is used

in brackets.

4 Paul C. Johnson, ed., Western Ranch Houses by Cliff May-A Sunset Book (Menlo Park,
California: Lane Publishing Co., 1958), 19-20.
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" Inlaid linoleum
in kitchen

" Rubber tile with
easy-to-clean cove
base in bathroom

" Shower over tub

" Large closet and
kitchen drawer
Spamt

&a - w-L;
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VALUE-PACKED
FEATURES!

Stainless steel
drainboars -

a Automatii hot
water heater

' Separate service-
laundry facilities

ie 45,000 BTU dual,*
floor furnSe in
2 bedroom: homes

* 57,000 BTU dual
floor furnace in

} bedroom homes

MODEL 26 - B

MODEL 26-C

MODEL 25-A

OWANG tAO F e.OOM -rr

PCHt

""**N
SDOOM

MODEL 26 -A

DOWU

""."

10UX3Ac Uv Rnoo

uo~oo me..ac 00

MODEL 25-B

MODEL 25-C j

COMPAR

-* Screens a4o

have 2 coats ofpeint

dining toomf
3 bedroom homs

0 Fi'nest ofgod.'>
* old fashioned"

quality con1UCtiO

*Solid concrete -
foundations
right up to the
2 x 8 floor joists

-192-
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VALUE-PACKED

FEATURES

a Bus %ransportation
now in operation

a Minutes to down-
town Los Angeles
via arterial
highways and
Freeways now
under construction

a'Trees in parkways
of each lot

* Beautiful
ornamental street
lighting.

a A p~lances on
optional basis

E No assessments
of any kind

i-q-

*DEL 30- B

MODEL 30-C

-

MODEL 27-A

74 j. KNOW
"Cn

Lo

I---

MODEL 30-A

* ~

U""u RooM

~~-ii-i

r !j ITT

MODEL 27- B

MODEL 27- C

COMPARE

VALUE - PACKE9D
FEATURES I

* Extra thick N.
hardwood. flooringi#
over sound, dae
laid Wg

* Special treated
mud sills; ideal
termite protection

* Multibreaker
, itch control

- Large living room
and bedrooms

e Full cedar
shingle roofs

-193-
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gUP
VALUE-PACKED

FEATURES!

* Modern design for
complete livability
without
wasted space

Large level lots;
plenty of room for
garden, patio
and youngsters

o Paved streets,
curbs, sidewalks
and driveways

* Mulibreaker
switch control

* Wide varbty of
exteriors and floor
plans for selection

MODEL 28-A

L.

LPN" Boom .SMcOM

VO1C1

BEDROO
BEDROO

MODEL 23-I

MSUIL 23-C 4

-194-
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COMPARE

VALUE-PACKEE
MODEL 29-A FATURESI

iFs-

o All utilities-
sewers, water, gas-
in and paid for

1 Incomparably
conveniew location

" Handy to all
metropolitan
industrial, business
and beach areas

" Ideal accessibility
to modern new
shopping centers

*Neur to schools,
college, churches
.. rkes theatres
and recreation
of many kinds

>1

-195-
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Long, ow and modern are the prime requisites of today's home
buying public. Thus, every home illustrated in this colorful
book has been designed and engineered by specialists to give
I u, the prospective home builder, the benefit of "Rambler"
onvenience, beauty, efficiency and individuality.

Note the many modern living conveniences and features that
these beautiful and tremendously popular one-story homes
offer. The majority of them provide a wealth of sunlight and
ventilation through use of picture, bay and corner windows.
Homes of this type are singularly adapted to the many modern
advancements in millwork and other building materials. While
each has a decided individuality of its own, all have three
things in common ... attractiveness, economy and efficiency.
The prime factors, economy and efficiency in construction, are
achieved by:

(1) Efficient engineering of the plans for use of stock
lumber sizes, standard materials and equipment.

(2) Dimensioning of plans for use of framing lumber in
even lengths, thereby minimizing material and labor
waste.

(3) Engineering for the use of modular millwork and
other modular coordinate products.

As you scan through the pages, study the designs and floor
plans carefully for we are almost certain that somewhere in
this book you will find the home of your choice ... the home
you will be proud to own. And remember, our entire service
is at your disposal.

We gladly welcome the opportunity to counsel with you in
the planning and building of your new home. All information
regarding materials and construction costs is yours for the
asking. And, naturally, our home planning service includes
numerous other home designs and ideas that have been created
to meet your living needs.

Let's talk it over . .. come in and visit our Home Planning
Department!

C~y',yt 1953 PNbli,hI by N. . PI", 5,,,k.. ftW.d 1. U.S.A.
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L JF423

- t LIVING JUST FOR YOU'

e7

- -Q
3M Note how the front and rear elevations of the twin

sED ROOM hontes pictured above illustrate "toward the street"
* and "garden-view" living as you like it. A

terrace adds to the charm of this three-
DINING bedroom design.

I~O1521

0CLO DATA KTH

-IVING AREA, Plan 1 & 2-1120 sq. ft. ENm
Garage and Porch Area, Plan 1-384

sq. ft. Plan 2-332 sq. ft. CUBAGE,

GARAGE i Plan 1-16,408 cu. ft.; Plan 2-23,114
r2.2-C 0 - cu. ft.

GARAGE -
n- tr4'rm-. 0

Plan 1, with Utility

Plan 2, with Basement Room, No Basement

II-- I

0

U

U

0

Cdz

-198-
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12e 4 , gnd 1c gni PLUS THREE BEDROOMS

HALL I I KITCE UT UTY

7F0" 11

LUVINC ROOM

r--0 

Wa. 
DINING

P Co s

Plan 1, without Basement-----U

60*4Y

- HALL KITCHs -

* ll,3 0 330
L-2 MNG ROOM

D noo - wIt s

Plan 2, with Base

Featuring five rooms and providing six-room
efficiency plus an attached garage, this modern

ranch design is ideal for the larger family.

Each of the three bedrooms has more than ade-

quate closet space and corner window styling.

The kitchen is planned for every convenience
and includes an ample size snack area. Note

how the picture window adds extra char to

the beautiful living-dining area which features

a unique corner fireplace.

ment

LIVING AREA, Plan 1-1,
Area, Plan I & 2-240
Plan 2-24,735 co. ft.

DATA
373 sq. ft.; Plan 2-1,350 sq. ft. Garage

sq. ft. CUSAGE, Pon 1-17,5e cu. ft.

-199-
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"IV AND MASONRY ADD MORE CHARM TO THIS TWO-BEDROOM HOME

Planned for modern living, this five-roon home
with garage has many appealing features. In

addition to the well-ventilated bedrooms, one
of which is large enough to accommodate twin
beds, there is a dining room convenient to the
efficiently planned kitchen. An added touch
of beauty and comfort is provided by a natural
fireplace in the large living r

DATA
LIVING AREA, Plan 1-1,118 sq. ft.;
Plan 2-1,078 sq. It. Garage Area,
Plan 1 & 2-253 sq. ft. CUBAGE, Plan
1-16,752 cu. ft.; Plan 2-22,743 cu. ft.

0om.

2DR 11 1 CARAGE

M
IVING ROOM

-L

Plan 1, w thout Basement

-D7'

BED ROOe 4-LUVING ROOM
110GM

Plan 2, with Basement

:i I Jkmlp 51 - . -

11 ___ IV

OWN1 MR,

3

&
12

2

2.2

S
0
0

0

U
1.2

0
C

212
52.;
Lf~
ON

U

-O
9
C

2.2
-O
-O

0
15

0

2.2
212
0
22

0
.9

12z

2
112
C..
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56 t

HALL

122.13 1 45.7 28

Plan 1, without Basement

A firepiace makes any
home more cheedul,

more invifing.

4

(d-424
LIVING PLUS DEN OR DINING ROOM

This beautiful home, with attached garage, features a large living
room facing both the front lawn and rear garden. In addition, the
room adjacent to the modern kitchen, with snack area, may be
used as den, dining room, or spare bedroom.

CARACE 7

'W o~AT 
' 

0 c

KED W01

Plan 2, with Basement

DATA
LIVING AREA, Plan 1-1188 sq. t. Pien 2-1092

sq. ft. Parch and Garage Area, Plan I & 2-379
sq. ft. CUBAOE, Plan 1-18,816 cu. ft.; Plan 2-

24,167 cu. ft.

-201-
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( W--399
,41 4 ROOM FOR CONVENIENCE

The all-purpose room adds to the
utility of this modern two-bed-
room home. Use it as playroom,
TV room, den, guest room, or
as a study as suggested above.

DATA
LIVING AREA, lan 1-1140 sq. ft.; Plan 2-
1007 sq. 10. CUIAGE, Plan 1-13,443 cu. ft.;
Plan 2-19,389 cu. ft.

K(ITCHEN
BED ROOM tx,1-,s.o-

LIVING ROOM
~ 60 AS'.1-2 *

BATH
H ALL

- DEN

BED ROOM ' vO-W

I3-2"=,d.7

-' Plan 1, without Basement

44'.o-

BED ROOM
tOS. aitO' LIVING ROOM

BATH HALL co
BATHHALL DEN

a " 10"

BED ROOM STO

ti x Plan 2, with Basement

-202-
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FOR TOWN OR COUNTRY

CARACE

P -/37
UVINC ROOM 6100

27 A=L -OI

Here is a fine example of modern flat top styling

that is becoming popular for town or country living.

The large living-dining area, with natural fireplace,

is located at the rear of the home for the enjoyment

of garden-view living with privacy. Two bedrooms,

with ample closet space, are included in this plan.

And the kitchen with its efficient working area and

snack space is certain to please the lady of the house.

DATA
LIVING AREA, Plan 1-1,110 sq. ft.; Plan 2-1,033 sq.

ft. Garage Area, Plan 1 & 2-305 sq. ft. CUBAGE, Plan

1-11,100 cu. ft.; Plan 2-16,790 cu. ft. Garage, Plan

1 & 2-2,745 cu. It.

s 1. T W

Plan 1, without Basement

Pln 2. -

B m t
IlD VOiM

Plan 2, with Basement

-203-

-j
-]

.1

C

U

U

U

U

z



&K a THREE-BEDROOM HOME? TRY THIS DESIGN

PORCH

DINNC

tU LIVINC ROOM

PMan 1, .without basement

.F PORCH <,o CARAG*,

9 CIO

,aI VINC ROOM

Plan 2, with Basement

0a-43 ~~

Designed to stand out in any community, this five-
room ranch home provides six-room efficiency at no

extra cost. Note the convenient arrangement of

living-dining area and modern kitchen. Of course, the

snack space adds to the utility of the "U" planned

kitchen. The front projecting wing not only contains

the master bedroom, but also adds unusual beauty

and styling to the entire house. A combination of

vertical siding and shingles on the exterior, sheltered

entrance and attached garage complete this picture

of living as you like it.

DATA
LIVING AREA, Plan 1-1,307 sq. ft.; Pan 2-1,210 sq. ft.

Porch Area, Pion 1 & 2-91 sq. ft. orage Are, Plan 1

-242 sq. ft.. Plan 2-276 sq. ft. CUIAGE, Plan 1-19A16
eu. ft.; Plan 2-23,596 cu. ft.

- ~ ~ mI~iifinm~iJ~A

-204-
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W-3 9 7

Pca 0e c3 AND THREE

11"ACI

DINING KITCHN BED ROOM
9'-05107 . .9'.0'.l"

t o 1

L LIVING ROOM
186'-s.-7 d BED ROOM

Plan 2, with Basement

Glass doors in
dining room
open onto the
garden terrace. j
Redwood siding
adds ranch char-
acter.

BEDROOMS I.

'ZZWJ.13

I
--

DINING 1 ITCHEN
Plan 1, 9 V0 71-7 - -

without
Basement HALL

LIVING ROOM o

/ d

sToop

DATA
LIVING AREA, Plan 1 or 2-1,167 sq ft.
CUBAGE, Plan 1-14,466 a. It.; Plan 2-

21.630 c. ft.

8

-205-
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W-427

47OMp2a2d DESIGN FOR THE AVERAGE FAMILY

This home features three bedrooms, a living room-dining
area and a modern kitchen with adequate snack space.
Note how masonry and shingles are used to enhance
the exterior.

CARAQE

BED ROOM BED ROOM
7 009 0 L

HALL

BEDROO LIVINC ROOM DING
Pla - .. B 5s

Plan 2, with Basement

_ED R
EQ 1 6 _

LIVINC DIMNI
ROOM '9576:

Plan 1,
without Basement

DATA
LIYING AREA, Plan 1-952 sq. ft.; PIan 2
-942 sq. ft. Garage Area, Pan 1-288
sq. ft.; Plan 2-264 sq. ft. CUBAGE, Plan
1-12,059 ca. ft.; Plan 2-17,36 ca. ft.
Garage Area, Plan 1-2M0 cu. ft. Plan

2-2640 cu. ft.

9

C *

C

C

00z
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Kl cI14 TO THE BEAUTY OF THIS THREE-BEDROOM RAMBLER

Modern in every respect, this design features
three bedrooms, living-dining area with.natural
fireplace and an "L" shape kitchen designed to
save time and work. A snack space is also in-
cluded in the modern kitchen. And, naturally,
there is ample closet space, not only in the bed-
rooms, but throughout the entire house. Then,

too, note the simple styling of the exterior of

this gable roof design. It can be yours with or

without basement.

EARAG

Plan 1, LIVING ROOM

No Basement

10

(TCHEN %
BED ROOM N I

HALL GARAG

BED ROOM C'0 ' LVINC ROOM

BED tOOMWLII9-2

Plan 2, with Basement

DATA
.IVING AREA, Plan I & 2-1,326 sq. ft. Garage Area,

Plan 1 & 2-246 sq. ft. CUBAGE, Plan 1-18,920 cu. ft.;

Plan 2 -27,195 cu. ft.

-207-
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,/e'e )1t iMe1 HOME DESIGN AT ITS TRI-LEVEL BEST!

mm 1

BATH
BED ROOM SAH KITCHEN DINING

3 0~8'-" c 4'0x8T 9,0".9-, Y

HALL

BE OOM LMVNG ROOM

0 W-4 4
POCH *

Plan Available Only As Shown

If tri-level design strikes your fancy then here's the
home for you. The garage and utility room form the
first level of this unique design. The second level, that
portion of the house shown on the right hand of the
illustration, contains a large living-dining area and
beautifully planned "L" shape kitchen. A short flight
of stairs lead to the third level which includes a bath
and three well-ventilated bedrooms. Of course, ade.
quate closet space is included.

DATA
LIVING AREA, 1,048 sq. ft. CUSAGE, 15,400 cu. ft,

11

C)

Z)
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W-426
ZiM4/e gpagc&W KEYNOTES

F CIO ('0
HALL

BED ROOM BED ROOM
FUTURE SECOND
FLOOR ADDITION

c

A practical four room house for the average family,
this design permits the addition of two bedrooms and
bath in the upstairs area as needed. Note the unique
fireplace arrangement shown in floor plan.

12

THIS DESIGN

Kit 1 
IIED RROO14

- o

Ii HAILL~
CARACE 9
11220 6 1w 60m

LIVING ROOM 9,7.4"

THIS PLAN AVAILABLE WITH
BASEMENT ONLY

DATA
LIVING AREA, first Floor-975 sq. f. Future Sec-
ond Floor, 486 sq. ft. Breezeway and Garage
Ar..-418 sq. ft. CUSAGE, Hoo,.-19,968 cu. ft.:
2381 ou. ft. i s"co"nd " s ldedd. " r*&,s,'"oy
and Garage Area-3286 cu. ff.

-209-



F.T
-w _ _ ~~U~ so

I

'

C

KMc2

,K l DINC BED P0GM
96.91 88

W 22A5ED ROOM

CARAC Ct9 e

Plan 2, with Basement

DATA
LIVING AREA, Plan 1-1146 sq. ft.j Plan 2-1038 sq.
t. Garage Area, Plan 1 & 2-253 sq. ft. CUBAGE,
pln 1-17,186 to. ft.; Pan 2-21,727 cu. ft.

(I)-433
4 l. AS YOU LIKE ITI

A study of the floor plan will convince you that this
six room dream home is designed to meet today's living
needs. One of its many notable features is the den
which may be used as an extra bedroom.

ROOM lyi s.W6

ST
GARAE no is.

- 1. 33

Plan 1, with Utility Room,
No Basement

A suggested built-in for the den.
13
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7K' eCa4"-PC PICTURE HOME FOR THE SMALL FAMILY

- I. - a I

CARAC A --

KITC7HN I 11
:j BEDROOM~

P it HALL

LIVNC ROOM

Plan 1, without Basement

DATA
LIVING AREA, Plan 1-1,073 sq. ft.; Plan 2-963 sq. ft.
Garage Area, Plan 1-291 sq. It.; Plan 2-266 sq. ft.
CUBAGE, Plan 1-12,900 cu. ft.; Plan 2-17,821 cu. it
Garage, Plan 1-3,056 cu. ft.; Plan 2-2,793 cu. ft.

1 rTIN

-L 1 I I I I I I I I .. I

This neat and cozy four room brick house, with attached
garage, provides every convenience for comfortable
living. Ample closet space is provided for each of the
two bedrooms. And the kitchen is designed to make
life easier for Mrs. Housewife. Snack space is included
in the kitchen area also. The exterior, as you can easily
see, is a thing of beauty.

GARAGE

KlKHN O ED ROOM

HALL

LIVINj ROOM lyr wo

k IF~~IE

14
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I ~ 1 lIt I I I I

J awe k 12/4 ,IN

- 1 -7 - r I I I I I

BRICK

If brick construction is a "must" for you, then here's
a home to consider. The three bedrooms are well-ven-

tilated and possess ample closet space. And, of course,

the kitchen is modern in every respect. Another appeal-
ing feature is the convenient entry and guest closet that

is an integral part of the spacious living area. And, last

but not least, the exterior is a picture of beauty in brick
contrasted with the wood gables.

0.0 CARACE
Ir.4-23s S

HAL.L

uIVNC ROOM

Plan 1, without Basement

U

U

U

U

-212-

... .. .... . .. .5

PLUS THREE BEDROOMS

HA L- - -

U0LVINC ROOM

____0___ 134.1 6"____ -5

Plan 2, with Basement

DATA
LtVING AREA, Plan 1-1,157 sq. ft.; Plan 2-1,140 sq. ft.
Garage Area, Plan 1-300 sq. ft., Plan 2-266 sq. ft

CUBAGE, Plan 1-13,906 cu. 'ft.; Plan 2-21,112 cu. ft.
Garage, Plan 1-3,150 cu. I.; Plan 2-2,793 cu. ft.



ADDS TO

(-3 79

I-7
A natural fireplace in the home plus an outdoor fireplace, protected by a

large porch, are a few of the desirable features of this design. The use of
stone with vertical and horizontal siding adds exterior beauty.

GARAGE

PORCH

Plan 1, without Basement

16

DATA
LIVING AREA, Plan 1-1,224 sq. ff.; Pan 2
-1,179 sq. It. Garage Area, Plan 1-270
sq. ft.; Plan 2-230 sq. ft. Porch Area, Plan
I & 2-187 sq. ft. CUBAGE, Plan 1-20,080
cu. ft.; Plan 2-25,075 cc. fl.

BD ROOM G ARAGE

SE - DNtNC

'0 OPORCH

r o
L -

L I UVING
ROOM 2 m

Plan 2, with basement
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G PLEASURE AND CHARM OF THESE TWO BEDROOM HOMES

~- 5 M NC

Lnz
LIVING ROON

BIT; BOOM ptC O1

21 . 1 212.3

W -3.56 In addition to two bedrooms and natural fire.
place, this modern home provides a spacious
living room, dining room and ample kitchen area.

Plan 2, with Basement

INMNG KITCHEN UTIlY

Plan 1, with

Utilit y Room, iLIVING ROOM -

Cse n

DATA
LIVING AREA. Plan 1 & 2--1180 sq. fI. CUBAGE, Plan
1--15,380 cu. ft.; Pion 2-22,714 cu. ft.

-351
PORCH

EtA7H LIVING ROONM 0DINING

BEOOM.
PORCH

Plan 2, with Basement

Practical design throughout, this neat home assures
every living comfort for the small family. The rear
porch area, accessible from the living room, is ideal
for summer living and can be glazed or screened as
desired.

POCH
xrr nn KITCHEN

Plan 1, with
Utility Room,

No Basement 0

PORCH

DATA
LIVING AREA, Plan 1-1059 sq. ft.; Plan 2-1049 sq. ft.
Perch Are, PIn 1-125 sq. ft.; Pl. 2-125 sq. ft. CUSAGE.
Plan 1-16,011 cU. ft.; Pion 2-21,015 cu. ft.

17
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N 4i t ADDS BEAUTY TO THIS THREE-BEDROOM HOME

(-42&
BED ROOM

- ~ ALL UNC ROOM
915 0 (02BDR IDRo

NG ROOM BAO 
BH

- ]ED ROOMBO ROOM

DATA
LIVING AREA, Plan 1-1,215 sq. It.; Plan 2 Plan 1, without Basement

1,065 sq. ft. CUBAGE, Pon 1-15,092 cu. ft.
Plan 2, with Basement Plan 2-19,986 cu. It.

Here is a home you will be proud to call your own. The generous use of

windows throughout the entire house assures the maximum of light and

ventilation for every room. Ample closet space is provided in each of the

three bedrooms. And note how the efficiently planned kitchen includes a

dining space for the convenience of the lady of the house. A final touch

of beauty is provided in the living room by a cleverly arranged entrance,

guest closet and picture window.

2

DELn

18

6-
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%a 7w-/ecG PLAN GIVES YOU A CHOICE OF TWO EXTERIORS

W-3 77 -

If

48'.0

DININC

7KTCE . 19 1* "

UTILITY

CARACE
7.200

KITCHEI$
0 DING RO BED tOOM

7 206-.1
11.0 A VN RO DRO

Plan 2,
with Basement

DATA
LIVING AREA, Plan 1-1,169 sq. ft.; Plan 2-
1,128 sq. ft. Garage Area, Plan 1 & 2-240
sq. ft. CUBAGE, Plan 1-19,715 cu. ft; Plan 2
-24,600 cu. ft.

Both of the
the sanme fle
been used tc
Each exteri
choice is giv
liking and im
you intend
and Plan I

Plan 1, with Utility Room,
No Basement

se home designs, with attached garage, have
or plan. Vertical and horizontal siding has
advantage on the exteriors of both designs.

or is equally attractive and practical and a
en so that you may choose the one to your
lost suitable for the neighborhood in which
to build. Be sure to specify Design A or B,
or 2.

:1ESIGN B

19

V

z
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(1-425
2e 1 igied /w CORNER LOT LIVING, FEATURING THREE BEDROOMS!

This five room home actually has the efficiency of six. Note

how the dining area, snack space and step-saving kitchen face

the side lawn. In the event only two bedrooms are needed,

the bedroom adjacent to the kitchen can be used as den or

guest romtis.

RAACE

L~ DEN DRO

HALL

oDIMNC
66 0 LVING ROOM Ut ROOM6 Jj j !: -

Plan 1, without Basement

20

~LVNL ROM3s

Z EIN _AllT . BD
01b 9 300,0

- 14;
L a 2, wit cs n 1

IDONINC iE [01
6'L7IVIN ROOM1LA

Plan 2, with Basement

DATA
LIVING AREA, Plan I & 2-988
sqn. ft. Utiity0 ad Garage Area.
Ptan 1-426 sq. ft. Breezeway
and Garage Area. Plan 2-398
sq. t. CUBAGE, Plan 1--12,844
cu. ft., Plan 2, 18,772 ca. ft.
Uttlity and Garage, Ptan 1-
4,092 cu. ft. Breezeway and Ga-
rage Area, Plan 2-3,376 cu. ft.

C1

C4

-217-
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W-3 79
Ma/eeYOURSELF AT HOME IN THIS TWO BEDROOM HOUSE

BELOW

PORCH

Room 2 wrIthBS4mnt

Here's a home designed to give the prospect the
iaximuim in living confort for his building dollars.

Note the huge living-dining area which, spacious as
it is, is increased during many months of the year by
the porch which may be screened or glazed. Finished
in vertical siding and wood shingles, the charming
exterior of this rambling home is comiplenented by
the colorful entrance door.

DATA
LIVING AREA, Plan 1-1,113 sq.
ft.; Plan 2-1,036 sq. ft. cUBAGE,
Plan 1-15,335 cu. ft.; Plan 2-
19,710 cu. f(.

E. .L.

Plan 1, without Basement

21
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M/6 I, i / l/o t. - THEN HERE'S JUST THE HOME FOR Y(

___26_0o .______

BED ROOM 9BED RO6M
L9_ 'a o 12'0o 10'0"

BATHI

In I UTILITY
1 1 9 10 .610

LIMNG ROOM
tA4t'- ,t-6'.t" -

DINING

PORCH

Plan 1, with Utility
Room, No Basement

DATA
LIVING AREA, Plan 1 & 2-1,020 sq. ft. CUBAGE, P
-14,425 cu. ft.; Plan 2-20,545 cu. ft.

[on I

Designed exclusively for narrow lot site, and providing
six-room efficiency, this three-bedroom home has all
the desirable ranch type features. In addition to a large
living room and a well planned kitchen with dining
space, a central hall serving all rooms adds to the con-
venience of this design. A glance at the exterior shows
how horizontal siding and brick blend to add more
beauty to the entire home.

BED ROOM 9 BED ROOM'
"

10
-,00 o ~ 12'oio

BATH'
BED ROOM o _

UVING ROOM
14'10"KDN'.IN

.- . PORCH

Plan 2, with Baseme nt
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SSO&a Aaoe PLANNED FOR COMFORTABLE LIVING

Featuring three bedrooms, a kitchen-dinin
generous size living room, this smart lookin
is certain to meet the living requirements
child family. And note the up-to-the-mir
styling of this design that can be yours wit
basement.

BED ROOM

jDNING

HALL
BATH

BED ROOM
LIVING ROOM C 00 2 0

_-7

Plan 1,
without

U
g area and a
g little home
of the two-
ute exterior

h or without

Basement ( 0

" -I-

320

-Q BED. ROOM
DINING 8 0 i0'0aI23"_

H ATLIVING ROOM l~BED ROOM

Plan 2, with Basement

DATA
LIVING AREA, Plan 1-1.088 sq. ft.; Plan 2-1,024
sq. ft. CUSAGE, Plan 1-15.232 cu. II.; Plan 2-20,224

P

-1 ---

K
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W-382
" /G / g" THIS MODERN TWO BEDROOM HOME

(

I

M I

A large living room with fireplace, a well-planned kitchen.

dining area make comfort the keynote of this design. As a

final touch of beauty, the ever popular white exterior is

highlighted by color of roof and door.

a. -6"

KITCHEN U~lYBED R60M ..

Plan- -1 '-thou .Base--nt

Wxa 

L 'jo. HLL N o cLGARAGE
LIVING ROOM - 'ne2r

2'-x 14'.64
BED ROOM__

14'V"AV'6"

Plan 1, without Basement

DATA
LIVING AREA, Pio 1 & 2-945 sq. ft.
Garog. Area, Pt.n 1-276 sq. ft.; Plan 2-
241 sq. ft. CUBAGE, Plan 1-17,130 cu. ft.;
Pln 2-21,490 cu. It.

DINING CW-O9

HALL IN CLO. GARAGE

LIVINC RCOM I'Vx00

2 ' " r4 -BED ROOM

Plan 2, with Basement
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(4-398

U9 n WITH EVERY LIVING COMFORT/Ucc/e'r 2

oar

PORClI.
W.'Y.5 J mDEN CARAGE

DINING KITCHEN ;

Plan 1, without Susme

DATA
LIVING AREA, Plan 1 & 2-108 sq. ft. Porch
Area, Plan 1 & 2-112 sq. ft. Breeseway Area.
Plan 1 & 2-% sq. ft. Garage Area, Plan 1-
228 sq. It.; Plan 2-264 sq. ft. CUBAGE, Plan

1-14,300 cv. ft. Plan 2-20,00 cu.ft. Booze-
way, Plan 1 & 2-430 cu. it. Garage. Plan 1
-2,680 cu. ft.; Plan 2-2,640 co. ft.

I I

Here, in this compactly designed two bedroom home, the

den doubles as guest room, and the dining area, although

a part of the living area, is definitely separated. Garden-

view living is, of course, a main feature of this low hip-

roof ranch type plan.

________'60 -- 200

PORCH

ED ROOMDEN - GARACE

HALL LIVINC ROOM

BED ROOM
I2 t102 0 is, DINING KITCHEN

Plan 2, with Basement

25
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EEl-v

AND DINING AREA EXTENDS THE FULL DEPTH OF THIS DESIGN

W(x376

The window treatment of this home is an
example of how the right combination of
glass adds to the beauty of any design. In
addition to the three bedrooms, the living-
dining area extends the full width of the
house, opening on a large porch at the rear.

13 -0x9' 6PORCHUTITY KITCHEN:,, .". 0
BATH gDINING

HALL

BED ROOM-- BED RO
IY3'."10.0" 11'-6"x10 0 "0

~~O dao - IVING ROOM

Plan 1, without Basement

26

BED ROOM --3 0~x 4~ e -ePORCH

i iKITCHEN |10'6-,6'Q

BATH ...-. gDINING
C() HALL

BED ROOM BED ROOMco
13'0".10.0" 12'0'.10.0"

5.116a 2 UVINC ROOM

Plan 2, with Basement

DATA
LIVING AREA, Plan 1 & 2-1,234 sq. ft. Porch

Area, Plan I & 2-43 sq. ft. CUBAGE, Plan 1
-16,970 cu; ft.; Plan 2-23,140 cu. It.

-223-
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c l THE SMART EXTERIOR OF THIS THREE-BEDROOM HOME

L r N w-- N KCH

BEDROO MN-0- RO-6-

BED Room -- o

41 - B1 6 -H--

-E -OOM--

Plan 1, without Basement

A large terrace odds a touch of
outdoor living, a place to relax.

DATA
LIVING AREA, Plan 1-1,283 sq. ft.4 Plan 2
-1,191 sq. ft. CUBAGE, Plan 1-17,728 cu.
ft.; Plan 2-23,274cu. ft.

'VI

Skillful handling of vertical and horizontal siding with
brick resulted in the attractive and individual exterior of
this design. Also notice how Plan 1, without basement,
features the "U" shape kitchen and Plan 2 the "L" shape.
Both plans, however, provide a large dining space.

6 -

ao BED ROOM DINING
10'-O2 ATI

BED R"O
1? 11'-0"12'-0' Z 0

BtD R2 OOM III VING ROOM
HALL tl30x 0"

ao p 
, TH

P]n2, with Basement
27

CA
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C

Cs

2
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(W-400
4 Mdez (p21ADce ASs

TO THE CHARM OF THIS HIP ROOF DESIGN!

Note the convenient, practical room arrangement of

this three-bedroom ranch type home, with bedroom

wing accessible from both kitchen and reception hall.

A modern high-hearth fireplace as illustrated at right

is the focal point of the living-dining area.

42 0

BED ROOM K CEN
i:KITCHE

'-9,41'.8" '-10 u e DINING

Bt OO N~ Ni 1MN ROO - ORH
HALL

BED ROOM R NrYLIV12I ROOM PORCH
RO'0'.6 83310-6 . e 2" toro 

4..

Plan 2, w th Basement

DATA
LIVING AREA. Plan 1-1218 sq. ft.; Plan 2-1151 sq ft.
Porch Area, Plan 1-153 sq. ft.; Plan 2-139 sq. ft. CUBAGE

including porches, Plan 1-15,990 c. fI. Plan 2-22,120

cu. ft.

Plan 1, with Utility
Room, No Basement

DINING
8'10'x7'-8"

Nity LNG ROOM PORCH
t3'-4s18'-9 3'-0C412C

-

t .o ---=

28

-225-

L

U

Sn

7;
4=



"""". (0-339
4CcO THREE BEDROOM HOME

, 4,

IIED

FICADI NIC

LIVING ROOM

PORCH

sloop

Plan 2, with Basement

I
I

A suggested styling for corner

china cabinets featured in
the dinette.

Clean, simple exterior lines make this home ideal for
any community. In addition to the three bedrooms,

careful planning has provided a large living room,

with natural fireplace, a dinette and a step-saving

kitchen.

DATA
LIVING AREA, Plan 1-1061 sq. ff.; Plan 2-1101 sq. ft.
Covered Parch Area, PIan 1 & 2-103 sq. ff. CUBAGE, Plan
1-15,680 ca. ft.; Pion 2-22,225 cu. ft.

Plan 1,
No Basemen

I- --- *-

tBED OCM KITCHEN

0 12'3' I0'0" V 6!T'

ctO 1 I ' DINING

F LIVING ROOM
BED R.QQ 7O0t46

t.9-T2 I PORCH"1 2' T ~ 12Ou x7'6

- ---

29

2

-226-

-0

E

U

z

--
..... 1 -.
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% 0/4aC COMPLEMENTS THE GARDEN-VIEW STYLING OF THIS DESIGN

-4,)

UTILITY BED ROOM
CLO. 12'-.0"n1'.,

KITCHEN - LIN
9'"x9'-0" LIVIN D ROOMT

' 2'-U"x23'-0" --

DINING R . I
P2'6"x9 -tS s. BED ROOM

12'"W-" L.j LO.12'-0"x101'0"

Pion 1, without Basement

DATA
L:VING AREA, Plan I & 2-1,075 sq. ft. CUSAGE,
Plan 1--15,050 cu. ft.; Plan 2-20,695 cu. fl.

The clever use of horizontal and vertical siding in con-
junction with brick provides a distinctive appearance for
this ranch home. Combining the dining area with the

-T- living room permits the use of a living area which runs
the entire depth of the house. The large terrace is a
"living as you like it" feature that adds to the comfort
of this beautiful home.

TERRAGE

DINI ; BED ROOM

t2 -"a9'O CLO I2'-O"xtt'0'-"

-

ITCHEN
[] '-6"x13'-0"u

u NC ROOM AN ATH

-- 2'-0"x23'-0" ,HALL

DININCBED ROOMI

STOOP

Plan 2, with Basement

2
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7 1e /ycuA Cace -THREE EXTERIORS FOR THE SAME BASIC PLAN

("-435
If you are in the market for a four-room
home providing five-room efficiency, plus
an exterior to meet your individual taste,
then here it is! Design A features gable
roof and horizontal siding on the exterior.
Flat top design with vertical and hori-
zontal siding is the keynote of Design B.
Brick exterior and gable roof highlights
Design C. And note how the picture
window adds to the charm of each home.

- 280"

BED ROOM ,~ -BED ROOMI

HALL

LIVING ROOM
li 172*12-0

Pion 1, without Basement

AVERAGE DATA
LIVING AREA, Designs A, B & C. Pion 1 & 2-784 sq. ft. CUBAGE,
Plan 1, Designs A & C-10,192 cu. ft.; Plan 1, Design B-8,232 cu.
ft. Plan 2, Designs A & C-14,896 cu. It.; Plan 2, Design B-13,328
cu.

DESIGN C

DESIGN B

I 

-B

ABED ROM RM

HALL

UVING ROOM

Plan 2, with Basement

31
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W-375

"a 4 FOR RANCH STYLING? TRY THISI

A garden-view living room, dining space and an
efficiently planned kitchen with snack space, snake
this a dream honse for town or country living.
Study it carefully.

CARAGE

SED ROO -I T~f
Jl.tOC-- IVING ROOM

jj-DRj50 C'o--NDININC

Plan 1, without Basement
32

I
rWT

i 'A(5&.6-J LIVINGR

: - -
n w

Plan 2, with basement

GARAGE
two Wa

DATA
LIVING AREA, Plan I & 2-900 sq. ft. Garae Area,
Plan 1 & 2-275 sq. ft. CUBAGE, Plan 1-14,560 cv.
ft.; Plan 2-19,300 cu. ft.

-229-

p



F

W-400 3 .No

W-423 .3 . . Yes

W-424 ....... 3 .......... Yes

W-425 . 3 . Yes

W-426 4. .. Yes

W-427 . .. 3 . .Yes

W -428.................3.................N o

W -429..................3..................Yes

W -430.... ............ 3 ................ Yes

W -431..................3..................Yes

W -432..................3..................Yes

W -433..................3..................Yes

W -434..................3e..................Yes

W -435................. 2..................N o

W-436. 2 . Yes

W -437..................2..................Yes

W -438..................3..................N o

W -439..................3..................N o

W -440..................2..................Yes

................ 28

................ 1

................ 4

................ 20

................ 12

................ 9

................ 18

............. ... 10

................ 7

............ I.... 2

................ 15

................ 13

............... 11

................ 31

................ 14

................ 6

................ 23

................ 22

................ 3

TO 70 EXCITING

HOMES

Design No. of Attached
Number Bedroom$ Garage Page

W -339..................3..................No ................ 29

W -351..................2..................No ................ 17

W -356..................2..................No ................ 17

W -375..................2..................Yes ................ 32

W -376..................3..................No ................ 26

W -377..................2..................Yes ................ 19

W -378..................2..................No ................ 21

W -379..................2..................Yes ................ 16

W -380..................3..................No ................ 27

W -382 ................. 2..................Yes ................ 24

W -383 ........ 2...... 2..............No ................ 30

W -397 ....... . .... 3..................No .......... 8
W -398........ ..... 3..................Yes ................ 25

W -399....... ...... 3 No.......... 5

C

U

-C

Z

Mo

.0
-CC

FOR

HOME SATISFACTION

BUILDING A NEW HOME is a thrilling experience,

the adventure of a lifetime from the seed of an idea to

the actual moment you cross the threshold of the finished

house. In short, your home is a reflection of your individ-

ual tastes and, of course, an investment for which you

naturally expect the utmost in comfort, appearance, econ-

omy and home ownership satisfaction.

TO ASSURE this happy ending, we strongly recommend

the use of carefully made, accurate blueprint working

plans. It is essential, safe and economical to first "construct"

the house on paper. Accurate plans and specifications

must be submitted to a loaning agency for approval when

you apply for a mortgage loan on your new home.

IN THE INTERESTS of sound and better home con-

struction, each design in this book was engineered by

architects and technicians experienced in specialized fields

of home planning. This is your assurance that plans are

accurate and clearly define every detail.

OUR BLUEPRINT PLANS include the following com-

plete drawings for each design: Basement or foundation

plan; floor plans; front, rear, and side elevations; complete

framing plans; wall sections and all necessary details.

REVERSED PLANS. Perhaps your home should face

the opposite direction. A plan designed for a lot facing

east will not result in the best exposure when your tot
fronts west. Therefore, plans of homes as illustrated in

this book are available either as shown or reversed, as

may be required.

SPECIFICATIONS are

statements of particulars

which tell what you are going
to receive in materials and

workmanship. Blank specifi-

cation forms and contract

forms are included with blue-

print plans.

-230-
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IF?

Aladdin Readi-cut Homes are noted
for highest quality and best construction at

delivered prices that will save you money

Save Four Profls on the
LUMBER, MILLWORK, HARDWARE AND LABOR

1*11 

-M
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ALADDIN'S YEARS OF EXPERIENCE
IS YOUR ASSURANCE OF COMPLETE SATIS-
FACTION. NO DESIGN OR CONSTRUCTION
DETAIL ESCAPES THE KEEN AND SEARCHING

ANALYSIS OF OUR EXPERTS.

0. M. PIERCE-45 Yrs
Sect'y and Treas.

A I LAMB-44 Yis
Vice Pies and Supt of Prod

REPUTATION IS A PRECIOUS T HING
Customers of over FIFTY years may write to The Aladdin Company today and know that

the management is unchanged, and that they are writing to and dealing with old friends. Who
can better know the building needs of the homebuilder or better know how to fill them--than
the men of Aladdin who originated the Readi-cut System of Home Building--the pioneers of
"Do-It-Yourself."

A large and successful manufacturing firm can be built only upon a foundation of Honesty,
Service, and Savings to its customers. Aladdin maintains leadership because it progresses and
develops new ideas year after year. All plans and designs are thoroughly studied and correctly
engineered before they are offered to the public. Although other companies have come and gone,
we at Aladdin are proud of our long existence due to the fine Service and Satisfaction given our
customers for over FIFTY years. Our Guarantee: "Satisfaction Or Your Money Back."

Acocta 65 Qclksdolt
Alamo. 16 Cornell...
Ambassador 31 Colonodo
Aataria.. 19 Caone.

Cionbrook
Bellevs,. .21
Slenlwood 29 Del Ray.
Bristol.. .. 51 Denver

Canton
Canyon.
Catalina

63 Edison..
62 El Roncho
27 Embassy

Arctie. aigi M
Cellar Windows: Page 68
Chimneys. Pages 43 and 71
Concrete Slib: Page 43
Exiionl al Attic Plans: Pages 14, 19, 23.

Foundtions Page 71
Foundation Plans: Send $6.tot See page 43.
Freight: See price list.
Geragin: Page 7

Guarantee. Page 31

I leating, Lighting, Plumbing Nt fur
timh-d- 'reCure Iorally.

.60
22

Evanston. .

36 Flamingo..
9 Friendship..

10
Garages.

35 Glen Cove
53 Glen Haven

Graysione ...
46 Groeland.
a

11 Hollywood,

13 Jasmine.... 65 Plata..
Preston

49 Kingsbury 14
Is Rdwood

Manaset. 33 Roo Gorod.
.10 MoRterey 33 Royloas --

50 land
57 Palomar.
47 Parkway.

Pasadena
24 Pinecresi.

40

39

64

San Diego
Santa Fit
Saratoga.
Shady Lane
Shelby. .

Kitchen Cabinets: Pages 44 and 45.
Masonry: Page 43
Materials Used: Pages 3. 5. fi. 7, 67. 69.
Optional Materials: Pages 68 and 09.
Plain with Utility Rooms: Pages 13. 14, 22

32. 36, 46. 5,. 65.
Quick Shipment: Inge 6.
Ranch Itnus2. Page , 10. II. 12. 13. 17,

18. 24. 25. 26. 27 .3 34.35. 6.
37. 39. 40, 41. 42, 43. 46. 47. 49. 52, 53.
56. 57. 59, 60. 62, 63. 66

Reduce Labor Cogl: Pages # and 7.
R?,Lverse Iltano eage 43.

-233-

13 Sylvan.
40

Tacomo
66 TOF0e0a
56 t.aon,
54 Tulsa

49 Vtow

52
37 Yorkiown

Story and One-Half Home: Page 23
Tri-Level Homes: Pages 22 and 32
Two-Story Home: Page 20.
2 ledroom Ilomes: Pages 9, 13, 1., 1i. H.

17. 1 9. 21. 23, 24, 2h. 29, 33. -W, 319. 11
42. 41. 51. 54, M5. 16.58. 65. 66.

3i Bedroom I lorres: Pages 8t, 9. 1()l I' L 1;
13. 15. 16. 17. 18. 21. 22. 23. 24. 25, L6
27, 28. 29. 30. 31. 32. 33. 34, :15, :to. 37,
:J9. 40. 41, 42. 43. 46, 47, 49, 5) 52, 50
54. 55, 56, 57. 59, 60, 62. 63. 64, 66

4 lMdroom i lomes: I-ges 12. 18. 19. 211 .2
24, 26. 29. 31, 19, 47. 51. 52. 53

5 Bedroom Ilome: Page 14.

20
34
32
59

30
41

3s

38

1958-INDEX OF HOUSES-1958

INDEX OF SUBJECTS DESCRIBED IN THIS ALADDIN CATALOG

Capyh ]9" by m,, Al ADDIN COMPANY. SAY C. Mtf.e.n AO::.i -rvsea Th blk ti parts tirnel may not b. falradoud hotitis periati$$

C

C
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C

C

C
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I
Va j SUVLRLIQN-52 Yis H. V. WHITE-39 Yis

President and Gen. Mgr. Ass I Gen. Mgi and Sales M9t.
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YOU SAVE ON LABOR
YOU AVOID WASTE

It is an established fact that power-driven machines can
do BETTER work at a lower cost than hand labor. The
lumber in your Aladdin Home is accurately cut-to-fit by
machines, marked and numbered, ready for erection. An
Aladdin Readi-Cut Home saves you from 30 to 40' on
your labor bill because the carpenter does not have to
spend time measuring, cutting. and fitting on the job.
Aladdin's complete drawings and construction details rep-
resent over fifty years of testing for the best method of
construction. All cutting and fitting has been done in our
factory by precision machines. assuring you of a better-
built. stronger, and more substantial home and a home
YOU CAN BUILD YOURSELF. Only standard size materials
are used in Aladdin Homes, thus eliminating waste. All
millwork, doors, windows. etc. are manufactured to stand-
ard sizes giving you the benefit of quantity production.
By saientific planning, designing, and cutting, the Aladdin
Readi-Cut System of Construction saves you 18'C in
waste-$18 of every $100 spent goes into the waste pile
when building the old hand-sawn way.

QUANTITY BUYING
Because of the tremendous amount of building materials

we purchase each year. we are in a position to buy at the
lowest possible prices. The large quantity purchased makes
it possible for us to obtain prices far lower than any com-
pany or individual who has a demand for only a few homes
each year.

When the finest grades of materials are used, you are
assured of the highest kind of an investment in your home.
We never, in any case, sacrifice quality for price or profit.
Aladdin Certified Lumber is guaranteed to be unsurpassed.

ALADDIN KNOW-HOW
WILL SAVE YOU
TIME AND MONEY

When you send your order for an Aladdin House. the one
purchase eliminates the complicated problem of your trying
to figure out the number of pounds of each of the ten
different sizes of nails used in the construction of a house.
Also number of feet of 2x 10's, 2x8's. 2x6's, 2x4's, 2x3's and
2x2's needed to frame the house. How many feet of sheath-
ing needed for sub-floor, walls and roof. How much siding,
finish flooring, rolls of building paper, and squares of
shingles for the roof. How many doors and windows of
various sizes, gallons of paint, stain, varnish and turpen-
tine. In fact, there are dozens of other items to think
about, such as base mould, base shoe, closet shelving,
matched ceiling for under eaves. cellar stairs, lock sets.

hinges, sash lifts, door bumpers, etc., unless you buy and
build the modern way. The Aladdin Readi-Cut Way. Then
there is only one purchase that brings you all these mate-
rials in the proper amounts and guaranteed to complete
your home. No WASTE, No OVER-BUYING ON SOME MATE-
RIALS AND UNDER-BUYING ON OTHERS. OUR "KNow How"
WVIL 'SAV YOU MIONIY. TIME AND WORRY.

Showing Simple Plan of Laying Out Materials

One of the most amusing remarks made is that the
builder of an Aladdin home will lose as much time hunting
out his material and finding the right pieces as he will save
by the Readi-cut System. Any thought about time lost in
hunting for pieces will be found untrue when you see
the simple system of laying out materials given in our
Instruction Book with every home.

MIabbin'o linconbitional *uarantee
gives you absolute protection. We GUARANTEE
all materials furnished by us for your Aladdin
Home to be exactly as represented in our catalog
and specifications and as may be modified by
yourorder. We GUARANTEE materials in sufficient
amount to complete the home according to the
drawings and specifications furnished by us.
Further, we assume ALL responsibility for the
SAFE ARRIVAL of all materials at destination.

The QUALITY and QUANTITY of all materials,
as guaranteed by us, gives you the strongest pro-
tection possible when backed by the OLDEST
MANUFACTURER of READI-CUT HoMEs in the
world, with a record of OVER FIFTY YEARS Of
honest dealings with home builders throughout
the entire United States and forty Foreign
Countries.

W. J. SOVEREICN, President

3
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SOI6I 1 Il ALADDIN INVITES YOU
5 EADto visit our ofices located in Davidson Bldg., at FourthHOMES and Washington, (entrance 916 Washington Avenue)

h * and our mill where you can inspect our materials andGeneral Offices Oppositepost office " see the homes be.ing manufactured

"ONE SEEING IS WORTH A
THOUSAND TELLINGS"

COME VISIT US

lo-w

ALADDIN Mills at Bay City
Mai. Building Above. bird's-eye view of Aladdin Mills. Here between five and six million feet of thoroughly dry1000 Feet Long lumber is housed under cover at all times in the five large Aladdin Mill Buildings shown above. Nolumber is piled or yarded out of doors. This means that our lumber enters the cars directly from inside storage and tJreaches you without being subjected to rain or moisture. We do not buy green or partially dry lumber of any kind.No house is well-built unless thoroughly seasoned lumber is used. Dry lumber is pre-shrunk which prevents shrinkinglater, has supxrior nail hnldrinz qualitie; and is more ret drn t tod v. It is Irunner -ind sturdier

SHOWN ABOVE IS HOW MACHINERY TAKES THE PLACE OF HAND LABOR
One automatic Aladdin saw can cut. to exact lengths, 32,000 to 38.000 feet of 1x6' in an eight hour day. The operator

simply slides the lumber against adjustable cut-off. presses electrically operated foot pedal. and the saw automnaticallymoves forward-makes the cut with lightning speed and accuracy, and automatically returns to position. This is justone example of the substantial savings we pass on to you by up-to-the-minute machinery. We operate a batteryof four Hydracut saws -- capable of cutting to exact size 128,000 feet of fine lumber per day.

4-
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PEOPLES NATIONAL BANK
AND Tutsr COMPANY

Jnay2. 1958

1, Proaective Aladdin Cstcsiers:

Ti bn ha enjoyed * a aning rel-tio-

shir. with The laddin Company fto over fifty yer-.

Dyfene that haMI PetIO4 M , hab. la...-ed by

the t aaty' fe lint rsptatl . Inteeriy. and
souned business prini ple.

The Aladdn Coyny h"s atiled the

eo.idna of the peploe thugh te fne -- amer in

Rilat it hay handled ai IOf Its buse ss~a trans-.

attan wth hosadso hftiue. i.todyy

** " -* --" -ery t, -'. r-

-*"-' ~ ~ an Cashie- r --- r

The lIa.r above Folly explains ow bai.m. aepalieon and abilft I*
leufi e.r a.bligo. We ry.a.e o v. . own loal b .m of on and
br1dskreesl's Far horb. mrenc in 4. er Aae"leI reepialibiliy

WINDOW AND DOORS AND CEL
DOOR FRAMES WINDOWS STA

SIDING

MITERED--
GABLE -
SHEATHING
ASPHALT
ROOF SHINGLES

SHEATHING CUT
TO FIT FOR ROOF,
WALLS AND FLOOR

FLOOR JOIST-
CEILING JOIST
STUDDING AND PLATES

HERE'S HOW
YOUR

ALADDIN HOUSE
Is

SHIPPED
The "Phantom" railroad box car pictured

below illustrates graphically, by its contents, the
manner in which you will receive your Aladdin
house. The greatest of care is used by our load-
ing crews, following a detail plan, to insure
against damage in shipping. A skilled employee
stands at the car door to check off every item
against our shipping list. The studding, rafters,
joists and sheathing are loaded first at the bot-
tom of the car, with the flooring, finish lumber
and other parts of the house, as listed on the bill
of material which you receive as soon as your
house is shipped, are carefully dispersed and
braced at the top. While the cubic contents of
this loaded Coronado No. 1 occupy only 1920
cubic feet, when erected the house contains
13,392 cubic feet of staunchly built floors, walls,
ceilings and roof. And remember that our un-
limited guarantee of sufficient quantities and
safe arrival of every item protects you com-
pletely.

LAR SCENIC OVERHEAD BUNDLED
IR WINDOW GARAGE DOORS BRIDG1IG

FLASHING

HARDWARE

NAILS

PAINT

GABLE STUDS
FINISH
FLOORING

ROOF RAFTERS

~ -#d
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HOW TiE ALADDIN
I(EADI-CUT SYSTEM
SAVES YOU MONEY
IY GETTING 20 Fl. n-.-
OF LUMBER FROM__
A 16 FT. BOABJ1)

An Aladdin Readi cut I loine
saves you thirty to forty per-
cent in your labor hill because
the carpenter does not have to
spend his time working out the
construction details, and cut all
the lumber by hand. Our com-
plete drawings give him con-
struction details that have been
proven the best for a period of
over fifty years.

THE CARPENTER 
UsALL', TAKES At" CION4t- Z' 0FOOT BOARD, A SIX-

FOOT 0OAR0, A rO UR.L- ' YFOOT BOARD AND ATWO-FOOT BOARD ANDCUTS TUH THIS WAY:- ___ __

THE CARPENTER RA-QUIRILs TWCNTy rEs
OF LUMBER FOR THE J.0
ALAIN TAXES A SIXTEN- -+ 4' --FOOT BOARD, CUTS IT TIS
WAY. AND GETS TWENTY FEET Or LvMBER AT THE COST OF S8IXtEEN FEET-AND YOU oTHE SAVING. 60"-

- -0 -- 60 - ------

REAIEAlBIt 'T11 LAi1hEI 1IA'l"S W AS'TED COSI'S ItS-1- AS AIUCH
AS i1lE LUM1BE( iIAT'S U SE!). ALA I)I)N SAVES 18% LIMBER WASTE.
Efficien t P nn Waste can and does influence the cost of everything you buy. This is especiallyPanning true of home building.
Saves Your Mloney Waste consumes your dollars and gives nothing in return. Aladdin proves to youthat the Readi-cut System will save about $18 out of each 100 on your lumber costs.

Aladdin proves to you that the Readi-cut System will save you about 30 out of each $100 labor cost. A study of theabove drawing will give you a very clear understanding of the amazing economies of the Aladdin Readi-cut Systemand what it means to you in dollar saving.

ALADDIN Svstem Gives Why shouldn't you save these profits. like thousands of other home-
builders have been doing through The Aladdin Company for over

Control Over Your Costs fifty years?
You KNOW in advance what the materials for your house will costyou. You KNOW there will be no shortage of materials-nothing forgotten. You KNOW you will not be paying formore materials than will be used and that you will save the price of all "short ends" that ate wasted by the old system.

You KNOW you will receive hign grade lumber. millwork, hardware-
Aladdin CERTIFIED materials. You KNOW everything will be on handwhen you want it -all in one shipment and all guaranteed by Aladdin.
And you KNOW in advance what your house will look like and what it will ASTE! W ASTE!be in every way. and KNOW what your HOUSE materials will cost you.

KNOWING gives you control-mastery of your money, of materials, oflabor and of RESU IAS.

Quick Shipment
We can ship any regular home in this catalog within ten days to twoweeks afte ue receive your order. The average time required for delvery

after leaving the factory is from three to five days. We prefer to be given alittle more time if convenient to you. Our homes are shipped complete The above actual photograph shousat one time in a sealed box car from our mill. Before you start your the extravagant waste of good lumber.foundation send a deosit of 5.00 for a plan and instructions for laying The 2x6 rafters projecting over theout your foundation. ell us if you will build the house as shown in catalog walls will have to be sawed off to haveor in reverse. 
a one foot projection for eaves. TheALA DD IN Service builder will have wasted and thrown
in the scrap pile 160 board feet of goodYou receive a scientifically designed home: a scientifically manufactured lumbr r th rs alone, worth athome; the benefit of buying power, thousands of times greater than your retail at least $20.00.own. You receive the safeguards of our experience. You are guarded againstcostly extras. You have our help in keeping costs down. You save manydays time. You save costly waste. You receive everything complete for ALADDIN READI-CUTyour home in one shipment. You know exactly what your house will look SYSTEM SAVESlike when completed. You save all architectural fees. You are assuredprompt shipment and quick erection. You receive a bona-fide guarantee of 18% WASTEcomplete satisfaction, or YOUR MONEY BACK. II

k.

-237-

-0

-5



PAY YOURSELF THOSE HIGH WAGES
Every hour you can put in on the construction of your Aladdin home means a saving to you

of from $2.00 to $3.00 per hour on its cost. That means a SAVING of from $15.00 to $18.00 for
every day you work on it! **** Depending on the size of the house, the carpenter work sums up
to from three hundred hours to twelve hundred hours. WITH MOST OF THE SKILLED
LABOR ALREADY PERFORMED, when you receive your Aladdin Readi-Cut, what an oppor-
tunity you have to bring down the cost of your new home to practically a pre-war level. Our
drawings and instructions cover everything from the foundation up, so you can save any part,
or even all labor costs.

SHOWING SAVINGS IN LABOR BY THE READI-CUT SYSTEM

- l

Ze

Bristol Under Construction
Below we show the Bristol under construction. We il-

lustrate the first steps in framing the house. the studding
for the outside walls and partitions having been nailed up.

Fn

The picture at the left shows how the lumber in your
Aladdin house will be cut to fit in our mill and ready to
nail in place when you receive it. Figure 1 shows lack
rafters with the mitre and bevel at upper end. Figure 2
shows mitre on end of roof sheathing. Figure 3 shows
"heel" cut on rafters. Figure 4 shows mitre cut on end
of ceiling joists. Figure 5 shows mitre on end of rafters.
Figure 6 shows mitre on joists bridging. Wall plates,
joists header. floor joists, wall sheathing, wall and parti-
tion studding and sub-floor materials are also accurately
cut to proper sizes and lengths, each piece also marked
for length. An Aladdin Readi-Cut house is identical in
DESIGN. CONSTRUCTION AND MATERIALS to
the best architect planned and contractor built home.
The Aladdin Company's sound business principles, in-
tegrity and fair dealing for over fi:ty years are your
safeguard.

LUMBER MUST BE DRY
No house is well built unless all lumber is dry. Dry

lumber is best because: It is pre-shrunk-prevents
shrinking later; superior in nail-holding qualities; more
resistant to decay; stronger and stiffer. Aladdin gets
"The Pick of the TREES."

All Aladdin lumber is thoroughly dry before being
shipped to you. We guarantee complete satisfaction or
your money back.

ALADDIN HOUSES ARE
NOT "PREFABRICATED"

Aladdin's Years of Service
The Aladdin Company initiated the Modular Principle

of house design over 50 years ago.
Initiated the Factory Pre-cut System over 50 years ago.
Initiated the "Packaged" Sales Plan over 50 years ago

(one price for all materials).

Initiated the Merchandising Plan of
Direct Sales by the manufacturer to
i he home builder over 50 years ago.

Initiated the Plan of Supplying only
i he very highest grades of lumber and
all other building materials over 50
years ago.

Initiated the Practice of Uncondi-
tional Guarantees of complete satis-
faction to ALL Aladdin Home Builders
over 50 years ago.

Aladdin has practiced the Golden Rule in Business For Over 50 Years

a
Ky
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ie (/ K clzo- Western Beaut Price Given WE PAY THE
Price Lyst FREIGHT

TTT
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PLAN No. i

l

Advanced house design is perfectly
expressed in both exterior features as
well as interior plan of the El Rancho.
While cut stone is used in the projecting
living room, enhancing the beauty of
the whole, this feature may be altered
by the use of either siding or "Shake"
Shingles. In our price for the El Rancho
we have included siding where stone is
shown in the front wall. If you plan to
use stone as illustrated. write us for
allowance for siding and paint for that
portion of the front wall. Graceful roof
gable-ends are splendidly proportioned.
The entrance door is covered, protecting
family and visitors in inclement weat her.
Two floor plan arrangements are shown
here, each having a complete bath and a
lavatory, and plenty of closets. Write
for detail specifications.

OVER FIFTY YEARS OF CONTI-
NUOUS SUCCESS IN MANUFAC-
TURING AND MARKETING
ALADDIN HOUSES FOR AMER-
ICAN HOMEBUILDERS IS YOUR
ASSURANCE THAT WHAT
ALADDIN PROMISES, ALADDIN
PERFORMS. ***ALADDIN
GUARANTEES TO MAKE YOU
SECURE IN THE FULFILLMENT OF
EVERY PROMISE MADE TO YOU.

1k
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RESPLENDENT IN PriceGiven WE PAYcJL7/ ot~FR On Enclosed THE
e Corte -FORM and COLOR Price List FREIGHT

Here's the New Look in Homes-a charming combination of unusual details and smoothly
flowing lines. Notice the wide roof overhang so popular nowadays; the unique front gable, with
decorative supporting columns, which serves to accent both the main entrance and the large
Scenic window with stone planter in the foreground. Other noteworthy details are the short
corner windows serving the dining room, allowing wall space for furniture underneath, and the

use of horizontal and vertical boarding for contrast.
Today's trend is to individualize your home thru the
use of modern pastel colors for the exterior. Just vis-rQi1 1 7 n ualize how attractive the Coronet will be when painted

I-4

PLAN No. I

0

in your ravorite
shade ! This home
is available in two
and three bed-
room plans, con-
venientlv ar-
ranged, with ex-
cellent closet
space. Study the
floor plans shown.
Send for spec-
ifications.

ILD YOUR

OWN HOME

-/ -.

PLAN Me. 3

0
~1.
0)

YOU KNOW WHAT YOU GET WHEN YOU
BUY AN ALADDIN HOME, AS WE LIST
ALL MATERIALS IN OUR SPECIFICATIONS

-240-



, / 9 ,, Pric* WE PAY THE
i e 1f.- ran oo Prico List FREIGHT

This comely, modified ranch type home embodies every feature most in demand today.
Note how you can reach all rooms directly from the vestibule and central hall. To satisfy tie
ever-increasing demand, we have incorporated a Family Room, easily accessible from both
the kitchen and the living room. The unusual scenic window in the Cranbrook has three
geared sash on the top row which crank out for ventilation.

-______ _________ - ~~1

I
-E -

e *.4 a

THE CRANBROOI(

0

While the lower por-
tion of the living room
exterior wall is shown
in masonry, we include
shake shingles for that
portion of the house in
the list price. Thecharm
of the shingle sidewalls
is enriched by the ver-
tical boarding trim of
the front gable and the
upper portion of the
living room wall. A sin-
gle car attached garage
is also included. If you
prefer, a double garage
can be furnished at a
slight additional cost.
Write us for detail spe-
cifications.

ALADDIN KNOW-HOW will save you TIME AND MONEY
When you send your order for an Aladdin House, the one purchase eliminates the complicated

problem of your trying to figure out the number of pounds of each of the ten different sizes of nails
used in the construction of a house. Also number of feet of 2x10's, 2x8's, 2x6's, 2x4's, 2x3's and
2x2's needed to frame the house. How many feet of sheathing needed for sub-floor, walls and roof.
How much siding, finish flooring, rolls of building paper, and squares of shingles for the roof. How
many doors and windows of various sizes, gallons of paint, stain, varnish and turpentine. In fact,
there are dozens of other items to think about, such as base mould, base shoe, closet shelving,
matched ceiling for under eaves, cellar stairs, lock sets, hinges, sash lifts, door bumpers, etc.,
unless you buy and build the modern way. The Aladdin Readi-Cut Way. Then there is only one
purchase that brings you all these materials in the proper amounts and guaranteed to complete
your home. NO WASTE, NO OVER-BUYING ON SOME MATERIALS AND UNDER-BUYING ON OTHERS. OUR "KNOW HOW" WILL SAVE YOU MONEY, TIME ANDWORRY.

10
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0 1 ~ One OF Aladdin's Best PieGvn WEHEYL-U Price Li FREIGHT

Above is illustraled the very fines architectural masterpiece. Many hours of study and planning were patiently dcvoted
to its final perfection. It pictures the exterior finished in brick veneer. We do not supl brick or any other masonry
materials. If you wish to use wood siding or shake shingles, write for prices. Note how the well grouped check rail
windows hreak up the expansive front wall. Gable ends are furnished in siding as shown.

0

0:v.e re'EA o eo ,E4 U cae

designs. You
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well as a con-
r RANCH HOUSventiona

Abv iO i bath. The at-
7~: L~e~o 1,itached garage

o o does not pro-
.. ndw ba up e trude in front

r giving a har-
monious de-
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Zie Paza -Beautiful Flowing Lines -
Price Given

On Enclosed
Price List
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PLAN Ne. 5

The Plaza exemplifies what xte mean by
"streamlining" in modern house design.
This unusual design has smart styling to
make it something of a showplace in any
community. Notice that everything is
"under cover." Even the terrace leading
to the front entrance in the illustration
above is protected by the sweep of the
overhanging roof. The dominant note is
the big Scenic window that virtually
brings the outdoors right into the living
room. Variety is achieved by the way the

o living room is projected out beyond the
house line, protected by the gabled roof.
Another modern note is the garage set-
back which permits a second window in
the dining room of both plans. Modern as
this design is. a traditional note is
athieved in the cedar "shakes" used for
the exterior. The use of cut stone as
shown in the illustration is optional with
the purchaser. We do not supply this
material. Write for detail specifications.

I D YUR
OWN HOME

rc-
GA*A a4 0 !5eo ~ e-~I eey
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PLAN No,4 __
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Price Given WE PAY

54w evanton - Refreshingly Different - On Enclosed THE
Price Ust FREIGHT

The designing skill of Aladdin's Architectural planners was never better displayed than is re-

vealed in the above picture of our new Evanston. Here are combined the latest trends in inter-

esting structural elevations, with a choice of livable and efficient room arrangements. Two of the

three gables distinguish themselves with scalloped perpendicular boarding. Our color expert has

shown the present popular green body contrasted with white and touched with flamingo on the

entrance door. A careful study of the floor plan evidences excellent arrangement and proportion

for modern day living. We will be glad to furnish you with complete specifications and further

information.

"DO IT YOURSELF" The tremendous impetus
given the "DO IT YOURSELF" movement the past
year or so is but the long delayed recognition of Aladdin's
50-year national advertising campaigns: "Build Your
Own Home."

0
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AOA-I

CZt Ct .L C1&0

A CAD AA4.
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vest

PLAN 1
FOR WIDE OR NARROW LOT

The unique plans shown for the Evanston make
possible the placement of either plan on a wide lot
with living room facing front, or on a fifty foot lot
with entrance and kitchen facing street. Write us for
further information.

13

0 
Y

7" L~

d./Ad ' 7/ 1

D/,,, /A/C 9 : .'r

PLAN 2

NO AGENTS OR DEALERS
For over ifty years, Aladdin has never employed

agents, dealers or outside salesmen. Aladdin
houses can only be bought direct From the Com-
pany. No part of your purchase price goes out

as commissions, discounts or profits to middlemen.

-244-
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ECONOMY Price Given WE PAY

- STYLE AND Price List FREIGHT

s Fc .Sdhr-f -or p-.ns -
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~ C~O Regal stateliness pleasing
ront raSt in the exterior, com-

bined with style artd economy

~~~ ~tinction. Study the floor plans --~~~
carefully. Enjoy the thrill of an

PLAN NO 1 f up-to-date home, and get the
most satisfaction for your mon-

- -*

VA..'/G ,e1 yV_O 0

jP ~ -/-. l I fJ7

PL AN NO. 2
14

ey. Plan your new home now.
and write us for specifications
and furtherdetails on this mod-
ern story and one half home.

0C 0

FUTURE EXPANSION
We show here suggested floor
plan arrangements for the sec-
ond floor. At prices quoted for O

both plans, we include stair-
way to second floor and sub-
floor, but otherwise unfinished.
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PLAN NO. 4
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Here is an exciting study in contrasts. The
crisp, clean profiles, as viewed from the front
or side, appeal to your sense of beauty and
surely express a dramatic originality. Con-
trasts are accomplished by the use of our large
cedar shake shingles interspersed by wide
siding in the gables and perpendicular siding
around the entrance and scenic window. Your
choice of several colors for the cedar walls is
available, together with white or pastel colors
for the siding. Two highly interesting and ef-
ficiently designed plans are shown, giving
you a choice between a two bedroom and
a three bedroom arrangement. Entrance ves-
tibule with coat closet is a much appreciated
feature. Complete specifications will be sent
on request.

ALADDIN SERVICE
We have experienced every problem, every

situation that can possibly arise in the fas-
cinating project of creating a home, and our
instructions, advice, and help have made it
possible for inexperienced customers-over
half of our customers-to perform all the work
of building their Aladdin Homes with their
own hands. No Aladdin House is offered to
the public until our engineers have carefully
checked every construction detail. You get
the newest in design, plans and material.

15
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P.ice Given WE PAY THE
LII' - On Enclosed51t -, amo - Radiantly Modern - Pric ist FREIGHT

Over FIFTY years' experience in keeping abreast of the desires and needs of American home builders are summed
up in the Alamo which will be one of the leaders in our new designs. The exterior lines are splendidly propor-

tioned and in harmony with the hip roof and moderately
styled projecting eaves. Notnize wh t hscenic windo

-.r - - with side lights which harmonize with the horizontal
window lights in all other windows. The outside walls

l .M are finished with the newest development-ong-lived
-' o : red cedar shingles, grooved and etched to resemble

the antique "hand-rived shakes" which are already
0 dip-stained when you receive them. They, therefore.

. a do not require the expense of painting. These shingles
4 come in several shades.

-N Three interesting floor plans are shown for the Alamo.
Whichever one you choose will result in the identical

7'- ed appearance shown in our attractive picture above. The
S/0 brick work in front is not part of the foundation and

L- - may be omitted without detriment to the appearance
of this charming Aladdin home. Write for specifications

co.ac and further information.

PLAN No. 1

C- 7 60

PLAN No. 3

2ooZ //Z// -

PLAN No. 2
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C/ Price Given WE PAY THE
lie SanLa Je - Resplendent in Detail- O;sE-t- FREIGHT
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LZ'- PLAN No. 3

MATERIALS ARE THE BEST
Dear Sir:
I want to tell you how pleased I am with my Santa Fe
Home and the high quality lumber. My cupboards are
beautiful. The carpenters and contractor said they never
saw any lumber as nice as was in my home. They said that
real expensive homes do not have what was in my home.

Mrs. G. R.. Fremont, Ohio
17

Aladdin designers have cap-
tured the newest trend in home
planning with the presentation
of the Santa Fe. It is fascinating
in its simplicity, and because it
is a perfectly square structure, it
iis also most economical in cost.
The Santa Fe is shown with

large insulated back "Shake" Ce-
dar Shingles described elsewhere
in this book. While the large
chimney adds charm to this

home its construction is optional. Two
floor plan arrangements are shown here
-one three bedroom and one with two
bedrooms. The living room is gener-
ously provided with light, having two
large scenic windows. Ample closets are
arranged in each plan. By sending for
our specifications you will receive detail
information on every part of this lovely
home and further details in reply to any
questions that you want answered.

YOU SAVE MONEY
WHEN YOU BUY DIRECT

FROM THE

MANUFACTURER
No AGENTS' OR DEALERS'
PROFIT in PRICE You Pay US
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54le 'ienc/ 3 tp - With Sheltered Entrance
Price Given WE PAY

On Enclosed THE
Price List FREIGHT
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It's new, it's original, it's

- beautifully proportioned, it ex-
presses brightness, light and
friendliness. Its simple, well-
proportioned lines are appeal-
ing-and permit extreme effi-
ciency in production costs. The
two most important rooms in a
home, the living room and
kitchen, are really expansive,
and of sizes rarely found in
homes of this size. The living
room, as designed, provides 40
feet of unobstructed wall space.

problem to arrange furniture to your
ng. The FRIENDSHIP kitchen
kes possible installing a dining table

all the fixtures and equipment of
finest "department of foods." While

n No. 3 includes four bedrooms and
ath and a half, three generous sized
rooms and bath are segregated from
living space in Plan No. 1. The car-

t can be omitted from Plan No. 1,
credit will be given accordingly. The
)ort is not included in Plan No.3, but
an be provided for this plan at addi-
al cost. A storage space for tools and
er equipment is arranged under the
port roof. The carport offers ample
tection for your car at a fraction of
cost of a garage, as well as affording
tection for the kitchen entrance.
te us for specifications and further
ails.
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i/h ..-'vlora PiceGiven WE PAY THE
34e - oria -Two Four-Bedroom Plans- (Ocel FREIGHT

Here is a distinguished example of a true and conservative American home. Fads and fancies have no part in its %%ell-

proportioned architectural details and real home-making interior arrangement. The economy of one-and-a-half story-

of expandable design-permit lower investment to start with, and later enlargement of, as the family grows. An inviting

front porch opens through vestibule into a really generous, well-lighted living room. Sliding door separates living room

and dining-kitchen, which is of exceptional dimensions. Access to bath and bedrooms from both living room and kitchen

is a desirable feature. Prices quoted for both plans include stairway to second floor and sub-floor, but otherwise unfin-

ished. Write for further details.
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SECOND FLOOR PLAN
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PLAN No. 3

SECOND FLOOR PLAN
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-250-

0

-3
0

-S

L'

rrriv IF, Wit



Price Given WE PAYe 5aCOma - ModTern Two Story On Enclosed THE
Price List FREIGHT

Vnique in its treatment of the exterior walls, in its combination of stone and antique cedar shingles, this plan achievesthe utmost in convenience and brilliant styling. The slight overhang of the second floor arrangement gives your home aquality look of distinction. The spacious and well-rlanned rooms lend themselves readily to gracious living. If you pre-
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FIRST FLOOR

I C *140 P0 0 o.

SECOND FLOOR

20
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fer, we can. upon request.
place Ihe garage doors at
the front of the garage
section instead of the
rear. The porch at the
left is an open porch but
we can quote on furnish-
ing screens if you wish to
enclose it for the sum-
mer. Write for prices.
The four spacious bed-
rooms on the second
floor will permit you to
enjoy greater quiet and
privacy. Write us today
for furt her specifications
and details.

YOU SAVE MONEY
WHEN YOU BUY DIRECT

FROM THE

MANUFACTURER
No AGENTS OR DEALERS

PROFIT in PRICE You Pay US
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'J12 DISTINCTIVELY
Je eevue - ORIGINAL

Price Given WE PAY
On Enclosed THE

Price List FREIGHT

This plan is distinguished by a rare arrangement of the front elevation. The garage, fronting the street, is in perfect
harmony with the whole, and meets the current demand for this type. The front entrance is embellished with fluted
pilasters, the front gable discloses perpendicular siding and the expansive bay window, enclosed by a garden wall of
stone (optional) lends especial charm to the whole. Arranged in Plan No. 1 will be found vestibule, well-proportioned
living room, two bedrooms. combined kitchen and dining space, bath, cellar stairs and accessible garage with entrances
from both the outside as well as the interior. Plan No. 2 includes these same features but with three bedrooms. While
the above photo of the lieIevue shows the exterior finished in brick, we can provide either siding or shake shingles if
you do not wish to build your home with a brick veneer exterior. Write us for prices on siding or shingles if brick veneer
is not desired. Send for specifications. 34'- 0-

C1

10

C,

12'' 12-' BEDR.

L Br~oRM 
/0 15

ees R~za c) r

z V//NG Rf.
/? /O' />'S' GA RAG E

PL A N T/ G
=7 V~rrV S 7A',

PL AN No. I

0

L

C40. ______40_.___4_P.

,47-

doZ-D Ae8E2

VL -s r'

PLAN No. 2
21

-252-

'0
'3
'I'

~7



low.
6 Mlit

7 ul -

LC oI TRI PcL Gov lny7e Cornel - Lovey L EVEL -"" 'Pni'c.1L*.s'e

WE PAY
THE

FREIGHT

This gracious tri-level home presents the utmost in living comfort. Although the exterior walls of the front of the
first and second levels are shown in brick veneer, we furnish siding for that portion, at the list price. If you intend to
use brick veneer, write us for the allowance for omission of that portion of the siding, paint and nails. Our plans will then
show details for that type of construction.

Note the convenient layout of the Cornell which provides access to all three levels from the spacious vestibule and the
rear halL This is truly a boon to any homemaker, thus eliminating traffic thru the living room. The ever popular pocket
type sliding doors between the kitchen and living room, kitchen and rear hall. and vestibule and rear hall, are welcome.
space-saving features.

The first level is merely a suggested floor plan and since we do not furnish any materials for the partitioning of this
level, your own needs and desires may be incorporated. A single or double garage can be directly attached to this home
at a slight additional cost. Write us today for further information and specifications for this home. There is comfort in
every room.

U 0

SECOND LEVEL

L VEO

THIRO LEVEL

4j

IRST LEVEL

I

HERE COMES YOUR ALADDIN HOME FROM THE
GREAT FORESTS OF CALIFORNIA, OREGON, AND WASHINGTON

22
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Price Given WE PAYHoue n Encl REIGHTHS/he Monierey-Hospitality House Pd. ,i FEHT

"Hospitality house" would be a proper term to describe this warm and friendly home. It is purely conventional in
feeling. yet incorporates especially modem features. The living rooms are really expansive and prepared for entertaining
a host of friends. Notable as the design of the dining-kitchen in plan No. 1. Here the family gathers in close association
with the homemaker on the three occasions of every day-meal time. More and more it is becoming common to combine
the kitchen and dining room. The plans below speak for themselves. Price quoted for the No. 1 pan includes finishing
second floor as shown. Price on the No. 2 plan includes stairway and rough floor only. Price for finishing Plan No.2 com-
plete will be given you on request. We will tell you more about the Monterey if you write us. In our price for the Monterey
we have included siding where brick is shown in front wall. If you plan to use brick as illustrated, write us for allowance
for omission of siding and paint for that portion of the front wall.
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171 Price Given
1W ..rroffywood- Beauty and Harmony - On Enclosed

Price List

WE PAY
THE

FREIGHT

Aladdin is proud to present this fascinating example of present day home planning-the
Hollywood. Contacts with tens of thousands of prospective homebuilders offer us opportunity
to sense the always changing and latest visions of the ideal home. First, study the picture above.
Harmony of structure as a whole is reflected in the segmented roof lines and the offsets of the

0- several walls. Place-
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ment of windows is
both harmonious and
picturesque. Much
study was given by
our designers to ac-
complish the maxi-
mum of living com-
fort and step saving.
Write us for detail
specifications and
further information.

ALTERNATE
PLAN NO. 1

In Plan One you will find an
optional change in the small plan
below, which gives you a four bed-
room arrangement by eliminating
the dining room. We will be glad
to discuss any further details upon
hearing from you.
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ALTERNATE PLAN NO. I
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WE PAY
THE

FREIGHT

Rich in provincial
charm and quiet sophis-
tication, here is one of
our newest additions to
the Aladdin family of
beautiful homes. The en-
during beauty in the
graceful lines of this
creation will give your
home a high quality of
distinction. The lasting
charm portrayed in the
sweeping roof with the
plain front gable will
provide beauty for a life-
time. Much thought has
been taken in planning
and executing the newest
trends in this design.
Study the floor plans and
note the many desirable
features incorporated in-
to this lovely home. Ex-
panded kitchens, large
living rooms, and bed-
rooms in a separate wing
are the most wanted fea-
tures in any new home.
Write us for spec-
ifications.

ALADDIN Has Been BUILDING BETTER
HOMES For OVER 50 YEARS
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Price Gvef WE PAY
e aratoga -Simple Elegance-On Enc-osed THE

ne ~ara ~~/aPrice List FREIGHT

For lyric grace and infinite beauty, Aladdin is proud to offer this inspired creation. The simple elegance of this home makes
it a styling triumph in design. Here is a home that is young in spirit, made for young living. The combining of brick and
cedar shingles on the outside walls gives a fresh viewpoint for lasting beauty in your home. Note the symmetry in the
offsets in the front wall. The segmented roof lines are thoroughly stylish and of enduring charm. Many novel features
have been added to give rich character and distinction. The inspired beauty can be enhanced with your selection of color

scheme. Your new home can
acquire regal loveliness. when
coupled with your individual-
ity. It will express fully your
discriminating tastes. As you
examine the floor plans, see
the many features which will
label this design truly a home
of the future. The large. effi-
cient kitchen, the gracious
living room, the more than
ample bedrooms. all tend to
make this a very desirable
home of thoroughly modern
charm and elegance. Saratoga
is priced with siding or shakes
entire outside walls Write us
for allowance if you plan to
use masonry materials shou n
above.Write for specificat ions.
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WE PAY

THE
FREIGHT

The accent on elegance shown in the skillful planning of this home is being widely accepted as a

prime requisite in the home of tomorrow. Aladdin has designed this home with your future in

mind. Rich character and individuality have been combined to give you the utmost in home

styling, fully expressive of your distinctive tastes. The combination of the vertical boarding in

the fronting gable and the bricked main walls will enhance the beauty of this lovely home. As an
alternative to the No. 1 floor plan, we can omit the partition between the two front bedrooms.
giving you a large and newly popular "family room" or enlarged bedroom. Also the dining room

can be con-
I verted to a bed-

j'J 7.4' 5 A.'AGd*

PLAN NO. I

GAC A 6,

,CC~~~~o el 'J4 I
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room, provid-
ing you with an
additional bed-
room. Study the
floor plans care-
fully. Expanded
living has been
one of the key-
notes of this
home. Write us
for further de-
tails and spec-
ifications.

SAVE
TIME

0
SAVE

WA STE
0

SAVE
MONEY
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Price Given
ilIe 1 aasadena - For Modern Living - P"ie Lis

WE PAY
THE

FREIGHT

I lere is a home of ultra-modern design that can be placed either way on your lot. Frontage
'quired can be as narrow as forty feet, or when placed the long way on your site, can still occupy

a fifty foot lot. Take especial note of the large Scenic window, from floor to ceiling. You may have
i his window either as shown in the photo above or we will transpose it to the rear of the living room
iad pl'wr the mullion window, now in the back, at the end of that room. Specifications on request.

~ V,,q/Cds Ar

PLAN No.

SAVED MANY HOURS
Dear Mr. Sovereign.

My 74 year old grandfather and I completely framed inour Aladdin home in less time than a crew of 6 men do a
house of equal size, using the conventional methods. The
lumber and the prints are so completely and plainly markedthat even a woman can read and understand them.

The materials were the best I have ever seen anywhere
and the time saved in construction of an Aladdin precut
home will allow you to complete your home in just about
half the time, I am a carpenter by trade and get a chance to
see many different homes and all types of lumber. I am a
very satisfied Aladdin owner. Mr. and Mrs. W. B., Hunts-
burg. Ohio

'0

N

PLAN
Ne. 2 de ae Al.

I.

DID 90% OF LABOR
Dear Folks at Aladdin:

We are proud of our house especially since we have dont
about 90, of the work ourselves. Neither my husband nor
myself ever had much experience in building so we feel
we've really accomplished a good job.

A contractor stopped one day and remarked that it was
well built and he also told us the material was exceptional.
We did know enough about that to know it was wonderful
material. Your Company has been a wonderful Company
to deal with and we've had perfect satisfaction. Thanks
Mrs. If. H., St. Charles, Mich.
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Price Given WE PAY

54e 1lrentood- One of ALADDIN'S Best - OcLt," FREIGHT

Approached from any side, here is a home of impressive beauty. Our designers were inspired by the inclination of

present-day home builders for well-proportioned dignity-with simple embellishment. The gabled projection of the bed-

room creates a pleasant break in both the front wall and the otherwise plainness of an unbroken roof. Note the main eaves at

the front which afford protection to the front entrance door. And the living room is beautiful with an exceptionally
large Scenic window. Four plans are shown. one of two bedrooms and two of three bedrooms, and one of four bedrooms.
Note the expansive "Dining-Kitchen" the latest and very popular inclusion of these two important rooms in one. This

Aladdin Home is shown in brick veneer and priced without siding; we will quote price for siding for the outside walls.
See picture of Brentwood with siding on Page 70. Write for specifications.

-- - - ______ -- .______ == -=

cuo is

1 

----
BRENTWOOD No. I BRENTWOOD No. 2

SI- I- - -

C4 'A ~ j3/'NC/1C./A cm//f -
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BRENTWOOD No 4

Li
BRENTWOOD No. 5

29

-260-

-1

<2

I



c7/ I ~ Price Given WE PAY
_.1/he etua W 1 On Enclosed THEe Veniaa -Western Inspiration Pice List FREIGHT

The Ventura is one of our most popular Aladdin designs. It is Western in inspiration and
Aflers the lately popular hip roof. Its broad chimney can be built now, or because of its location
on the outside wall of the living room can be added later. Here in Plan One arrangement the
hving room is approximately 26 feet x 14 feet having an expansive Scenic window and ample

wall space. The kitchen-dining room,
which is becoming extremely popular

j in most new designs, is approximately
20 feet x 12 feet. All plans of the

' rc -AW a BVentura have three large bedrooms.
j '/ - " 4 See page 43 for Plan Three having

garage attached. Write us for specifica-
C . tions and further information.

'A IL 4 / -d I

z V//kI - V.l ,,

PLAN Me. i

40-0- ---A

CL 0
dtO'//' hS f

,0.hV/G PL AIV N R4.

U 5 4/4.

PLAN No. 2

I

ALTERNATE PLAN No. I

-- 7

ALTERNATE PLAN No. I

Shown above is an alternate plan for the Num-
ber One arrangement. In sketch above you will
note there is a half bath-lavatory and toilet.
This is available in Plan One and Plan Three
arrangement only at a slight additional cost,

6 and is accomplished by reducing the width of
the kitchen-dining room approximately four
feet. Write us for prices.

SEE ANOTHER PLAN WITH
ATTACHED GARAGE Page 43
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NEW AND Price Given WE PAY

SPARKLING - On Enclosed THEPNice List FREIGHT

-- o'Here's a house of "young ideas"-a house as
- smooth-looking as a jet plane! While it is de-

signed for today's modern living it has such free,
unhampered charm that it is likely to retain its

- - youthful look far into the years. And structurally,
you can get no better "old age" insurance for a
house than the fine quality lumber Aladdin sup-

C4 0 . plies. The Ambassador is not only a young house
-4but a cheerful house as well. Its many windows

can provide vistas of flower, shrub and lawn from

tc practically any room. Notice especially the great
ds--. 'em 4iin room triple window stretching almost across

-s 2 0-0 the whole Iront of the room. It's almost like sitting
in an observation car. Then there are the possi-

tc - -_._ ilities of the fireplace which can be constructed
if desired. Both the three and four bedroom plans
shown here provide for dining. Closets are more
than ample: bedrooms well-planned and spacious.

PLAN No. I Write for detail specifications.

I - READ WHAT ALADDIN'S
I- 7,

J?&) GUARANTEE MEANS
-' TO YOU

/2 iO /5O- We started in business 52 years ago with
the idea of providing low cost homes manu-

c e 0o 0 factured in our own mills from the finest ob-

WIA 4 / tainable materials. We have never deviated
from this policy. The reputation we have
built up for outstanding quality is our most
precious asset. We intend at all times to

-a V/Mc R M. co6 r .: maintain that reputation-to observe strict-
?5:/.2'9/5ly the high standards home builders expect

from us. That is why we can give the pur-
chaser of an Aladdin house the most com-
pletely protective guarantee we know of.
No one can offer you greater protection than
we do when we say: "Satisfaction or Your

PLAN No. 4 Money Back."
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Price Given WE PAY

eM d Spit Leve On Enclosed THEe uane -Modern Split Level- Price List FREIGHT

THIRD LEVEL

FR V

FIRST LEVEL

ALADDIN I the only Readi-Cut
manufacturer which cuts floor, roof, and
wall sheathing to exact size and length
for nailing on frame. This pre-cut and fit-
ted lumber saves the builder manm hours

Aladdin's new-
est conception, in
the modern split

t. 01AIIAG C level home shown
r~-.r--s-i. .oss--s~- here, offers more

than mere physical
comfort. Well

. adaptable for a
&ZZ level lot as for a

*'e '-- sloping one, ex-
Aw C-ot tremely careful

planning and dili-
gent execution of
these plans are
truly evidenced in

SECOND LEVEL this noble design.
The suggested first

level, a few steps down from the efficient kitchen, is
only one possibility for this area. So that you can
incorporate your own needs and desires into this de-
sign, we do not furnish any materials for the interior
of this first level. The second level, which is ground
level, contains the spacious living room, lovely din-
ing room, well-planned kitchen, plus the conven-
ience of the directly attached garage. The third
level, separated from the living area by a few steps,
includes three large bedrooms and bath. Detail
specifications will be sent to you on request, giving
you all the interesting facts about the Tulane. Write
us.

UILD YOU
I OWN HOME

COMPLETELY SATISFIED
Dear Mr. Sovereign:

I am comnipletely satisfied with my purchase and heartily reco"-
mend Aladdin Homes to anyone wanting a new home constructed
of the finest quality materials on the market. I have received many
comments, all favorable, on the design, appearance, and onstruc-
tion of my home. Accurate measurements and careful following of
the blueprints and even an inexperienced man can build a good
home on the Aladdin plan.

A. K. L., Appling, Georgia
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NOTEWORTHY FOR Nice Given

5 e Wanha3et - ITS LARGE ROOMS Price List
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PLAN No. 2
33

Architecturally, the Manhasset is thor-
oughly modern and splendidly propor-
tioned in every detail. You will observe
that this Aladdin is distinguished for its
larger than usual rooms. The living room,
bedrooms and kitchen all have well placed
windows affording cross-ventilation. Cov-
ered entrance opens into vestibule with
coat closet and arched opening to living
room of both plans. Bedrooms and bath
are separated from living room by a con-
venient hall. with extra closet. Generous
wall space in the living room is accom-
plished by placing a high mullion case-
ment window at the end. Five and six

closets offer good storage facilities. Two
plans are shown here, one with two bed-
rooms and one with three bedrooms. De-
tail specifications will be sent you on
request.

BUILD YOUR

OWN HOME
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WE PAY THE
FREIGHT
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ALADDIN
SPECIFICATIONS

A study of Aladdin specifications
will reward you with the knowledge
that nowhere can be found quality
to exceed that which is a part of
Aladdin Houses. Finer materials can-
not be had for we have used the
greatest care to seek out and use the
very best. Write for detail specifica-
tions of the home of your choice and
learn how Aladdin furnishes complete
materials down to the minutest
detail.
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Price Given

On Enclosed
Price List

WE PAY THE
FREIGHT

For compactness, convenience, and modern design, here is one of the newest creations by Alad-
,1 Engineers. The attractive planning of the newly popular "family room" overlooking the re-
cessed patio makes this an outstanding achievement in home design. The architectural lines of this
home are strong yet flexible for expanded living. This home is most attractive and for a better view
4 the patio arrangement see page 61.

.4 -- 7.-i

$. 42. 7

PLAN No. I
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PLAN No. 2

You SAV E when you build tie ALADDIN way because fitctory
cultig and fittinig reduces the labor cost 1O% and lumber waste 18%.
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PAN NO. I

ALADDIN-Serving The HOME
BUILDER FOR OVER 50 YEARS

Price Given
On Enclosed

Price List

WE PAY
THE

FREIGHT

Influenced by your many requests,
Aladdin is proud to present the Wil-
shire, a modern beauty in brick.
Equally attractive in siding, the Wil-
shire attains wide versatility. Both
floor plans are proving extremely pop-
ular. In Plan No. 1 you have a central
hall connecting all parts of the home.
Each bedroom closet in both plans is
equipped with by-passing sliding
doors for greater utilization of space.
In Plan 2 the cellar stair well and ex-
tra lavatory can easily be converted

_ into a utility room for those who wish
to build without a basement. In either
plan, if you prefer the ever popular
dining-kitchen arrangement, making
these two important rooms into one
large room, write us. as we can omit
the partition between the kitchen and
dining room in either plan. The Wil-
shire home is shown in brick veneer
for the main side walls. If you prefer
siding or Cedar Shake shingles, write

6 us for prices and specifications.

UILD YOU

[ OWN HOME

SO EASY TO BUILD
Dear Sirs:

The lumber in my Aladdin Home is the best
I have seery. it is' much better than in the
houses built by others. Everything fit together
real well. I built my home with the aid of
friends. The drawin were plain and anyone
should be able to allow them. We are real

p leased with our home and appreciate all your
help. L. 0. M., Hobart. Indiana.

The ALADDIN Name Has Become a Marl of QUALITY
35
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Lo I i, at i.)v ii live in-that's the "new look" expressed in this charming home.
\ study of the above photograph is really necessary to fully appreciate its originality in form
and entrancing detail. Of especial interest is the contrasting treatment of the outside walls. The

rtical boarding in the gables, matching the walls below the window line, with either wide
siding or large Cedar Shingles,

-_ _whose lines run horizontally, be-
speaks rhythmic contrast. Note thej h- hooded entrance and beautifullye:o- designed Scenic window, which

- completes a scene of fascinating
beauty. Both plans are designed to7 give efficient and convenient floor

b space. Write us for specifications
C. A Cand further information.

QUALITY ENDURES

PA 1 THRU THE YEARS

DID ALL WORK HIMSELF
G~I en ee r y T

All the work of building, except plaster- 4 /.-

mg and foundation, I have done myself. To -
C rcr

say that we are pleased with the house, ma-
terial, lumber, hardware, etc. is putting it
krry mildly. No one can ask for more to
every way. Many stop to look and have ty!
only words of commendation. We are very L

C.4e A Cproud of our home. I CAa r C
Would you please send me your new cat- o

alog. I will be sending you an order for
another house or two in the near future.

Respectfully yours. ......
Rev. L- E. T c
Kreamer, Pennsylvania PLAN Me. 4

36
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In the Shelby, you find all the artistic, modern
touches in architectural designing that go to
make the easy-living of the typical ranch home.
Notice how the design of the front living room
windows match the front door. The wide ex-
panse of roof and eave projection combine to
give an appearance of strength and stability
seldom found in a house of this size. The inte-
rior arrangement is one for comfort and con-
venience. Note the easy access to all rooms from
the central hall. Typical of the modern features
are the vestibule with its spacious coat closet,

**

de I

d0~000o e,

_____________ '

&ring is be/irving!"

Call on owners of Aladdin

IIues in your own

vicinity . . . ask us for
theIr addresses.

o.ed*.W

the well planned kitchen, and the shower room
off the master bedroom.

For the lovers of a large porch, the Shelby
has special appeal. The roof of the front gable
is carried over the front entry, thereby provid-
ing protection in inclement weather and the
possibility of screening in this area for a future
summer living room. The possibilities of incor
porating your desires and needs into this home
are unlimited. The home is divided into two
spheres of living by the vestibule and cellar
stairwell. On one side, you have the area for

rest and relaxation; on the other, the
area for the activities of daily living.
If desired, the partition between the
living room and dining room may he
omitted for more informality, yt
each room by itself has a distinctive
character of its own.

Examine the floor plan carefully;
then place your family inside. Here
you will find modern living at its fin-
est. The Shelby will meet every wish
for the comfort and pleasure of a
modern family and the Aladdin Sys-
tem will effect a tremendous saving
for it,, owner.

I

convenient arrangement of the roonvs,

and ani/ilr closet sliace in rill (J

1hr Ard voms.
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DIFFERENT INTERESTING, O GiEn" WE PAY
~ WELL IALANCED Pr List FREIGHT
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/ LAN No. I

THE NAME AND COMPLETE
ADDRESS OF ANY LETTERS

IN THIS BOOK WILL BE GIVEN
ON REQUEST

The exterior details of this home constitute a happy
combination of originality and balance. The front pro-
jecting roof lends greater apparent depth and offers pro-
tection to the front entrance. The supporting columns
are distinctly original to this plan. Full length window
blinds edge windows at front and right hand side. also
the front door. A scenic window is shown in end wall of
the Plan 2 living room. This window can be substituted
for either living room windows in the Plan 1 at a small
charge. All windows in this home will be furnished with
small divided lights in both upper and lower sash unless
otherwise requested. The Yorktown is proving to be
extremely popular with many Aladdin customers. Spec-
ifications will be sent to you on request.

J

QUALITY
iS REMEMBERED

LONG AFTER PRICE IS FORGOTTEN
All exposed lumber both inside and out in
every Aladdin house is clear and free from
knots or other defects-and is kilin dried.
The framitsn g lumrinber (diiension ) and
sheathing is free frome asiy defeets that smighl
impair its strength and is thoroughly Dried
aiad Seasoned.

SAVED ALL LABOR COST
Dear Sir

I have done most of the work myself on our Aladdin to
save labor cost. And your blueprints and marked pieces sure
saves time. We would not have had our home iV we would
have sawed the lumber ourselves. Sincerely.

Mr. M. D. M.. New Paris, Indiana
38
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gPrice Given WE PAY THE

,i7 4e "aoniar-- Contrasting Brick and Shingles Onnclose FREIGHT

Artistic in its simple details, maximum livability and usable living space are accomplished in i

square type of home. Our price for the Palomar includes shake shingles where brick is shown i

the front wall. If you plan to use brick as illustrated, write us for allowance for shake shingli

for that portion of the front wall. Write us for additional details and specifications.
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iffilh Otanlo -Modern Styling
Price Given WE PAY
On Enclosed THE

Price List FREIGHT

In this modern design, Aladdin has glamorized the exterior with the new charm of the herring-
bone pattern in the front gables. The inclusion of the widely hailed "family room" permits you
to enjoy more room and more comfort. The many requests for a central hall are answered in the
Orlando.-a hall which gives access to every room in the house. This is a step-saving arrangement
for the entire family. Write us today for detail specifications and further information.

--_~~ z 7i7-_3L
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DO IT YOURSELF PROJECT
Gentlemen:

This has been a one-man do-it-yourself project and the
neighborhood is all eyes. Everyone is amazed at the progress
one man can make. My wife and I are surprised and pleared
at what we have been able to do and, of course, the credit
goes to Aladdin for the good lumber, the well-made plans and
instructions. We are both enthusiastic and have taken color
pictures of the progress we made.

Vcry truly yours,
J. S. P.. East Hampton, New York

BUILDING THIRD ALADDIN
Mr. Suvereign:

Am completing the last of the three homes we started. First
we completed the Ventura, then the El Rancho No. 1 and
now the Hollywood with a two car garage. We have done
every bit of the work ourselves; each has two fireplaces-one
up and one down. I recommend Aladdin lomes to everyone

Yours truly.
A. R., Lombard, Illinuis

THE NATION'S MOST ExPERIENCED

MANUFACTURER OF READI-CUT HOMES
40
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Price Given WE PAY
On Enclosed THE

,4 ' iwoo A- A Master Design Price List FREIGHT

Here is the Vinewood plan. Aladdin designers have captured the Colonial charm and simplicity

while bringing it up to date with such interesting features as big scenic window, projecting and

gabled front entrance and contrasting Cedar Shakes for the outside walls of the latter. Each of

the two interior plan arrangements have been popular over a period of years, along with a different
exterior. Plan No. 1 has two bedrooms with combination dining space and sun room. Plan No. 2

affords three bedrooms to accommodate a larger family. If either of these two plans meets your

family needs you will be the happy possessor of a charming home. Send for specifications.

F c 'f. -. 0

PLAN N 1

REALLY CUT-TO-FIT
Gentlemen:

My wife and I are very proud of our Vinewood and would
like to recommend the laddin way of building to any one
at any time. The carpenters, by the way, said it was the
finest lumber they have worked with. When you say "cut-
to-fit." that's just what it is. Thanks. B. L. V., Jr. Muncy,
Pennsylvania

OWN HOME W E PAY Ti

PLAN No. 2

COMPLETE SATISFACTION
Dear Sirs:

There have been several houses built near me and the
material you sent was much better than what is being used
in other houses. We were offered $6,500.00 profit on our
house before we moved. If I ever build another house. I
would order one from your Company. Sincerely. G. W. R..
Bristol, Tennessee.

-IE FREIGHT
BUILD YOUR
OWN HOME

41
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Price Given WE PAY1H On Enclosed THEe 2 a n e eo- New Home Styling- Pice List FREIGHT

As efficient as it is distinctive, here is a thrilling new concept of home styling. The three excellent floor plans shown
here will let you enjoy new comforts and conveniences. The saucy cupola atop the roof lends a look of luxury to the
modest home. The smart decorative styling of this home will retain its warmth for years. Homes can be beautiful and
practical too. Note the many additional values and livability in these layouts. There's no better investment than a
new home. Invest in your home first and enjoy it for many years to come. The sturdy cave brackets brings a bright
new beauty. Write for specifications.
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PLAN No. 5

42

0

BUILD YOUR

IOWN OME

ALADDIN
SPECIFICATIONS

A study of Aladdin specifications will
reward you with the knowledge that no-
where can be found quality to exceed that
which is a part of Aladdin Houses. Finer
materials cannot be had for we have used
the greatest care to seek out and use the
very best. Write for detail specifications
of the home of your choice and learn how
Aladdin furnishes complete materials down
to the minutest detail.
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THE VENTURA-With Garage Attached

F- FC - - - CI~
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PLAN No 3 /f 1 ~- 5:0- a
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Because of the manr requests we have had
for a garage to be at
tached to our Ventura
home, we show, at the
left, an illustration of
this arrangement, anA
below, a floor pla it
showing the attach-
ment of the garagv.
Price of this design i<
given on the enclosed
price list. Write for dc-
tail specifications for
Plan No. 3. See page

0 30 for additional plans.

CONCRETE SLAB
Any Aladdin Home can

be erected on a concrete slab
foundation. Write us for
further details, naming t he
home you have selected

HELPFUL INFORMATION-READ CAREFULLY
FOUNDA TION PL ANai n Ip"an'fZo " FOUND TIONPLAN your selection will be mailed you
complete with inastructiona for laying out the foundation wall upon
receipt of a deposit of $5.00. He sure to get the foundation plan for your
home before starting your foundation wall, and tell us if you will build
the home regular or reverse.

[>Any Aladdin home can bePLANS CAN BE REVERSED turnished to be erected,,.
vt-ed. In a reversed home all rooms shown on the right-hand side in
catalog floor plan arrangement. will he on the lett-hand side. He sure to
tell us if you plan to build your home reversed.

GABLE MATERIAL- lor the while gablesi"lustrated on
paws -9. 12. 2s. 29. 3. 37.' 39 .56.

and 65. we furnish exterior plywood veneer which is perfectly smooth.
We can furnish vertical boarding as shown on pages 13 or 17; or bevel
siding as shown on pages 11. 14. or 40. or shake shingles. Specify gable
material desired when ordering any of I he homes mentioned above.

ROOM SIZES-The si shown on our catalog loor pbt rinet dimensions heiween finishedl. plasted
walls.

BAny Aladdin Ilome shown in he catalog othBRICK VENEER-siding or shingles on the exterior can he bult
having a hrick veneer exterior. which we do not furnish. Write us for
the allowance for the omisson of siding, paint, and nails if you wish t
veneer the exterior with brick. The following houses are shown with
a Brick Veneer exterior. Austin. Brentwood. Bellevue. Catalina.
Embassy. Kingsbury and Wilshire. If you wish to use siding. write us
for prices

MASONRY and FIREPLACES-cine. and ior,

our plans to suggest a practical location. We do not cut the openings i
our homes for them. We do not furnish or quote on mason y mali ils,
plaster baws. such is rock lath, or wall board. brick or stone

1, e ~ sdA Z1 1

0 A

ALADDIN'S LUMBER IS
DRY AND BRIGHT-GREEN

PARKWAY PLAN No. 5 LUMBER IS DISCOLORED
43
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As has been forecast, there have
been exciting new trends in inte-
rior decoration. Note the modern
use of the color arrangement in
this homey living room. The bal-
ance and complement of each color
harmonizes with the entire deco-
rating scheme. The backgrounds
of the flowered prints is carried
forth in the occasional chair and in
the carpet- Yet each color is con-
trasted to produce a new decorat-
ing fashion. Your own selection of
color scheme will beautify any
Aladdin home of your choice-

Rooms

You
Enjoy.

There is more than just beauty in tht siai t kitchen.
There is engineered comfort and convenience. With
your kitchen so well planned and designed as sug-
gested in our catalog layouts, you can be assured of
comfort and convenience. All that is left to you is the
addition of your color scheme for the completion of
a rich and decorative room of rooms. The rich vibrant
tones of the wooden cabinets will complement any
color arrangement

In youx bathioom, modern arrangements can emipha-
size the beauty of the design. Simple beauty starts out
with clean lines, and these lines are moulded and
smoothed by the use of color. Compatible colors in
your bathroom bring an exciting high-fashion note to
a long neglected part of your home. Comfort and
convenience should go into the planning of this room
as well as any other. Yet these should not be sacrificed
for beauty. With today's modern living, the bathroom
has achieved a new stature in home design. This is
easily recognized in the sophisticated loveliness shown
here.

44
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To achiltve a run 1 sri, in todax
home styling, you merely incorpo-
rate your favorite color into a plan
whereby it is contrasted and com-
plemented by its surroundings. In
the lovely living room shown here,
the use of one bold color eliminates
the need for stylized detail. The
soft muted colors blend into a mas-
terpiece of stately beauty. The
straight lines of construction are
transpired into shades of comple-
menting color, yet each in itself is
distinctive. Your own choices of
color schemes can be equally as
attractive.

Vnith your work areas concentrated
wit th cherytype of kitchen shown here, your

ddgyofpreparing meals in this modern kitchen.
Coo ly nimportant part in the decoration of this

Uub ne%% modernliving. For color will lend warmth and
sihrt plannhumblest of workrooms. It will make

Siig the cheery not only to those who watch but

h r sof m nguted, complemented, lend zest and life
to the h s wbathroom. Bold colors, shaded colors.

contrasted colors, all produce a relaxed living so preva-
lent in our world today. Convenience, coupled with
pleasing colors are the demand for a modern home-
maker. You can make your bathroom, or any room
for that matter, the highlight of your home decoration
with your choice of color scheme. With the wide range
of timeless colors, many beautiful combinations of the
color wheel can help you discover the natural beauty
of your home.

-276-

I

and

Friends
Admire



C71 (,Price Given WE PAYe v O ion.-A Joy To Live In Nc Eist THE
Aladdin offers here a bright new look in home design. Here is a design that offers year round comfort and convenience. In the efficientkitchen, you will feel fresher when the day's work is over. The colonial atmosphere adds life and new beauty to your home. It will retain its

style and value for years to come. As an

C,.O. C4O4 -2.

~ rV

-- V- 
LA ..

FLOOR P.AN N.. I

alternative to the floor plan, note the plan
at the right. The kitchen is turned to the
rear of the home and
provides direct access
to your utility room
from the covered porch -
and from the garage to
the kitchen. Write us
for the specifications
and further informa-
tion on this lovely
home.

ALTERNATE I A

Aladdin Readi [sic]-Cul Homes (Not Prefabricated), Aladdin Company, 1958. Source: Building Tehcnology H-critagc Library.

e



Price Given WE PAY

S jroveand- ReFreshingly M odern rEe -d TREH

Aladdin is proud of this exquisitely beautiful and refreshingly modern home. Here is another
instance where our architects have been able to achieve

-

I

~4PLAN No If

7 to

'*

PLAN e.1 I

a most interesting and varied design
from a simple square plan. The main
roof serves to shelter the front en-
trance and is supported by a striking
metal porch column. The picture
above merits a thorough study of its
many engaging features. Contrast is
achieved in the outside elevation by
using stone fronting, with shake shin
gles for the main body walls and
bevel siding for the gables. If you
prefer to use stone or masonry mia
terials as illustrated, write us foi
allowance for siding and paint for
that portion of the front wall. Takt
a moment to study the plans shown
here, and you will realize that thi-
modern home is extremely livablh
and spacious. Write us for detail in
formaztinn nnd complete~ specifica-

tions.

ALADDIN SERVICE
We have experienced every problem. cvvrx

situation that can possibly arise in the fas
./AL'A Lcinating project of creating a home, and OUr

instructions, advice, and help have made it
Z Vl. a --.'/ .I. possible for inexperienced customers-ovvr

-t /half of our customers-to perform all the work

454C40 a o of building their Aladdin Homes with their

/0 ,* - 't own hands. No Aladdin House is offered to
the public until our engineers have carefully

. checked every construction detail. You get

the newest in design, plans and material.
PLAN NO. 3

ALADDIN READI-CUT HOUSES ARE NOT PREFABRICATED
47
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The Preston Utra Convenient flon'se Prices Given on Enclosed Price List

WE PAY THE FREIGHT

t
C

--iA r,,-

Homemakers throughout the land have been
requesting a compact home with features neces-
sary to modern living. Here is one of the newest
types of the ultra-convenient home, the Preston.
Convenience and economy are evidenced in the
use of the square plan, with every available

Dear Sir:
We have moved into our new home, the Vinewood

No. 2. 1 don't think there is another family in Amherst
as happy and as proud of their home as we are. Thanks
to your fine Company for making our home possible. All
the material was in fine shape and I had no trouble at all
finding and sorting the material.

We will never be able to thank the Aladdin Company
enough for helping us own our home.

We wish to thank you for the fine co-operation you
have given us while building our home.

G. F. F., Amhersi, Ohio

space utilized. Touches of luxury, without the
expense of luxury, are accomplished in the grill
over the porch, the unusual scenic window, and
the vertical boarding trim at the front of the
kitchen. Here is comfort-plus. Spacious rooms,
convenient layout, and individuality in every
line are yours in your choice of this jewel of
home styling.

Note the separation of the bedrooms from the
main part of the home by the connecting hall,
providing comfort and privacy. Lovely, indeed,
in any setting, is this modest home. Your choice
of color scheme will enhance the natural beauty
of the Preston. The dining-kitchen in its sug-
gested layout gives you convenience without
sacrifice of space. The work areas are connected,
yat separate. Traffic flow is so arranged that a
minimum of work is necessary. The side en-
trance door gives direct access to your drive.
Homemakers, seeking simplicity of design cou-
pled with a step-saving floor plan, will make
a wise choice in the Preston.

Genilemen:
Thanks to Aladdin Company we have one of the finest

and best looking homes in our neighborhood.
Needless to say it was no small decision for the builder

of nothing larger than a dog house to decide to tackle
something as large as a house. However with each piece
of lumber marked as clearly as it was and the easy to
follow directions, we ran into no problems whatsoever.
We had no experienced carpenter help whatsoever. Lots
of help from relatives and also from a few friends, but the
majority of the work was done by my wife and 1.

C. C., Glenview, Illinois
Is
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Price Given WE PAY

- On Enclosed THE
Pile* List FREIGHT
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Aladdin designers
present this master-
piece of modern (I
sign-theFlaminm
Note the front pork
and entrance al
protected by the 1,
tending main roo:
Unique outside wi
treatment is appa
ent in the choice ,
Vertical Boardint.
horizontal sidint.
and stone work. Th
latter is of cours(,
optional. Write for
further information
on this beautiful
home and detail
Specifications.

GOOD HOUSES
NEVER

GROW OLD
Dear Sir :

Our home is an Aladdin, built in 1:o
and still perfect. My husband's mother's
home also is an Aladdin built a few years
before ours. And my husband's sister-s
home is an Aladdin. and her son-in-law
is building one of your new homes now.
My son is in the service now, when he
comes out, I think he will be anxious
to get a home some day. Thanks for
everything.

Mrs. T. J. M.
Newburgh, New York.

BUILD IT YOURSELF-SAVE TIME-MONEY
49
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Price Given WE PAY
On Enclosed THEresning Price List FREIGHT
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V/PLAN NO. 2

Simplicity marks this home with distinction- -sinplicity with original touches in the unique roof
lines, large scenic window, and covered terrace. Give close attention to the efficiently planned
layout of rooms in both Plan 1 and Plan 2. Note that the bedrooms are connected to the living
area by a central hall affording access to the rest section. In Plan 1 economy is afforded you in the
placement of a bath adjacent to the kitchen. In Plan 2 the lavatory is adjacent to the kitchen.
In Plan 2 arrangcmmnt, if you prefer, we can provide a dining-kitchen arrangement which is the
latest and very popular inclusion of these two important rooms in one, by removing the partition
between the kitchen and dining room. If you prefer this arrangement, write us, and we will quote
you a new kitchen cabinet arrangement and the allowance for the omission of the partition. Write
for specifications today.

ALADDIN HOUSES ARE NOT PREFABRICATED
50
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The Bristol is embellished with two typical
window at the side. Fluted pilasters borde
casings designed with dentils. The Bristol h

I S
/0~//5 B )4 45 Jo

BRISVOL "A"

r /240 /0' 0,

/ 1//// C A2M
0 0 iO /.9 U 'e Rm.

/Z'0'o. /0 1 Z.-

BRISTOL "C"

I~i uI~
lianly -On EnclosedM A a Pce Gnliantly Modern American -Pric."it*

n
F'I,'

WE PAY
HE

FREIGHI

Colonial features-the front entrance and the h,
ring each side of the front door are topped by he;
as proven very popular and has received loud praisr

of its beauty, convenience, and economy from thosc
who have built them. We show a suggested arrange-
ment for attic rooms in Plan D. Prices quoted for
Plan D and Plan C include stairway to second floor
and subflooring only. We do not provide any other
materials to finish off the attic but we will be glad to
quote you if you wish to finish off your attic. Writ c
us for detail specifications.

'.-oto' A 0 .,o/J

s/c.,r BRISTOL "0"

Sngg*ofd Atic Room$ For Plan "D'

0
V

51
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Price Given WE PAY27 had .ae omfort and Style - On Enclosed THE
Price List FREIGHT
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PLAN NO. t

Aladdin presents the
Shady Lane. a home of
true comfort and con-
temporary styling.
Many varied and pop-

ular trends have been
incorporated in the
Shady Lane design the
central planning of thu
entire home with in-
creased livability be-
cause of the location of
the living room. Truly.
the Shady Lane is a
home of economy, in-
dividuality and com-
fort, and smart styling.
In both plans we sug-
gest the I'-shaped
kitchen cabinet ar-
rangement. Write us
for prices on these cab-
mets which will give

you hours of comfort in
your kitchen duties.
Write today for detail
specifications listing all
materials we include
with this home

BUL YOUR

ALADDIN HOUSES are NOT PREFABRICATED
52
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Pice Given WE PAY
N On Enclosed THE

W Sp-ny ew PrIce List FREIGHT

I /le 2  enve/rI
V(.4 The Denver presents a truly inspired

161r10picture, with its lavish setting, unusual
roof lines, and sturdiness in the western
ranch mode. This home can be yours.

-U The ever-popular hiproof is augmented
by the segmenting of the roof surface.
The stateliness of the walls is evidenced
by the lack of ornamentation. Superb

- '1 dignity is made available to you in this
Is Anew and different design. Examine the

* /fO-/'/. floor plans carefully. You will find that

r your every need has been anticipated.
The wide scenic window opens new fields
for your comfort, and the optional fire-

O "" place will add warmth and coviness to

- ^- PLA NO. 1your living room. The large bedrooms
are connected by a central hall to the
lovely living room wing. In plan No. 1,

-_we show for your consideration, the sep-
arate dining room, a feature that htaL

weathered all the assaults of moderni

- a.6r The close proximity of the kitchen :i-

/c ,. le^q / bath helps to economize on your plum
- -/0, a0e 0a ing, thereby affording you the opport

35- nity of additional savings. The openmi
from the kitchen to the central hall ehli

aintes that traffic thru the living room

o') an item most wanted in the new homt,
CL. c - In plan No. 2. the newly popular dinitit-

kitchen gives you, the homemaker, great
er efficiency as well as beauty and ctn

-

C 0/0venience beyond measure. Aptly designi

in plan No. 2 is the small lavatory oppt
site the kitchen-dining room. The vest
hule, which is complete with roomy guest
closet, gives you an added measure of
elegance. Write us for further specifca-

tions. Write us today.

IMPORTANT THE NAME AND COMPLETE ADDRESS OF ANY

LETTERS SHOWN IN THIS BOOKLET WILL BE GIVEN ON REOUEST

53
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Here is a house that will never grow old! For
one thing it is of such a simple, charming de-

- sign that it is not likely to be outmoded by the
passage of time, and like all Aladdin houses
the Royton offers you the finest quality lum-
ber to be had. No house is any better than the
materials that go into it. The Royton is sur-
prisingly spacious for its overall size. Imagine
a living room almost 22 ft. by 13 ft.! Plus a
dining area, a spacious kitchen and two nice
bedrooms. That is plan No. 1 and plan No. 3.
If you prefer 3 bedrooms, plan No. 2 will inter-
est you. Its living room is almost 24 feet long
and it has a beautiful kitchen 13'5' x 9'9'.

~ Plenty of closet space too. For a quality home
of traditional styling--a home that will give
years of faithful service-The Royton cannot
be beaten.

1~~'Al

PLAN N.I
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QI A CHARMING HOME Price Given
va - 0 Enclosedille S I.)~t- for YOUR COMFORT Price List

WE PAY
THE

FREIGHT

The Sylvan was first erected in Bay City and openti ! tw

- .. public by Aladdin as a model home. When you visit Bay t i

Z., we will be glad to show you this most attractive home. We knox%
it will charm you as it has won instant and unanimous approva I

0 of all those who have had the pleasure of inspecting it. ThisI home is modest in size and dazzling in all details. The strikinglN
4 large scenic window brings the outdoors into the living room!

Note the wall space available under the high windows in the
1 left wall of living room. The exterior plan is beautifully prnpor-

t ~ tioned. The three plans shown give you your choice of either

0 -- 3-. 5 two bedroom or three bedroom plans and the further choice

u 7 of building the home on a concrete stab or a cellar. Whichever

plan you select you will have a beautiful, modern and satisfying

-----.-- -A home. Send for detail specifications.

SYLVAN No I SUPERIOR ,
- TO ANY -

Dear Sir:
0 We are very much 3 Am

" satisfied with our ma- N

d.4 terials and service *.

>n we have received
from Aladdin. Our 4-/V/,G E -

home is far superior /"5~ /A5

N to homes costing
much more from oth-

Z /AC ..e 4 er companies. We

have been through a f a~.'r
' 3 0-.7:- d lot of homes and

there is no compari- SYLVAN No. 3
son. Our Aladdin pre-
cut is far superior to Page 2 lists Index of many
any. Mrs. J. L., Qutions answered in this catalog.

SYLVAN No. 2 Williamspurt, Pa.
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Masterpiece of Prie Given WE PAY THE-- On Enclosed
74e R4O Jranae Ranch House Architecture Prie. Ls FREGHT

Every modern feature and convenience of today's newest and finest homes will be
found by a careful study of the Rio Grande. The picture above presents a beautifully
proportioned structure--- in ground elevations, walls and windows, and roof lines. The

7 U"
___-IC ------ Cz t d -l

1/2 --

I --- 0-A

be

A N 5

PLAN NO.

N

r~ _

;3r o- o ZIWVX-- e -e--c,/.:/o-

J //.o- .

PLAN N%10 4
56

ever popular sweeping gables do
much to enhance its beauty, the
front projection offering protec-
tion to the entrance. Extra wide
Scenic windows face both the
terrace and garden at rear of liv-
ing room. In our price for the Rio
Grande we have included siding
where stone is shown in the front
wall. If you plan to use stone as
illustrated, write us for allow-
ance for siding and paint for that
portion of the front wall.

l

FINISHED HOME
IN

FIVE MONTHS
Dear Sirs:

We like our home more all the
time. We built it ourselves in five
months with one young man help-
ing us for three months. A carpen-
ter who saw our house this summer
has said the lumber in it is much
better than that in the houses he has
been working on. He also said our
house would be worth about $6,000
to $8,000 more than we put into it.

Thank you again for all your help
and consideration. Your Company
is so nice to deal with. Sincerely,
Mr. and Mrs. H1. N. W. Kaycee.
Wyoming.

-287-
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Zie !jraptone-
DESIGNED FOR WIDE

OR NARROW LOT
Price Given

-On Enclosed
Price List

L--------- ----

Aladdin designers have created this

charming home for those who appreciate

the best in modern design. Notice the

effective contrast achieved by use of ver-

tical boarding at front of living room;

also the projecting roof supported by the

popular ornamental column-a most Ce-
sirable feature to protect the entranceway.

- Two interesting plans are shown here,

4e~o f sor-oso-- -both designed to be equally attractive

whether constructed the narrow or long

PLAN N. way facing the street. Write today for de-
A .tail specifications on this fine home.

75 SAVED $500000
~ /?'- Gentlemen

C0 oI have been building my home in rm spare time The ma

terial arrived in good condition and was of top grade qualit.
N' LAI have been complimented many times on the style and how

- /e-./ 'o'. 6 ~ well built the house is -not to overlook the fact that I saved

--- -- nearly five thousand dollars over the prices given me by two
contractors. It has been a pleasure to do business with your

PLAN NO. 2 firm. Thank you. S. W. Jr., Severn. Maryland.

You save when you build the ALADDIN way
because factory cutting and fitting reduce the

labor cost 30% and lumber waste 18%
57
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<Z7 OnLI an Eclosed WE PAY THE
.he [ ar way - N e w a n d M o d e r n - ";eL.a FREIGHT

This actual color photograph of the Parkway pictures one of our most charming modernized
Colonial designs-truly a "Home of Tomorrow." Here, too, we are showing the newest thing in
insulated heavy outside cedar shingle walls. Note that deep shadows thrown by the thick base of
the shingles soften the severity of plain white walls. Under each shingle is an undercourse of in-
sulation board giving added insulation value. All shingles are dip stained when received by you
which further saves the cost of painting ycur new home. Write for detail specifications.

SEE ANOTHER PLAN
OF PARKWAY-PAGE 43

-z - 1 ce I ~t I

4 OWN NOMEV r "- C,

* LBUILT HIS ALADDIN
AND SAVED $700000

PLAN No. I

-584L L

PL AN Me. 4

58

S

Pear Sirs-:
We are very pleased with our new home.

Everyone that has seen it just can't get over
how nice it is, It is a perfect home.

All material was perfect and cut to precision
I only hired a ca cnter a few days to frame.
My boys and I did the rest. I had little experi-
ence in carpentry and the boys had none. I
studied my blueprints until the material cams
and I stacked all lumber in piles as it would be
used. Then I had no trouble finding what I
wanted. It was very simple as everything lit so
perfectly and is a wonderful job for someone
that knew so little about carpentry.

I would recommend your homes to anyone.
I figure I saved 57.000.00. not counting my
labor which would be awful good wages. If I
ever build again it will be an Aladding Thanks
many times.

a
y

a

-289-
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i t~i a Price Given

e ./aia -New and Modern -osod
WE PAY THE

FREIGHT

8We have searched thru the modce:n
- - r-- trends, and have consolidated in this

Svnew and different home, all the ius-vhe
rA and desires of the ultra smart home

o e1 '" rCN builder. Note the unusual shutters. the
le . 5 7;s . 0 garage door, and the covered front en

trance.I - - - - i A 
1G . --

C'0 CLO ,/J. J_ mj J .--

r 4O eel /7 -le tje! -

PLAN No. ALTERNATE PLAN MA .-A

*D ei ,oecICA

4e?~. 0/iVGKT
...- _.- ~~~~-& - r n ~ *4-/*5

Study the tvo floor plans sho1n1
here. Plan No. 1 includes the popular
dining elI off living room. The three
spacious bedrooms are separated from
the active part of the house by a center
hall. Both plans are quite similar, yet
each is different in its own way. Write
us for specifications on your choice of
tither plan.

0
V

r

c4a CA
aeo ,.", jIIJ' j-j el, J-

"-/086 
0^1

rey
CLO0 CLO ,I

17 6 l PLAN No. 2

59
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The Clarksdale Many New Innovations

#'D RM StOr M FAM/L Y RM

15. 0'. 01/ 3 .E1.

HAIL - I 553

Z sr: KITrcN

PLAN No. 1

____________ 40 ~ ~~~~1 _

~FAVIJ r
/5 ~ ~ ~ ~ /V~ 0.I5 j , ,MPMLR

SAI ~ ~ / 4 1, 5x ZioJ

p ~ r ~Co~rs
ii 0:13 5 I'S MM -r

0 0 
o rr*

PLAN - -rcPLAN No. 2 I

1 ion A faddil

IDe&giwd /by Ex/tr is

Prices Given on Enclosed Price List
WE PAY THE FREIGHT

To the homeowner with an
eye to the future, Aladdin
engineers have formulated
this fine example of modern
styling. Many new innova-
tions have been incorporated
into this design for your
greater comfort and ease. The
popular family room has be-
come essential in today's
mode of living. Its location at
the rear affords privacy and
yet is easily accessible from
any part of this lovely home.
The bedroom wing of the
home is connected to the
sphere of activity by the con-
venient center hall. The kit-
chen with its front outlook
is a refreshing change, and
located next to the bath and
shower, effects the utmost in
economy in the plumbing
layout.

Every Aladdin Home is designed and the construction engineered by a staff
of experts. All plans are surveyed from every angle to assure you that you
are receiving a correctly engineered and skillfully planned home. Our
exacting requirements are the test of each layout. You can be assured of a
technically sound and sturdily built home, planned by experts. These ex-
perts are ready to give you their advice, analysis, and judgment on any-
thing you may wish to know about your Aladdin Home.

60
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The Clarksdale
Notice the rear view of the Clarksdale. Here you have outdoor living at its best! Tihe large scenic

windows in the family roam and living room constantly open vistas of beauty. One of the most

modem items to complement this home is the horizontal sliding windows used throughout. No
longer is there any problem of arranging your furniture. Variety can he achieved in every room.

Wall space is not sacrificed because of the placement of the windows. Truly, the Clarksdale is

a design of the future. Write for specifications.

-e!

t

00

THE TOPEKA

You will note both the Clarksdale and the Topeka illustrated above are designed for better
indoor-outdoor living. These designs, planned for comfortable outdoor living, have terraces

on which families can dine, read, entertain, and sunbathe. They let the homeowners express

their individuality. They are easy to keep up as there are no large lawn areas to be mowed and

they make ideal play areas for small children. You will love to use your patio if you select either

the Clarksdale or the Topeka.
0.~ ci
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The Canyon New Concpl (f C /ojfOrt Prices Given on Enclosed Price List

WE PAY THE FREIGHT

ST-o

~- ALL cosr

81DM.2 8ED RM.

This lovely ranch home draws its inspiration rior, but th
from the prevailing ideas of modern home styl- comfort an
ing throughout our country. There are many separatedf
new features that make it outstanding. The flare integral par
of the eaves with their overhang both front and today's livin
rear, the unusual window treatment, and the room of thi
distinctive porch and hall arrangement tend to traffic. Man
lift the Canyon far above the average ranch the inclusioi
home. The little touches of distinction in the to the kitc
horizontal sliding windows, the vertical board their high-p
trim and the long glass next to the front door, easy placem
present a new concept of the contemporary closets are
home. The Canyon is an outstanding achieve- ample stora
ment by Aladdin architects. Its combination fice of valua
of style and beauty is rare, indeed. The Cany

Not only is this design beautiful in its exte- to appreciat

62

Choose t/ie linet yon

tllei M .ten 711it1/

for complee delails.

.4o obligalton,
Of cou rse!

e interior is well planned for your
d convenience. The front entry is
rom the living room, yet it is an
t of the informality so popular in
g. The central hall connecting each
is home provides an easy flow of
y modern homemakers will welcome
n of the family room so convenient
hen. The spacious bedrooms with
laced windows allow the free and
ent of your furniture. Many large
a must in every home. More than
ge space is provided without sacri-
ble living area.
on truly warrants your careful study
e the true character of its livability.
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Price Given
On Enclosed

Price List
WE PAY THE

FREIGHT

Aladdin presents here one of the latest achievements in home design. The inclusion

of the newly popular family room near the kitchen affords a convenience rarely found

in a home of this size. The variation of the position of the garage provides easy place-

ment on a narrow lot without detracting from the "ranch-home" effect. While the ga-

I0

- 4-A

- ~ 7 ,,' S ,4 .'-A

0 0

~ '-

THE CANTON

rage door is shown
on the right side
of the garage wing,
it can be placed in
the front wall of
the garage if your

1 conditions require
e this change. The

spacious bedrooms
are conveniently
arranged at one
end of the house,
away from the ac-
tivity areas. The
roomy vestibule
breathes a welcome

to every visitor. The recessed porch off the dining room
can, at some later date, be screened in for outdoor living
and dining. Truly, the Canton offers the utmost for formal
or informal living. Write us for further details and specifi-
cations on this charming design.

HOW AM I PROTECTED IN BUYING AN

ALADDIN READI-CUT HOME?
ou are protected by the resources of a multi-million dollar corporation when you deal with The Aladdin Company.

Every statement made must be lived up to-and is. You are further protected by the clean record of over Fifty Years'
business history of The Aladdin Company and you are further protected by the knowledge that The Aladdin Company
originated, perfected, and established the Readi-Cut System of Construction and established the Readi-Cut House In-

dustry and are the largest exclusive manufacturers of Readi-Cut Homes in the world.

63
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54he / 4necred - Ideal Three Bedroom PrncEnodFRIH

iJ0 *.

cs a.

Ae r -
-Z 0

One of the newest innovations in exterior
wall treatment is shown here, the har-
monizing combination of horizontal sid-
ing and vertical boarding. Individuality
is expressed in every line of this home,
from its popular hip roof and the over-
hanging eaves to the smartly styled high
windows in the bedroom walls. The en-
larged kitchen-diner in Plan I will please
those who do not care for a separate din-
ing room. There is convenient dining
space in the corner of the kitchen in Plan
2. Ample closet space is provided for both
plan arrangements. Write us for detail
specifications for this home.

Z VI' " '"RM.
TV W 8J '

ago *

ArNr

PLAN NO. 2

CL-a-_ __

BUILD YOUR
OWN HOME

The Construction used in
an ALADDIN HOME
is the same as that used
in the Bost Architect-
designed Contractor-
built house erected any-
where.

Over 50 Years HOMEBUILDERS To The NATION
64
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- THE ACACIA

-'I
//5 .

PLAN No. 1

3/h )amniet

This modest home has had wide
acceptance by homebuilders. You will
be proud of its exterior beauty. It can
be placed with pride and confidence
in any surroundings. A careful study
of its interior arrangement reveals
the last word in comfort. convenience
and efficiency. Ample wall space and
cross ventilation have been accom-
plished in every room.

.30,0

C EN

/0 1 z/

-S /

r

PLAN Io1 r

374.e A-cacia
Aladdin offers you a chance to enjoy

today's comforts and conveniences now.
in this architectural gem. Efficient, eco-
nomical, practical-it only looks expen-
sive. When you build this home and
decorate it with your own soft, modern
colors, you will have the loveliest home
in town-a proud improvement to your
neighborhood. The interesting touches of
gay details add glamour to your home.
Write us for further specifications on this
beautiful and practical home.

L/V., 01G .e--I
/7 -. 0

/3 LAO N5

PLAN No.

THE JASMINE
..9 0

BUILD
IT

YOURSELF Jz'
BUILD YOUR
OWN HOME

65
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5/e Ked'wood -As New, Modern and Fresh as Tomorrow's Sunrise
If you made a trip through New England these days, you would discover the increasing pop-

ularity of the old time decorative schemes for both new and old houses-the dark red body paint
with pure white trim. Thus we show the Redwood above. Of course you may have any colors
that you prefer. All three plans here are adaptable for narrow lots, or the house may be placed
fronting the long way. Large Scenic window is incorporated in each plan and the horizontal siding
and vertical boarding lends an interesting contrast. Write for detail specifications. Prices on
enclosed price list. We pay the freight.

ALADDIN'S

-4 -
Jr -r

REDWOOD PLAN No. I

REDWOOD PLAN No. 4

MATCHLESS GUARANTEE
What Induces Us to Supply Such Matchless

Quality? Aladdin believes the modest home merits
the same goodness as the mansion. We have nailed
Aladdin quality on the highest attainable pinnacle
and have kept it there. While these are excellent
reasons for the careful, thinking home buyer, the
real undebatable reason is summed up in the good-
ness, soundness and the thoroughness of the quality
of Aladdin Houses. Aladdin's Guarantee: Satisfac-
tion or your money back.

REDWOOD PLAN No. 3

-297-
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Tlie ollowizg G i C i ritten out of ttIe tunfortilIuie
experiences reported to us by homebuilders who were

C U enticed by unscrupulous local contractors or lumber
dealers to use our plans but not our materials.

If offers are made to you to buy and build based on our plans, demand a written contract from
the contractor. Especially important to you: Demand from the lumber dealer a written and
signed bill of material covering the same details as our specifications shown below with a guar-
antee that there will be sufficient material of every kind and of the same quality to complete
the house. Below is a sample of specifications furnished for each Aladdin home and all materials

are guaranteed to be furnished in accordance with the specifications for each individual house.

A careful reading of the following will give you a clear idea of the completeness of materials and equipment which
are included in the price of Aladdin Houses.

You also receive our over fifty years of home building experience to guard you against mistakes of any kind.
It has taught us the best construction methods, the best materials to use, the best way to prepare the building plans

so every step of erection can be followed even though you have had no previous experience in budiling. And to complete

our service to you, we guarantee that you will receive sufikient of all materials to complete your hoit according to

the plans and specifications.

You Will NEED Every One of These MATERIALS

Listed Below to Complete Your HOME

ALADDIN READI-CUT HOUSES
TYPICAL SPECIFICATIONS

FOUNDATION WALL PLATIS-21 x 6' furnished to set on top of
entire foundation wall, cut to tit.

G*Mo0s Os C7NTE SILL-6' x Ir built-up of 2' stock, cut to fi.
FLOOR JMTS-21 x S' or 2' x 10, on 16? centers. according to

span. cut to hti. with joist headers, and joist ties.
CROSS 11141G09 -l' a 3'. for use between floor joists, cut to lit

and mitered.
WALL STUDDIN-2' x 4' on 6 centers, cut to lit. Triple studs

at all corners of outside wafts. Double studs around all door
and window openings.

PARTITION $TUDIIDD-21 a 4' on 16' centers, cut to fit.
FUM40 SRIPS -2 material provided for furring out wall for

ail pipe or r' x 6' partition.
WALL AND PARTITION PLATS -2* x 4 bottom plate and double

2' a 41 top plate, cut tu fit.
CsL 4 16T-? to 6' or 2' a 8' on 16' centers, according to

span, cut to fit and mitered with joint ties.
RAFEMS--2? x 6 on 24' or 16' centers. according to span, cut

to fit and mitered.
RAFTE T Oft COLLAR SSAMI-in proper size to assure sturdy

roof construction, cut to fit.
StiSFLOORNEO-i' sheathing lumber cut-to-lit. laid tight, at

rigt angato tloor 'its. For diagonal application, sheathing
wil be turnished mitered one end, but you must specify on
yaw order.

WALL SNIATIIMN-One inch sheathing lumber cut to fit and
furnished to apply at right angles to outside wall studding.

ROOF IIATHIND-l' sheathing lumber, cut to fit and laid tight
fur slate surfaced shingles.

65601Mb PADE-Durable 11igh Quality, used between the Sub-
floor and Finish floor.

PMlT-15 lb. Asphalt Saturated, used between Wall Sheathing
and Sidng or Shake Shingles and between Roof Sheathing ant
Roof Shingls.

ROOF PITCH-Varies with house style.
AVS --Type as illustrated in catalog. All materials provided
ncessar for completion. Eave troughs and down spouts not
furnished.

ROOF COVEING-Heavy duty 3-in-I thick-butt asphalt slate
surfaced shir 7 weighing 215 lbs. per square. Necessary
flashing includd

CELN0 HUEUMT- 4'.
OUTIM WALLS-Choice of 4' a ' bevel siding with metal

coaners or artistic pre-stained Red Cedar Shake shingles fur-
nshed tolay 141 to the weather.

FAM1 - and ooved Clear Southern Pine
(M/32' thick, with 2 ' face) urnished for all rooms except
kitchen, bath, lavatory, and utility where shown. W plywood
furnished for above-named rooma ass base for tile or linoleum.

OAK FPelS PLOORNWO-Can he furnished instead of Pine at
a slight extra charge- Write for peices.

0 T1105 1111-Furnished in standard lengths and widths.
Clear grade. Mitered for pables.

OUtSID OULD G6-Furished where required.
DOOR FRAMS-Cut to fit, lock joint construction--bundled-

rVnd to assemble. Complete Weatherstripping furnished for
all Outaide door frames.

INSIE DOORS-All hinged doors and sliding doors are 2-panel
design of highest grade Douglas Fir. Flush doors optional at
small additional cost.

OUTSOE DOORS-Front door Style as illustrated. Rear door
Style No, 8

WINDOW FRAMES-MALT-A-MATIC units furnished for all
Check Rail windows. Cut to fit. lock joint construction-
bundled-ready to asseae. Completely weatherstripped-
removable sash. Malta-Glide units furnishbed for horizontal
sliding windows

FLOWUS SOI5 AND WINDOW 51MUTES5-Furnished where
shown.

CLOSET IMHV1100 AND HOOK STRIS-For ALL closets.
WtNDOWS-All sash glazed with high quality glass. Style and

size as shown in catalog illustration.
INSI3 TSIM--Accurately machined Modern narrow moulded

design with nosed edge baseboard and base shoe. Beautifully
grined Selected Arkatsas Soft lae

ARCHRI-Where arches are shown. we wil furnish metal forma
to build a curved arc or if use wall board or
plaster board, wc will f=e= frame stttrim for a square
cased opening. Tell as the kind of material and thickness

yo ill use whenyovsryurrdr
5AS5MSHT STAIRS-fur as shown in plan. cut to fit, and

manufactured of the finest quality stock. All stairs are cut,
and ready to assemble on the Job.

ATTIC ACCESS PANEL-We furi paneling and inside trim for
an opening in the ceiling usually placed in the hall ao you
can have access to your attic.

PLiMSIIS PANEL- We provide pane and inside trim to
arrange a panel giving aess to your luabing in your bath-

INsIDE DOOR HARDWARS-Latest design tubular locksets with
solid brass knobs.

OUTSID DOOR IIARDWA111-Bra yne lockacla with solid
brass knobs for all outide d aor. ake.

DOO SUME S-Included for al it-"d and outside doors.
DOGS 111IIOS-Furnished to mastch other hardware.
WINDOW HA5DWARE-All Check Rail windows furnished with

locks and lifts. Proper window hardware furnished for case-
ments and horizontal sliding windows.

MAltS-Furnished in proper size for all work and in a quantity
sufficient to complete the home.

LOUVES-Furnished for bles of proper se to provide suffi-
cient ventilation. Roof louer furnished for all hip-roof
hotses and esve ventilators for all houses with wide cave
proection.

OUTSIDE PAIT-Three costs furnished for all outside work.
First Quality house paint, furnished in choice of colors. Oil,
turpentine, etc.. furnished in ample quantities.

WNTESIOR W W PNSS-For all doors, windows and in-
terior woodwork, we furnish three coas of quick dryingsp
varnish or three costs of interior semi- g paint or thre
coats of interior hih gloss paint. Speciy type of intenor
woodwork finish desired when you puce your order.

FLOOR FiNiS-We furnish three coals of quick drying mar re-
sistant varnish. When Oak flooring is ordered we furnish
natural wood filler and two coats of quick drying mar resistant
varnish.

5N41I5R WALLS AND CILINGS-Because of the many kinds of
lining materials now used, we have not included any l'i
materials in our prices. Rocklath. plaster, wallboard a
plasterboard are available in any locality at about the ssme

'ce. We recommend that you secure your lining materials
fro your local mason contractor.

PLASTIR GROUN1-If you n to plaster your home, tell us
when ordering and we wl su plaster grounds Plaster
grounds are wood strips fu to nail around all inside
loor openin and at the base of all walls and partitions as
a plaster guid for a correct plaster thickness.

67
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Optional Materials and Equipment
SCENICSWCCEOW S Scenic windows illustrated below are practical and attractive. They bring the

outdoors in as a part of your home and make the whole world. for as far as you
can see, an attractive scene from your new home. Style No. 3-A has 3 large stationary upper sash and 3 gear operating
lower sash. The overall size of the No. 3-A window is approximately 10'6'x6'6*. Style No. 10 is made up of 12 individual
units and measures overall approximately l0'0*x6'Y. Style No. 9 window is the same as the No. 10 except that it is made
up of 9 units and measures overall approximately 7'61x'(Y. All sash of the No. 9 and No. 10 windows are stationary
(fixed). Gear operating (ventilating) sash can be furnished at extra cost for any section of the No. 9 and No. 10 window.
Style No. 11 window has a stationary center sash with sliding sash on each side. The overall size of the No. 11 window
is approximately 9'51x5'0'. The style window shown in illustrations or plans will be furnished with that particular plan.
Substitutions can be made. Write for prices.

SCENIC WINDOW STYLE 11

SCENIC WINDOW STYLE 3A

SCENIC WINDOW STYLE 10

SHINGLES Instead of wood sidang for the outside
walls we can furnish artistic shake shin-

gles of long-lived red cedar grooved and etched to resemble
the antique shakes as illustrated on page 16 and also on
page 58. The shingles are laid at a wide exposure with a
double thickness at the butt. You have your choice of
either siding or these shingles at no difference in price.
Shingles come in wide range of attractive colors. Send for
color folder.

ARCH ESWe include in the price for each home square
cased openings or materials to build a curved

plastered arch where arch openings are shown in the floor
plan. We will furnish either type with your home. If you
use dry wall for the interior, such as plaster board or wall
board, we will furnish square cased openings as the curved
arches can be used only when you plaster the interior
Specify the kind you want.

CELLAR WINDOWSWe can furnish a complete
cellar window unit alreads

assembled with hardware in place, including glazed sas
and the cellar window screen, for either a 2 block high
opening or a 3 block high opening. For either cellar window
leave the foundation wall opening 32%' wide. It is not
necessary that the windows be shipp before the house
as they can easily be set in the foundation wall when your
materials arrive. Write for prices.

OAK FLOORING "Select" oak flooring can be
furOLshed G many or all rooms of

any Aladdin home. If wanted. write us for prices and state
in what rooms you wish to use oak flooring.

KITCHEN CABINETS Kitchen cabinets can he fur-
nished in accordance with

catalog floor plan layouts. These kitchen cabinets are made
of choice hardwood and are shipped to you direct. They are
complete-fully enameled (white) outside and inside, or if
you prefer natural finish, we can quote on a natural Birch
cabinet. Doors are hung. friction catches applied. door and
drawers prepared for pulls. These cabinets are finished in
mar-resisting, high lustre white enamel or varnished nat-
ural. See page 44 and 45. Write for prices.

INSULATION Rock wool insulation 2- thick can be
furnished for the sidewalls, and also

33/4' thick for the ceiling between the ceiling joists at small
additional cost. This insulation comes made up in batits
and is moisture and fire resistant, and has a heavy vapor
barrier paper backing. Write for descriptive folder and
prices.

FOLDING STAIRWAY Where no attic stairway
is shown in the floor plar,.

in most cases it is possible to install a folding stairway to
the attic, usually in the ceiling of the hall. Write for prices
and information on our stairway. Tell us where you p an to
install the stair.

THE ABOVE ITEMS
ARE FOR SHIPMENT ONLY WITH YOUR HOUSE

68
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N o 8 No. 10

INTERIOR
DOORS
Shown at the

left is our beau-
ful two-panel
door which we
provide for all
interior openings
where doors are
shown. I f you
wish flush doors
as shown at the
right, we can
provide them at
an extra cost.
Write us for
prices.

2 P"6.g

No. 17 No. 19

F]ub

;- 0 EXTERIOR
DOORS

Style No. 8 door
is provided at the
rmar of each of
our Aladdin
homes. In our
specifications we
I ist the front door,
giving the style
number of door
provided. If youwish a different
style door than is
specified in the
specifications for
your home. write
us.

No. 21

SO EASY TO BUILD YOUR OWN HOME
We have shown in greatly reduced size, a few figures taken from a set of Aladdin Readi-cut House Plans. They show

the size, length and position of every piece of material entering into the construction of the home. All framing and
sheathing including mitered materials are marked. cut to exact length. All you have to do is nail the materials in place.

.0

~_rill c_*.
THE ALADDIN COMPANY - BAY CITY, MICHIGAN '-. -7 j
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ALADDIN BLUEPRINTS
AND

INSTRUCTION BOOK
To simplify the erection of your home, we

furnish a complete set of drawigs listing and
showing in position every piece of material enter-
ing into the construction of your home. We pro-
vide a book of instructions explaining in detail
every step of the erection, how to sort your
materials on the ground after they are unloaded
from the car. The drawings and book of instruc-
tions are mailed to you in advance so you will
have them to study and familiarize yourself with
all details before your materials arrive.

____1~ii1I

::: -:= :71;;- - I



ALADDIN CEUT' GARAGES

STANDARD No. S -12' a I' SOVEREIGN No. 5 -It' a ti'
STANDARD No. 6 20' It SOVEREIGN No. 6--11' x It
STANDARD No. 7- 16's 22' SOVEREIGN No. 7-16's W'

S Our garages are manufacturedGA RA G E in three sizes only--12' x 22'
for one car. 20' x 22' for two cars, and then we have a
combination storage and one-car garage 16' x 22'. which
is commonly known as the car and one-half garage. You
have available space for work bench, garden tools, etc. of

-- -.. . approximately 4' x 22'. You will find this space very use-
ful in your garage. Garages are priced in double construc-
tion, that is. with 2 x 4' studding, wall sheathing, building
paper and siding or shake shingles to match the exterior
of your home. We furnish the complete materials except
the concrete slab floor. In the 16' x 22' garage we provide
an inswing casement window at the front of the storage

SUSURBAN N. 5 It' a 22, portion with flower box, which adds to the attractiveness
SURDAN No. 6 -2' x It' of the garage. Overhead garage doors are provided. Write for
SUSBUMAN No.7 16' a2' Detail Specificationsforour garages.We donotsell garages

separately. We ship only with Aladdin House orders.

HI H 'O"M EDO IT YOURSELF " OURd

The recent tremendous public interest in the "Do It Yourself" movement is added, and is a complete endorse-
ment, of Aladdin's "Build Your Own Home" plan-which was first offered to the public over 50 years ago. The
Aladdin Readi-cut System saved home builders from 30% up, when carpenters worked for 25c an hour in
1906. Today it saves 30% of the $2.75 an hour carpenters are currently receiving. "Can I do it myself;"
you may ask yourself. Read the answers to this question from a few of the thousands of Aladdin customers
who have built their own homes at savings of hundreds and thousands of dollars. Letters are printed on the sev-
eral pages in this plan book. Complete name and address furnished on request.

THE BRENTWOOD
In order to give you an idea

of the attractiveness of the
Brent wood in siding, we show a
photograph of it with this par-
ticular exterior treatment. The I
Brentwood is regularly priced
for a brick veneer exterior but
we will gladly quote on furnish-
ing siding, giving you an exteri-
or as illustrated at the right
Write us for prices on the siding. 11111
See page 29. URENTWOO-Sho,, -Ih 5-d4-9 ta*.,io,

BUILD IT YOURSELF 98"D *" WE PAY THE FREIGHTOWN HOME
70
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YOU

BUILD
BETTER

NO GUESS WORK WHEN WE SAY

'ALADDIN'S LUMBER IS DRY"
Our lumber is checked continuously for moisture. Our moisture meter tells us exactly

the moisture content and we never use lumber that is not thoroughly dry or seasoned.
Aladdin never piles lumber out of doors. All our lumber is stored in our mill and ware-
houses. Even though our thoroughly dry lumber may be subjected to rain, moisture wilL
penetrate only the surface.

DRY LUMBER $k?

DRY LUMBER M-de

DRY LUMBER Cn

Shown above is the Electronic
Moisture meter of advance design.
Exact moisture percentages can
quickly be ascertained from this in-
strument. This electronic register is your
best insurance against warping, shrink-
ing and all other failures due to improp-
er moisture control.

has greater nail holding power, and is UKft dunlp: Will not
ip Or tWist.

iforrm ase *nid minimises the h~asds of diay (Grams tumnb

satlstactoty selrvlce-w.dnomicsl servii. #eater resistance to
is - straInl.

I

G REE N rUw "r s. Grew umber-lumber tLM E has ot yt
price, t placed i your e it is l to shrilk warp and twist

as it dries out. These changes in shape cause joints to pull apart, nails to loosen, walls to get out of umb, and other
structural defects that are a source of unending expense and dissatisfaction. Aladdin's over FIFTY years of home
building experience gives you absolute assurance that your investment in an Aladdin home will be permanent and
lasting. The use of dry lumber means better construction-- and a sound investment.

TE ALADDIN C16MPANIl
Catalog No. 63 Home OFfice and 'Mills, BAY CITY, MICHIGAN 1 9

-303-
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YOU

BUILD
BETTER

WITH
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h fte maioe
FEw things in life contribute more to the welfare, comfort and enjoyment of any
famnfly than its own home. Often, the home is the major investment of a lifetime. To help
you choose wisely, this book has been prepared to give you plain facts and complete
Information on the entire line of Pease Homes for 1954.

You will find that Pease Homes are designed for livability, and that all floor pltns,
as well as interiors and exteriors, reflect modern-day trends. Pease Homes are extremely
Ilexible, so that they may be tailored to suit individual tastes and family needs.
Pease Homes are built only of quality materials and in accordance with time-tested
construction standards, yet are priced for the most modest budget.

Featured for 1954 is the "Airewood", an open-planned, 3-bedroom home which can
be air conditioned. This home is the ninth in the complete "street of homes"
(illustrated on front and rear covers) located at 901-951 Forest Avenue in Hamilton,
Ohio. These homes are open 7 days a week from 8 A.M. to 6 P.M. Representatives
are on hand to supply any information you may desire or assist you in ordering.
Included in this group of hones is a "workshop home," cut-away to demonstrate

D in the-wall construction features. You are cordially invited t) visit and
itspect these Pease I ollies at your earliest convetience. Itn additio to the
Airewood, the "street of homes" include the Brookwood, Chifwoml, 1illwood.
Dalewood, Glenvood, Kitkwood, Longwood and Shetwol.

PEASE WOODWORK COMPANY * Pease Homes Division * 900 FOREST AVENUE, HAMILTON, OHIO

Zke krookwood
... a 2 bedroom home

Our price for this Pion 2 home, size 32'-7"x24'3". as shown, Is $3370.27. (Base price's
t$3117 plus extras of $164 for 34' overhanging cornice full width of home, front and rear;

$62 for Ix 
8 

v-toint siding on gables; $11 for Ix8 V-iolnt siding on living room side of home,
window height; $14 for lx8 V-lalnt siding on bedroom side. Slide-A-Sash height; $16.27
for front door #297-A In place of standard 314; and a deduction of $14 for single #144Slide-A-Sash panel in place of the two standard 28x24 front bedroom window panels. For
these and other extras see pages 58 -62).

2 PEAnz HOeBa r- 3m



IN both plans shown, daily living revolves around the step-saving center
hallway, making all of the attractive rooms readily accessible to each other.

The living room is in balanced proportion, with ample wall space for
furniture. The master bedroom is designed for double or twin beds and
the second bedroom is ideal for children or guests. Generous closet
space and a conveniently located bath are important additional features.
A storage room accessible from the outside is provided in the

basementless plans. Can be built on a minimum 45' lot.

- -XCKITCHEN

BED ROOM BATH DINING ROOM

e y aexf- e g.7 Ii P- .- J

- ---. LIVING ROOm
BED ROOM .... - i o..2 tPI.. 2

12.' .0" 'lc .rPian 2 -1. 155 .1 C tn8"fr Planrltl

2 0 luP"snorfP"'" "

plan or plan

F c*?M . UTILITY-
D- E ROOM KITCHEN
7' 11.5' SETH - KITCHAE

-. - . - ff1.

--
IIED ROOM LIVING RO..

12'-10" . 11'-4- 1.r P6.a 161 - - i'6 : I a

for conrate si l ..... $.. . $2646
plan 32'.7-.x 24'3 for cruaWl space ........ . . 3240

' i . I c... II'relf, 1jah.
327fx2 ' ,r craut apove-

2781
,431

platn 32.-7" x 24'3' / for basreail. ..... 3117

plan 32-.7* a 26'.3* / for basrment. ...... 3286

rhe Ci2wbd
... a spacious 2 bedroom home

Our price for this Plan 5 home. size 36'"x24'3'. for concrete slab, as shown Is $3017.77

(Base price is $2841, plus extras of $110 for false gable with 198 V-Joint siding for front
elevation; $22.03 for 84" flower box with 3 brackets and $28.09 for 109" flower box with 4

brackets; $14.38 for 2 pairs of outside blinds for 28x24 windows; $10.27 for front door

.297-8 in place of #314 (see page 55). and a deduction of $8.00 for #139 windows In place

4 /' i H~au v i for " 84of 140 ... .for extras see pages 58 -6
2
).
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BuILT around a center hall are the master and second bedrooms, with
floor-to-ceiling sliding louver closet doors, like those found in all
Pease Homes. The centrally located bath is handy to all rooms. Living
room is almost 20 feet long - perfect for entertaining without
overcrowding. In homes with basement, the L-shaped living room
offers a separate formal dining area in addition to the
informal dining space in the kitchen.

In the basementless homes, the large utility-kitchen affords generous space
for dining, cooking and laundry equipment. There is storage space
galore with more than ample clothes closets.

- ED ROOM KTCHN

-T --- -RDININ ROOM
-6

NED OOM ] LIVING ROOM

plan orplor plan

rhe A ire ood
..the new PEASE HOME for 19541

@1[)Ro TIrT ITYITCE
. Jgo n'.6" 60 ur -a:cE

aga ROO a T

1t "I I N_ 1 :4,... 51 l- 105

Ie.-.-a, I fo N. Mt

plan or plan

,Jn., -9 4 for conicrfet .lab... $ 2841
a or cranI space. . . . 3468

t 36'.7'.24'.3- Janten u...

pla 36' x 2'- / for bas ..c..

2986
3676

3319

3505

Our price for this Plan 112 ham*, size 40'7x26'3Y, as shown Is $6564.54. (Base price is
$4650. Including daluxe kitchen. Glass Wall units and Modernfold door between bedroom
Rnd living room. plus extras of $206 for 34' overhanging cornice full width of home. front
Rnd rear; $49 for %x clear bevel siding in place of standard Broadside shingles; $7.65
for ,286 front door in place of standard #314: $36.E2for exterior door panel with 2'.6-W
I4 9314 door in place of plain wall panel (to breezeway): $339 for open breezeway
12'4*x24'3 (less columns); $68 for 34*overhanging cornice for 12'4' breezeway, front and
rear; $1012 for detached two car garage 24'3'K24'3'wth %x8 clear bevel siding; $126for
34'overhanging comice for garage, front and rear; $31.60 for fixed Glass Wall unit panel

(glmzed G.S.A.) 2 wide I high for garage In place of two standard plain wat panels; and
$3R.97 for exterior door panel with #297 door in place of plain wet panel for garage (leading
to breezeway). Base price includes screens for ventilating Glass Wall Units. Extresare litled
on pages 5a - 62).

6 / lag OM ar m
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IN keeping with today's modern design trend, we proudly introduce this new

California styled home. The plan features an "open living" arrangement that

combines living room, extra bedroom, dining area and kitchen into

one large flexible living area. Close the Modernfold door and, presto,

you have a private third bedroom, den or play roomI

Special features of this plan include outwvard projecting Class Wall window

units throughout which combine the advantages of full ventilation

with the privacy of high windows; a basement stair directly accessible

from the outside plus cabinets for china, brooms and food storage.

t
el L~J7C K>HN

1 pa 0 arot - a-

-n n

plan or plan

-I
.ATH sTORAGE -

e iD 4.-. .a 4 -i..y 3oTat lit

500 e'ae' ,.se... ri e

" SI 8 CO LIt ROOM

o%l" I.S. to 1. M I 5. 1 %6-4Wl r_11I 15-11 J .e a -.

plan go or plan

a 

40'.?' I for concretC sla ...........$ 3544

plan 4. a 24'.3- fl cratcl space ....... . . , 4247

11'r ,mc rete 44,k. ..
4r cruuf I ut,. .

plan 40'.7' x 24'.3' jar baseieratl ........ ....

P1, 40'-7' 26'-3' for bas met ..........

3730
4503

4416

4650

Cke Zakwood
. . a large I floor, 2 bedroom home

Our price for this Plan 14 home, size 40'7'x24'3'. as shown is $3796.54 (Base price Is

$3632, plus extras of $70 for 34' overhanging cornice partial width of hare; $22.03 for

84" flower box with 3 ornamental brackets; $30.66 for 127' flower box with 4 brackets;

$16.17 for front door 0297-L in place of standard 0314: $14.38 for two pairs of outside

window blindsand $10.90 for one pair of front door blinds. For these and other extras, see

pages 58 - 62).
8/PkASl HOsitofrt49I

-334-
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A chlice floor plan, with larger living arid bedrooms and the convenience

of one floor living has made this a popular home. In Plans 14 or 114,
the living-dining area is thrown open by eliminating the wall between
these rooms. It is close to the kitchen, tool If you like to entertain,
you will like this arrangement.

Those preferring a basementless home, have the handy utility-kitchen as

a concentrated "work center" and dining area combined.

Formal dining can be a living room activity. The bath is larger and

has an extra linen closet with bathtub along the sidewall.

I~1ea-o--
a eD Roold '

1  
gICTCHItsIn DIsING 110014

*ED Room LIVINlG Room
1 10 19 I 14 - a1 . a 14Sa oou .,J 4 a c

- ln J
plan or plan

ea - a, -.

WMD Rom UTIITY-MOTO EN

O Rom LIVIme 1100
a n III eI

plan or plan

Pan 40'-7'' x 24'-3' for concree slab. . .. . ci. . . $ 3076
for crawl space ......... 3756

par n.r.e te sZ 3231
111 / r , "al spare .3981

plan 9 40'/' x 24'.3' for basement .... .. . 3632

plan 4'.7' x 26'-3' for hasenent . .. 3835

rhe 84ewood

1 Our price for this Plan 16 home. size 36'7'x2413'. as shown Is $3692 (Base price is $3509.
plus extras of $93 for 34' overhanging cornice full width of home both front and rear; $62
for x8 V-ornt siding for gables in place of standard Broadside shingles: and $28 for lxIO
boards and battens for front elevation. window height. For many more optional alternates

and extres, see pages 58 - 62).

-335-
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FOR the family needing extra bedroom space, we offer this unique 3 bedroom

plan. The third bedroom (next to the kitchen) is a dual purpose room,

easily converted into a dining room or den if only two bedrooms are needed.

Well proportioned rooms, no waste space, ample closets and easy accessibility

to all rooms are some of the many interior features. The exterior, with

appealing low ranch styling, makes maintenance a simple task.

The kitchen is compact and efficient, with a well defined breakfast area.

Laundry and heating equipment go in the basement.

@A st'.80M KITCHEN9u7~ a l ~ 1 0 '.07". 10'.9"

U. I I1

_ Io LVI N

Aoo I 0U --I LDINING
BE- BA ED ROOM 40 ITHgM

T*.?** ~ ~ xO I? sitfi U0Ro ICE

IIED ROOM 0I0VIM 1 ROOM

plan

plan 36'.7'x 24'.3' for iolmsemient Oly.

Our price for this Plan 18 home. size 40'7'x24'3, as shown es $4193.98 (Base price is

$3789. plus extras oi $206 for 34" overhanging cornice, futll width of home, front and rear;

$62 for Ix8 V-joint siding for gables in place of standard Broadside shingles: $12 for 1 x4

rustic cedar siding hall the home's width on the front etevation. Siide-A-Sash height. $32

for I x4 rustic cedar siding the other hall of the home, fuli height; $43.1 ifor 9 Glass Wall

units (glazed O.S.A.) in place of standard Panorama window; $14 for twin 28x28 #145
Slide-A-Sash panel in place of two standard 28x24 windoia and one plain well panel; $16.87

for front door 0297-M in place of 0314 (ee page 55) and $19 for two assembled exterior
trellises 32"xIO'. For extra& see pages 58 - 62).

. .. 3509

Zre ijlevwood
... an optional 2 or 3 bedroom home

12 / PzsnRoaoseer 9wo

-336-



THis larger home was designed especially for the growing family, and features
a room next to the kitchen that serves either as an extra bedroom or a dining
room. All rooms are large with the living room measuring almost 22 feet long.
No furniture arrangement problems in rooms like these I

The separate coat closet inside the front door has storage steps foi golf
clubs, luggage and bulky items. A linen closet in the hall, plus large

full width closets in each bedroom, eliminate storage problems, In the kitchen,
light and cheerful dining space looks out over the garden.

Heating and laundry area is in the basement.

55

L0 --OO- N KfCC3rbrR-OMes -'..,o 25 MEa .",. oo-m 1 2-" 0- 1,

LIVING BOM111 Roo
-9- --

plan

plan 98340' 24'-3' / for bas.ee majq. .. $3789

pla goo

Z7he liwood
... a 3 bedroom home

Our price for this Plan 10 home, size 36'7'x36'3. as shown is $4317.46 (Base price is
$4062. plus extras of $138 for 8'10xWO'" front porch: $56 for %x clear bevel siding in
place of standard Broadside shingles; $16.27 for front door #297-A in place of regular
#314. $7.19 for one pair of outside window blinds; and $38 for two combination doors
#170. For extras, see pages 58 -62).

C
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The Hillwood is an exceedingly popular 3 bedroom design.

The light, cheery living room is thoughtfully planned for isore attractive

furniture arrangements. The spacious master bedroom has two roomy

closets; other bedrooms are well provided with

more-than-ample closet space.

Plans 10 or 110. -with full basement, allow a combined living-dining room

that is ideal for comfortable living or entertaining. Plans 9 or 109,

without basement, substitute a step-saving kitchen-utility arrangement,

so popular with young homeowners.

-L

ED ROOM T i aCtER
,T.I'r T V0'!" RO.

BED ROOi

10- 1-a P5 10*l S

lea 4OM plan (jPa)

or~gg11

- o-

BED ROOM UII H

F .. ,9 W.C. W-11 f .9 

Pan
BED Room O

plan 36'-7'x 36'-3' r concretc slab ......... $ 3341
/ for crawl space.... 4147

plan 36'-7'sa 361-3" / for baaiet........... 4062

plan 30jMG 36'.7' a 3803' / for boaeret 4248

ZDe kirk wood
... a larger 3 bedroom home

Our price for this Plan 20 home. size 40'7'x363'. as shown is $4859.84 (Base price is
$4430. plus extras of $336 for full front porch 22'7*x12'. including wood columns; $58 for
%xM clear bevel siding in place of standard Broadside shingles; $21.57 for three pairs of
outside window blinds; $16.27 for front door #297-A in place of standard #314. and a
deduction of $2 for a twin 28x24 window panel in piece of two regular 2dx24 window panels.
For other extras and alternatea, see pages 58 - 62).

16 / FuWaHOUSt9M
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MORE than 1200 square feet of space for gracious living, all on one floor.
Both plans have three generous sized bedrooms. The center
bedroom functions equally well as study, den, sewing or play room.
The abundance of storage and closet space, including a linen
closet in the bathroom, is spread throughout the house for maximum utility.

Plans 19 and 119 have the utility-kitchen with generous dining space
and a separate outside storage room. Plans 20 and 120 offer
the popular k-shaped dining-living room combination plus play room
and more storage space in the basement.

-0

DED no ON KrfC"EN I N I(R '

BED ROOM, -
I., . KKacrcceZI

atIcI l. L plan

or

LI 'c;L _- - panD

-r - -MITCHEN

go Rom

Wor crowl sp . . . . 4121

1 '. 1 4 _ i

ppla nnlU
(;'i BED7Roo

plan 40'.7'x 36'.3' for ba-wsien.

plan 40'- 7' . 38'.3 * for IamaIr

. ....... 4430

4633

rkfe ollgwood
.. a deluxe 3 bedroom, 2 bath home

Our price for this Plan 22 home. size 44'7o36'3'. as shown is $6040.50 (Base price Is
$5057, plus extras of $229 for 34'overhanging cornice; $403 for i2'0'x24'3S side parch:
$68 for overhanging cornice an the porch; $239 for %xlO bevel siding In' place of Broad.
sides; $2 for 1x4 rustic ceder siding on the bedroom side of the front elevation; Slide-A-Sesh
height; $1 for 1x4 rustic cedar siding on the living room side of the front elevation; $7.65
for front door #286 in place of standard #314: $18 for three single 28x28 Slide-A-Sash

panels in bedroom in place of standard #140 windows; $6 for a single 28x2B Sode-A-Sash
in living room: $16.11 fern #314 door panel in placeaf window panel (to porch); and a de.
duction of $6.26 for 6 Glass Wan unit panels (glazed D.S.A.) in place of standard Pan.
orama window. For these and other extras see pages 58 - 62).
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THE living room in the Longwood is over 25 feet long, and that's just ono
of the many features that make this such an exceptional home. Generou:
size dining room, two full baths, one serving the master bedroom, an entry

way and coat closet, more windows, space for informal dining in the

kitchen . .. these and other features make truly deluxe living.

The basementless Plans, 21 or 121, include a 12'x24' side porch

and storage closet as a standard feature. Base prices of Plans 22 or 122,

with a full basement, do not include the side porch. If desired

as an extra, see Alternates and Extras - page 60.

T-1.m

ag pla 6;N

W. or
L ' pilan

- ~-
pln 4''03 3RIom l rlr sn ab $449

or

plan 44'.'x 3'-3' for rimicree slab. . . .. -$4493
p n 4 - x fr cr sluice ...... . 5504

44'' 7 1'

plan 44'-7' x 36.3' for baeme ,.,

14 / f
5057

Zhe Rockwood
.2 bedroom home with a 4 bedroom future

Our price for this Plan 24 home, size 32'7x24'3. as shown Is $3894.88 (Bass price Is
$3698. plus extras of $57 for I8' overhanging cornice partial width of home; $40 for

%xS8 deer bevel siding in place of standard Broadside shingles; $28.76 for 4 pairs of out.
side window blinds: $22.03 for one 84' flower box with 3 brackets, and $28.09 for a 109'

20 / PF ASE MSSW 111"flower box with 4 bracksts. and $21 for Panorama Window panel (sides 20x24) in place
of two standard single 0142 window panels. For other extras, see pages 58 - 62).

-340-



HERE'S space for now ... extra space

for the future . . . and at a budget cost.

The Rockwood has an unfinished second

floor, suitable for storage, or readily

finished into one.or two rooms later on;

an enclosed stairway to the second floor

just inside the front door.

The dining room is separated from the

living roont by a cased opening with 30"

high partitions on either side. A spacious

feeling is attained by seeing through

the full depth of the home. Bedrooms and

bath are entered through a central hall
and ar located away from the living

portion of the home for more privacy.

BED ROOM- ATH A DINING RM KITCHEN

_ED ROOM LIVING ROOM

_.7 _ s so [1*.7"

I plan 32-7" x 24'-3" for bewmepa enly ...... $ 3698

~1

rhe Sherwood
4 Zke Wildwood

rr ~' Iii 1E1~
I

Our price for this Plan 28 home, size 40'7'x2413", as shown Is $4635 (Base price is $4581,
-2-/pius $54 for %x i clear bevel siding in place of standard Broadside shingles. For otheratornates and extras, see peg** 58 - 62).

22 /es e-

-341-
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I
THESE dignified Cape Cod

colonial story and a half

homes, with their shuttered

windows, dormers and

inviting front entrance are

welcome anywhere. Room
arrangements are the same in

both plans, Plan 28 being

4 feet wider. Material

for finishing the 2nd floor is

offered as an extra and

can be purchased either with

the home or later

(see page 60). Colonial

stair parts for a finished

stairway ... a door at the head

of the stairs and 6 panels

of " plywood subiloor

provide 136 square feet of

second floor storage
area which are all included in

the base price.

a 

Rosm ams 55RO

il-I-
THE SHERWOOD plan M 36'7x 24'-3 / for basement only..

-I-I

.$4333

* ~ Je'* * *
MEa R m s ss

THE WINDWOOD plan M 40.7* x 24'-3" / for baementi only ......... .. .... $4581

o - --

24

-342-

OPEN AND ENCLOSED

Add a breezeway to your Pease Home and you
add a porch, covered access to the garage and
a "longer look" all at one time. The 12'4" x 12'
Enclosed Breezeway is made with combina-
tion storm and screen doors at the front and
rear. Included are precut rafters, X" plywood
roof sheathing, ceiling and roofing materials,
the 8 combination doors, hardware, imposts
and a Rush door to the garage. Everything
but the paint and gutter I With the Open
Breezeway, either 12' or 24'3" deep, the
combination doors are replaced by 4 whole
and 4 half 6"x8' wood columns. Breezeways
are priced separately on page 60. Complete
plans are available for breezeways, solariums,
attached and detached garages, carports and
porches and will be included. when specified,
with plans ordered for a Pease Home.. see
page 63 for details.
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PEASE HOME iUka/et4

A pleasing harmony has been achieved in the L-shaped living. Papered walls and painted ceiling blend well with the traditional
dining area of this Longwood home by the owner's preference furnishings in the master bedroom of this Pease 1I0me. Wheth-r
for wood panelling on the end wall, around the lire place, tying traditional or contemporary, there is room for all of your furniture
the rooms together. Large areas of unbroken wall space through- through better planning and space-saving tricks (like sliding clot
out every Pease Home opens up a greater choice of furniture doors!) in every Pease Home.
arrangements.

29

-345-

Flexibilit in appearance,
-- accomplishe tvith disinc- Z

tiveiy different sidn materi- C
als an attractive colr com- ftLf

- binations, is vividly por-
trayed in this Pease Home.
Heme the addition offre-
p ace, decorative br p
Ig box and attache ga ge
to a Bro t od home yroves
that Pease H omes am"@ 't be
large to be outstanding.
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1 he phaosin efli-cl (i Ah
rambling ranch style is suc-
cessfully caught in this brick
vencered Edgewood home
and attached garage. Peoac
Homes ara apeclIicaly do-
signed to permit addttloni
in length as well as limited
adjustments in roon sizes to
pr=tdde flexibility in living
aceoedtng to each family a
needs.

For suburban locasukma.
Mtis Kirkwood home provides
truly luxury living. Field
stone adds richness in ap-
pearance, and a fireplace en-
courages comartable living.
Well proportioned. with low
roofltines and good balance,
this home is as distinctive as
its owner.

-346-
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This Longwood home trw
tures smiart ose of on opt?
pergola lype, cornice x Cni
sion lying the homc and ga
rage together. The in en -ct
ing space is tieuie'd to a ten
race and barbeewn for oa - -
door living enjoynent. The
bedroms art ill sechuied
on the opposite side of th-honw.

.55

Planned intelligently /or a
hillside lot, this Longwood
home has taken perfect ad-
vantage of terrain. The addi-tion of a large side porch,wuth continuous rofine, pro-
vides room for outdoor living
and adds extra length to the
home. Each Pease Home has
an individual personality.

L 0
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This lovely sobtrban home
clearly reflects the excellent
taste and individuality of its
owner. Neat trim lines, plus
the durability of tone ve-
neer, combine to oper invit-
Ing hospitality and a lifetime
investment. The possibilities
of variations with Pease
Homes are unlimited. This
Kirkwood home prove# it.

36
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YOUNGSTOWN KITCHEN CASESMTS
White enameled, all-steel Youngstown Kitchen cabinets are
included in the base price of every Pease Home. The floor
space available governs the arrangement and number of
wall and base units (with black linoleum-on-steel tops), and
sink unit with porcelain top. Each kitchen has been care-
fully planned to provide a maximum of cabinet area in a
minimum of floor space. Exact cabinet layouts for all stand-
ard and deluxe kitchens are illustrated in detail on individual

plans for each home which may be purchased in advance
of construction for $10 (see page 63).

"LR KITCHUES
Now offered as an optional alternate for each home is
Deluxe Kitchen package that includes: (1) extra wall cabi-
nets, (2) extra base units, (3) continuous Formiica on wod

counter tops with double bowl sink built in, (4) more work-
top space and (5) a choice of finishes and colors. Practically
all available free wall space in a deluxe kitchen is filled with
kitchen cabinets in your choice of steel or wood. If you
select steel cabinets, you receive Yotngstown Kitchen's
easy-to-care-for white enameled wall and base units. Insti
lated doors close quietly, drawers slide smoothly and the
chrome filtings stay ])right and shiny. Steel cabioets otter a

custom appearance in every respect. The base price of
Plans 11, 12, 111 and 112 includes a deluxe kitchen with

U-shaped Formica top.

WOOD KITCHEN CA*SRTS
Many people prefer swood cabinets for the deluxe kitchen
in their new Pease Home. If wood cabinets are your choice,

you may select either a lustrous white enamel finish or the
warmth and beauty of a natural light wood finish. Our
Model Home wood kitchen cabinets are made entirely of
selected, kiln-dried hardwoods using mortise, tenon and
tongue and groove joints to eliminate unsightly Iail holes
on face, flush ends or other exposed surfaces. Made like fine
furniture, they will last a lifetime. The natural finished cabi-
nets combine richly grained Birch, Maple and other hard-
woods that lend themselves to a uniform color finish. Ham-
mered wrought iron door and drawer pulls and hinges are
finished in antique gold for added beauty. The white en-
ameled wood cabinets are made of all hardwoods and hard-
wood plywood, beautifully finished and complete with bright
chrome hardware. All cabinets come individually carton
packed. The steel Youngstown Kitchen cabinets are shipped
with other material for the home, but all wood Model Home
cabinets and all Formica tops are sent direct from the factory.

FoRMIca COUNTER TOPS
All cabinet counter tops for deluxe kitchens are custom built
of super smooth Formica in a choice of 7 patterns and 27
colors. Samples of these colors are included in the Sample
and Color Kits (see page 63). Tops include a porcelain

enarmeled double howl sink, chrome mixing faucet, vegetable

spray, 4" high backsplash and edge binding of Pr" stainless
steel. Because these tops ae cuostom made, approxiiately
two weeks time is needed by the factory after order is re-
ceived to manufacture and ship. A Youngstown Food Waste

Disposer may be installed in -itlher bowl of the standard or
deluxe kitchen sink unit, and is priced separately tinder
Alternates and Extras, page 60.
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Long, low lines were accented in this home
by attaching a 20'0"24'3 two-car garage
and using a 34' overhanging cornice front
and rear. the full width of home and
garage. 28x28 Slide-A-Sash used in the
front bedroom and the garage add a con.
temporary touch.

Again, a longer and lower appearing home
is achieved by adding a two-car 2&0O',
24'3' garage with 20'3" gable and doors
at the end plus a wide, overhanging cor-
nice that faithfully keeps out the ssumme
sun. Bevel siding. colonial windows and
outside window and door blinds add eatly
American flavor.
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VA-IRIATCONS i
o

RECTANOULAR
SHAPED
PLANS

A false gable with Ix8 V-joint siding plus
two pairs of outside blinds adds a pictur-

eque touch to this striking Pease Home.
Bevel siding and assembled flower box in
front provide distinctive custom-built ap.
posrance-

A 34' partial overhanging cornice. two
pairs of outside window blinds plus a pair
of 3'O'x6'8' door blinds, and two as.
sembled flower boxes will ornamental
iron brackets add iMMOeasurably to the
clean cut lines of this modern home.

39

"Light and bright" with a modern-as.
tomorrow appearancal Eye-catching fhaa
lures Include nine Glass Wall units across
slng room and Slide-A-Sash windows
throughout; combination 1x4 rustic ceder
siding stained and bovel siding painted:
two 32'x0' assembled exterior trellises
and 34' overhanging cornice front and
reer-

Broad, sweeping lines of this home weare
achieved through use of a 34 overhanging
cornice across the front. I 8 V.joint sid-
Ing, window height, contrasts well with the
Broadside shingles.

40
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VARIATIONS
SOP

RECTAN GULAR
SHAPED
PLANS Notice how this home "hugs the ground,"

presenting a long, ranch-style type ap-
pearance. Additional depth is created by
u:e of 26'3' roof trusses and accented by
onerhanging cornice across front. At-
tached one-car garage. 12'0x24'3. has
24'3' gable at end. lx8 V-joint siding is
used in gables and across front of home
and garage down to sill height.

rhe rustic look . . . but by no means old
fashioned! Nine Glass Wall units accentu-
ate a spacious living room and two 32"x0'
assembled trellises plus a 28x28 Slide-
A.Sash window in front bedroom blend in
beautifully with thex4 rustic cedar siding.
A 34 overhanging full width cornice front
and resr, provides a smooth and low-o-
the-ground appearance.

An L-shaped home with custom-uilt ap-
pearance is possible by adding a secluded
8'xl2' porch with picturesque wood col-
umns and 24'r3 gable over front bedroom
and perch, leg V-Joint siding in gable
ends replaces standard Broadside
shingles.

This contemporary L-shaped plan, uses
nine Glass Wall units and tx4 rustic cedar
siding un the living room side. This siding
is also used effectively on the bedroom
extension. Overhanging cornice and as.
sembled exterior trellis add dignity to this
Pease Home.
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VARIATIONS
Of

L-SHAP9O
PLANS

I- imr

qi~I~
The long, f"loing lines of this distinctive
home ore created by a wide overhanging
cornice across the front, tying the 24'O'x
24-3- twoc.r gerge and home together,
Ix V-joint siding is used effectively on
gable ends. The 24'3' front geble extends
over the front bedroom to form a Wxn12'
wood columned porch.

This well-proportioned ranch-slyle home,
typifying Peas flexibility. features a 24'0'
K24'3' two-car attached garage with doors
at the far: a 612' 1 front porch. with 24'3"
gable over front bedroom and a Panorame
window panel in place of 2 single windows
in bedroom. Srick veneer Is obtained
locally and field applied.

I
-4-

I

The ever popular brick veneer home Is
here enlivened by the addition of log
V-Joint siding to front and gable ends.
Overhanging cornice full width of home.
front and rear. induding side of front bed-
room extension, gives this L-shaped home
a more expansive appearance.

This conventionally-Styled home has a
overhanging cornice over entire front,r
end sides of the front bedroom exten,
Brick veneer and IOx V-joint siding c
bine to present a striking appearance.

WI1
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This extra long. luxurious look was
achieved by etlaching a 24'o'x24'3- two.
car garage to home and then locating
doors in the rear. Three single 28x24
window panels in the garage addition
blend into Style of living quarters. Over-
hanging cornice. front and rear. and six
pairs of outside blinds add to the con-
servative appearance.

Fashioned for the future. this home is
richly styled in a combination of %xS

bevel siding and lx4 rustic cedar siding.
Nine Glass Wall units in living room and
three single 28x28 Slide-A-Sash panels
in front bedroom extension. further its
contemporary look. 12'0'x24'3' attached
side porch also carries out the wide over-
hang.

451
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Our factory at Hamilton, Ohio, covers two full city blocks
and has about 250,000 square feet of floor space under roof,
including a new and modern office. Located on the B & 0 Railroad,
four private switches will handle 24 box cars a day.

Eight fully enclosed loading docks accommodate sixteen
trailer trucks at one time. When truck delivery is specified on an
order, cost-saving conveyor and mechanical type loading equipment
swings into action to expedite outbound loading. Loading
procedure is engineered and time tested to assure that
each tarpaulin covered "panel" load or enclosed trailer load will
arrive at its destination intact and in first class condition.

Only top quality materials are used in Pease Homes. These are
stored tinder roof out of the weather. High speed machinery,
mechanical handling equipment and controlled working
conditions make factory assembly possible in less than one
third of the time usually consumed in job site construction. This
saving in dollars and cents is reflected in the final cost of a
Pease Home, when due allowance is made for the number of
carpentry hours saved on the job. Pease Homes are
made faster and better by careful planning and more
discriminate use of skilled labor.

47

MODERN PRODUCTION METHODS

High speed modern machinery not only saves labor,
but assures an accurate fit of each component part of
each Pease Home. Lumber is brought to the saws
on conveyors and taken away on lift trucks so that
handling costs are a fraction of those incurred in un-
loading, piling, carrying, cutting and other piece-by-
piece operations which are unavoidable when framing
a home in the field. Year 'round production and com-
fortable working conditions enable our experienced
craftsmen to factory-build your home to the highest
standards.

PRECISION ASSEM5LY

Accurate forms and jigs and modem assembly lines,
turn out assembled house parts that form the home.
Construction at the site thus becomes an assembly
operation with reduced need for skilled craftsmen. This
illustration shows how the outside wall panels are
framed. Each 2 x 4 stud is double nailed at each header
with cement-coated spikes, after which 5/16" exterior
plywood sheathing is nailed to one side. The panels are
then stencilled, for easy identification at the job site.
and moved to the loading docks for shipment.

48
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Factory assembled parts are quickly set in place. A
complete and fully illustrated erection manual atd set
of erection details are furnished with each order. These
show how simply and easily these homes go together.
Construction of a home with basement, or over crawl
space, follows conventional procedure until the base-
ment or foundation walls are completed. These can be
of concrete block, brick or poured concrete, and should
be water-proofed on the outside.

First make sure that the foundation walls are level and
square and the aluminum basement windows are set.
After the beam through the center is placed and levelled
with supporting basement columns in place, the box
girders are bolted into place. The box girders come
assembled and notched to receive the first floor joists.
No measuring is required as notches are spaced 16"
on center. The names of all wood members are stencilled
on each piece for positive identification with references
in blue-prints or manual. After the joists and two rows
of bridging are installed, " Douglas Fir plywood sub-
floor is laid over the entire area.

Next, lay the exterior wall panels around the outside of
the building in their proper order. You can then start
to erect them at ANY corner. It you prefer. each com-
plete wall may Ie assembled as a unit on tire floor,
sheathing paper applied ansi then the assembled wall
can be raised into place. The interior partitions are full
room size and should Ie installed along with the exterior
walls to brace them. The panels are simply nailed to-
gether - no bolts or tricky fittings. Plywood sheathing
overlaps the stud at each joint tying adjoining sections
together.

50
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VOLUME PRODUCTION

Each operation becomes greatly simplified with quantity
production. Certain men perform identical operations
over and over, day after day. Not only do they gradu-
ally eliminate all waste motion, but their work becomes
"second nature" to them and unit labor costs are reduced
to a minimum. The illustration shows how interior par-
titions are "framed-up". The 2 x 4 studs are spaced 16"
on center and doubled around all openings. Continuous
2 x 4 plates are placed along top and bottom, then
nailed to each stud with two 16d cement-coated spikes.

CONSTANT SUPERVISION

Our crew of experienced supervisors are constantly
inspecting! They're purposely critical of every opera-
tion in order to maintain the high quality standards
identified with every Pease Home. loo trusses are an
outstanding example. All joints are secured with ply-
wood gussets glued over both sides then secured with
special heavy nails clinched in place. You are assured
of a home that combines true architectural excellenvc
and modern design with highest quality materials and
workmanship.
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As the studs are exposed on the inside of the exterior
wall panels, the bottom plates are spiked to the joists
(or bolted to the concrete slab) to anchor the walls to
the floor (or foundation). Then, another overlapping
top 2 x 4 plate is nailed to aid ties the wall panels
together the -long" way of the home. Gables are placed
on top of the end wall panels so that the bottom plates
of the gables serve as continuous plates along the two
end walls to keep all the wall panels in alignment and
tie them together.

Pease Homes (except for Plans 24, 26 and 28)
have trussed roofs for greater strength and quicker
erection. The trusses come completely assembled and
are slipped up over the side walls and secured in place
(24" on center arsd about 12" from each gable) with
special anchors which we furnish. Trusses are properly
spaced, then plumbed and %" plywood roof sheathing
is applied. The sheathing should be covered immedi-
ately with a layer of 15 lb. felt, and the asphalt shingles
can then be laid. These come in "3-in- I" strips and are
laid 5" to the weather.

Windows come assembled in complete units, glazed,
weatherstripped arsd with overhead balances installed.
They are simply set in the openings, levelled and then
nailed in place. The outside doors ard frames come
assembled and are set in the same manner. For protes
tion, the plywood wall sheathing should be covered
with black sheathing paper as soon as possible after the
walls are in place. Then furring strips and siding art-
applied.

INSIDE WALL COVERINGS

Pease Homes come with either gypsum plasterboard
or lath for the interior surfaces of walls aid ecilings.
Plasterboard comes in 4' x 8' panels assd gypsum lath
in 16" x 48" panels. Either can be applied vertically
or horizontally (as illustrated). The plasterboard or lath
for the interior side of the outside walls has aluminum
foil on the side next to the studs. This reflective insula-
tion is also an effective vapor barrier arsd gives the wall
a U factor of .26 which meets FHA or %'A rerui'rements
its most areas.

INSULATION

The principal heat loss in any home is through the
eilings. For this reason, we include 2" Fiberglas roll
blatiket insulation to be ticked between the bottom

mnembers of the roof trusses, just above the plasterboard
or lath. For severe climsates additional insuilation fo
sidsew-alls is available and quoteds a,,s, extra o page 54

INTERIOR TRIM

The interim trin for Pease Homes is all smonothly
machined ion kiln-dried Ponderosa (usually call-d
"white") Pine. The door jambs are cut to exact size andI
dadoed. The stops and casings are mitred and thl
window stools and aprons are "returned" at busth ends.
All these members come bundled together in sets 14r
each opening atd sets are carton packed for protectits
in shipping. Base and shoe, closet shelving, shelf cleat
and clothes poles come bundled in standard lengths.

-356-
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SMARTLY MODERN INTERIOR DOORS
Sliding louver doors, furnished for all bedroom clothes
closets, are 7'-9" high, i" thick, and come complete
with sliding door luadware. Openings are full closet
width, providing front access to any part of the closet.
All other interior doors have flush surfaces, are Northern
Birch for natural or paint finish. and come prelltted to
net size with 3 half hinges applied on door (the other
halves are installed on the side jumb). Doors are bored
for the tubular locks which are included.

SOON READY FOR PAINT
While the trim and doors can be finished natural or
stained, a painted or enamelled finish will conform best
with modern home decorating standards. All interior
plasterboard surfaces should first be "sized." If the
walls of a room are painted, the wood trim and doors
may be done in the smne color or one which blends
with it. If wallpapered, combinations of colors are effe-
live. lii homes with basements or those built over a
crawl space, the oak floors should be sanded before the
trim is painted.

GLEAMING KITCHEN CABINETS

All Pease homes have Youngstown steel kitchen
cabinets that come completely finished in white baked-
onl enanel, are individually carton packed, have the
hardware applied, aod are ready for installation. Cabi
nets are arranged to best advaltage armind tie kilchel
in each plan. More cabinets and work top space are
provided in all homes with three bedrooms. Deluxe
kitchen cabinet arrangements in either steel or wood
with continuous Formica tops are priced on page 59.

Pease Homes are shipped by either rail or truck
freight, whichever you prefer and specify. If
shipped by truck 2 loads are necessary to com-
plat delivery. except Plans 21 and 121 (for
crawl space), Plans 22 and 122, or any plan
with sizeable "extras" added, which eisftre 3
truck loads. The "first" load includes wall panels,
trusses and other materials necessr to p the
home under roof. A 24'40' r or water
proof taaulin t included to protect materials
at the osite until they are ready for use. The
"e d load is an enclosed van containing
assembled window and exterior door units,
plasterboard, insulation, kitchen cabinets, Oak
flooring and other finish items that can be stored
and kept dry inside the home until used. Truck
deliveries are usually made by 8 A.M. to insure

This Pease Home is now reedy for delivery. A can.
vas tarpaulin will cover the 1frat" load, an extra
precaution to keep materIals clean, dry and in firat
das condition. Next step ... . your building site I

a full day's work; however, exact time of arrival
cannot be guaranteed. Truck freight charges
are payable to the truck driver as each load
arrives, or will be prepaid if included in your
remittance. AU truck and rail cargoes leaving
our factory are fully insured against loss or
damage in transit.
By rail freight, all hotmes are shipped as one

darload, in g desired extras, on which the
minimun freight charge is based on 30,000 lbs.
All rail shipments must leave our Hamilton,
Ohio, factory an the Baltimore & Ohio Railroad,
and 48 hours free time is allowed for unload-
Ing followin arrival at destination. Shiping
weights of h are hated on page . for
your colvenienco. We will gladly quote exact

eight charges upon request.

35 $ 62.83
60 84.46
Wo0 126.69
150 178.19
200 220.42
250 282.82
300
400

500
600

330.63

Rates for truck and rail freight are
'"ate. butIncude 3% FederalTxo
Truck freight chargessare "per horn
on two truck leads of 22.000 lbs. a
ered to the building site. Rail freigh
are "per home" based en one c
30.000 lbs. minimum. Add trans
fram naes"t "'"a siding to job site

$150.00
157.00
170.00
200.00
240.00

260.00

approxi-
n reight.

ebased
ach deaiv J
t charges
Fload ot

ftr costs
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f314 Is the standard front and rear door torall plans exnept for Plans 24. 26 and 29.
EXTERIOR DOORS (0292 Is standard front door ad #319 is standard rear door tor these 3 plans onty)

I77
El [El [lm LI E

Far this styte door, 297 297-A 297-8- 297-0' 29- 27-M 28!1 290 292 314 319
sad $69 16.27 $10.27 $10.07 1516 96.67 7.5 $1.77 $4.57 (standard) (standard)

:#297-0 glsad with leaded Ziass. divided 5 wide 3 blab, Is $14.37.
'1297-0 glazed with leaded glass divided into 12 diamond tight, at 7
Wi286 can be tornished oith top section panelled at the sae prco when specitied.

INTERIOR DOORS WINDOWS

F7
sAtwo ught 18 Clnist

BATH CAINETS

II aids tights

d*or styte standard SLIDING CLOSET DOORS

s 0s3 24 28) 
;

standard) asi COMBINATION DOORS

SUDE-A-SASH

S45-Iain two Zlght Z]44--rench style 18 1170 Mr Modarntold

ts '|h J 55
9s" pae 62

massmns wusfowst Aluminum, glazed with glass bedded in
glazing compound. Aluminum screen is installed.

eaa Ams coumawa, Three pieces 2x10 nailed together.
(Not included in Plans 24, 26 and 28. Steel heams should he
used in these plans.) Steel basement columns furnished its an
.extra" - see alternates and extras.

smiLs ame bosss (For basement or crawl space plans only)
2x8 kiln-dried Fir or Hemlock spaced 16" o. c. and doubled
tnder all partitions parallel to joists. 2x8 solid bridging between

joists. Metal joist anchors where required.

sTugs am Psavat 2x4 kiln-dried Fir or Hemlock, spaced 16"
o. c. and doubled around all openings. Exterior walls and bear-
ing partitions have single plate at bottom and double plate at
top. All other partitions have single plate at top and bottom.

56

CiUin soi@ aSA uAm183s5 For all one floor plans, kiln-dried
Fir or Hemlock 2x4 built-up trusses, spaced 24' o. c. with
N' plywood gussets glued and nailed over each face of each
joint in the truss. Teco Anchors, for truss ends placed over
walls, are included. (Truss test data available upon request.)
For Plans 24, 26 and 28, 2x8 ceiling joists with 2x6 solid
bridging; 2x6 rafters, precut for conventional framing, are
spaced 16" o. c.

EsRMIRo wau SHaIA n-a 5/16' 3 ply Douglas Fir plywood.
%xl%' furring stri furnished loose for application over sheath-
ing paper wien el siding, rustic cedar siding or Broadside
shingles are used as exterior siding.

WIT11501 WAL SuaCaaSa N' plasterboard or V' psum lath
for all interior walls; II insulating plasterboard or I insulating
gypsum lath (both aluminum foil backed) for interior surfaces
of exterior walls; V" plasterboard or gypsum lath for all ceilings
(%' gypsum lath for Plans 24, 26 and 28). Tape and cement
are furnished for all plasterboard joints. Metal corner heads for
outside comers are included. Inside corner reinforcement fur-
nished with gypsum lath.

0091 5NATSSIO Vi Douglas Fir plywood in 4' wide panels.

su FLooR$ Ys' Douglas Fir plywood in 4' wide panels (base-
ment and crawl space plans only).

Pnaomma: For basement or crawl space plans: 2i.-32x2%"
No. I Common grade kiln-dried Oak, side and end matched,
with V" Fir plywood for kitchen anti hath. For concrete slah

(basenentless) plans: Asphalt Tile in 9xJ blocks, V" thick,
with adhesive included. Cones only in White and Red on
Brittany Red.

NAUs Common and finish nails are cement coated. itnfing
nails, galvanized. Siding, shingle and cornice nails are solid
aluminum. 1% ringed nails are furnished for plasterboard. 1V
bltted nails furnished for gypsum lath.
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SODGs Broadside shingles (double course, stained Red Cedar)
for application over 17 lb. black saturated sheathin paper.
Corner posts optional. Broadside shingles come in a choice of
10 colors - see pge 62. Sx or %xl0 Red Cedar bevel siding,
Rustic Cedar Sitting or 1224" Wavy Asbestos shingles 5/32"
thick, (in a choice of White, Gray, Green or Brown with zinc
corners included) are optional-see Alternates and Extras. Bevel
siding comes in standard random lengths 3' and longer, unpainted.

BooPms, 240 lb. asphalt slate surfaced 3-in-1 strip shingles,
laid over 15 lb. asphalt saturated felt. Choice of 10 colors -
see page 62.

Exisato. MLUWOMat Clear Ponderosa Pine, West Coast Hem-
lock and/or Clear Douglas Fir, TOX-l-SEALED.

IStLATION t 2" Fiberglas Boll Blanket (paper enclosed) for
ceilings included. 2' Fiberglas Roll Blanket for sidewalls is
optional - see alternates and extras.

LOUVERSt Attic ventilation is provided by U1" wide 18x14
mesh aluminum screen wire in cornice sofflt, sufficient to accon-
modate ats attic ventilating fan. On Plans 24, 26 and 28 steel
louvers, primed gra , with screened backs for each gable eni
are included instra of soffit ventilation.

WiNDOW FRAMS i Clear Ponderosa Pine. TOX l-SEAl)ED, with
zinc ribbed weatherstrip at head, sill and the full width of
jambs. Interlocking weatherstrip at check rails. Flashing is pro-
vided at heads.

SASM 1% thick, clear Ponderosa Pine, TOX-l-SEALED, glazed
with clear flat drawn glass BEDDED in glazing compound,
fitted for weatherstrip and hung on sash balances. Sash and
frames come completely assembled into window units.

IXTIRITOG OOR FRAMS1 1" rabbeted, with IN" Oak sills.

extmeIOR DOORs IVn thick, glazed, clear Douglas Fir pre-
fitted for hardware. Interlocki threshold and spring type head
and side weatherstrip includd. Exterior doors and frames are
assembled in complete Units, including Oak sill, threshold and
sill weatherstrip.

ommeS soolits: IS* thick, hollow core, flush Birch, pre-
fitted for hardware.
CLORST OORS (M SNODOOKS)i 1%" Sliding Louver doors of
clear Ponderosa Pine T-9" high. Sliding hardware is included.
V flush Birch or Modernfold doors are optional - see alternates
and extras.

tuuMon Thini Clear Ponderosa Pine TOX-l-SEALED door

and window trim mitred and carton packed. Shelving is sound
knotted Ponderosa Pine or Spruce.
SAUSMMT STARs. Fir or Hemlock 2x8 stringers gained for
2x10 treads. Open risers. Stairs are assembled.
MAM STAIRSI (in Plans 24, 26 and 28): Box type. Hemlock or
Fir with IS" Oak treads.
FPEOSM NARDWARis Solid brass cylinder front and rear door

locks - keyed alike. Tubular type locks for interior doors,
olished brass finish. Sash locks and lifts are the same. Door

btts are steel, dull brass finish. Nickel plated or chrome plated
finish in the kitchens and bathrooms.
KITCHEN CABOOITSI All steel baked-on white enameled finish.
Diars soundproofel. Sink unit includes porcelain enatieled,
double drainoard top with single bowl sink, chrome plated
faucet and strainer included. 42" double bowl sink with sliding
drainboard for homes cni a slab or over crawl space. Define
Kitchens swith line piece tops are optional, see page 37.
NATN CAOUTS Enameled steel, with 1624" plate glass iirror
and stainless steel banding.
SAT" A(CSSOMSS: Six-piece set (paper holder, 2 towel bars,
soap and grab bar, soap holder and tooth brush and tumbler
holder), chrome on brass.

AU"t, tTONA 44a "zJ_&We k n&
Plan Numbers

Ashestea Shiagle Siding instead of Broadside shingles.
enel Shiing with furring strips instead of Broadside shingles

1gaS rough sawn red cedar for stain (gable barge board Ix4)

'Ad clear red cedar (gable barge board Ix4)........ . ...

MislO clear red cedar (gable barge board I x6). .....

sad Ruste Ceder Siding #7 with furring strips instead of Broadside shingles ..... .

Outside Corner Posts #25-A 2"x22xI'(For bevel siding or Broadside shingles).
's$ V-eint Siding for vertical application on gables in place of Broadside shingles.

Asbestos shingle siding ...... . . . .
1i)14 bevel siding rough sawn red cedar for stain. ... ..

%la bevet siding clear red cedar..... ..... .-

3/xt
1
0 bevel siding clear red cedar. ....- -

IX4 Rustic Cedar Siding 7...... ..... ... . . .
*For homes with 34' overhanging cornice for each gable.... ..

Sidina variation fle hes with overhanging crike (as llustrated on page 10)
IatO boards and battens for fuli width front elevation window height...
1:4 Rustic Cedar Siding #7 for fuB width front elevation mindow height....
1x8 V-joint Siding for ful width front elevation window height ..... _ . . .

Note: Siding variations furnished "full wail height." double prices for "window height.

Siding variation for hames with everhanging earniae (as illustrated ou page 12)

txO boards and battens for half width front elevation Slide-A-Sash height .

t.4 Rustic Cedar Siding #
7 

for hal width front elevation Slide-ASash height.
Ix8 V-jisnt Siding for half width front elevation Slide-A-Sash height...

34" Overhanging Carnie FULL width of home (18' overhang on Plans 24. 26 or 28)

tor FRONT elevation (as illustrated on page 10). . . .
for REAR elevation. --

for FRONT and REAR elevations (including sides of front bedroom on L-shaped plans)

for BREEZEWAY or SlOE PORCH. FRONT or REAR elevation (as illustrated on page 18
for GARAGES (see under GARAGES)

34" Overhanging Cernie PARTIAL width at home (18' overhang on Plans 24, 26 or 28)

18 'long on 32' house for front elevation (as illustrated on page 8),
22'tong on 36' house for front elevation
24'long on 40' house for front elevation..

False Gable with tx V-Joint Siding for front elevation (as ilustrated on page 4)

Oak Fiaarieg
Select grade (instead of No. I Common) unfinished_...
Clear grade (instead of No. I Common) unfinished.. -
Standard grade factory finished (instead of No. I Common unfinished)... .

Prime grade factory finished (instead of No. I Common unfinished).. .
Clear grade Oak laminated Block Floaring #47 9xx%" in place of Asphalt Tile

(Odd numbered plans for slab only)... .. .. . . . . . ..-- - --
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Plan Numbers

udeweanada la
2" Fiberglas rolls 72-A for outside walls.......

%h Gyrpassm Lath (Vg for ceilings of plans with roof trusses) In place of IA" Plasterboard
for Interior walls and ceilings... ....................... .. ............. .. ..... ....

Windo IOU in placeof llld(asillustratedonpage 4)... ....
WIdawa #142 in place of 0146 (as illustrated onpage 38) . . . . .
W indows # 30 in piece of #142...... .. .. ....... ........ . . . ....... ... .. .. ......
Wladsws 0140 in place of #242...........
Sliding Cloet Doers V' Flush Birch ;452 in place of 14" Louver Doors #451

(on stab plans doors to heater rooms are urnished in louver type only) ...........
*Mdrfield Deers in place of Sliding Louver Doors (for bedroom closets)..... .. . ...
*Shipped direct from Indians factory. Specify color wanted (see page 62).
interior Doers #26 (3 panel) Fir in place of #269 (hollow flush) Birch... ... ... ........

2 Coembsition Storm and Screen Deors- l%-#168 or 0170 with hardware (2 locks,
2 air checks and 3 pairs galvanized butts) glazed storm section and aluminum wire
screen section (except Plans 12. 212.21 & 121) ............... .

3 Cenbatien Storm and Screen Dowrs for Plans 12, 112, 21 & 121. . .

Storm ash I %" 2 It. I162 glazed. with hardware for windows ... .. . .
Sorecn-O-5asae-I fi*s 2 It. glazed and wired.

#175 withtop screen. aluminum wire... ...
0176notop screen. aluminum wire....... .. .. .

*Shipped from Michigan factory only.
Aluminum Tension Snreems #171, complete with hardware. .. ..
Veaetm Nklsds for windows, while slats (stoeel). and mingled linen tapes only
*Dlue Kitchens wIth white eenamld STEEL Youngstown Caebmets (see page 36)

Odd numbered plans (slab or craw) with kitchen door in REAR.
Even numbered plans (with basement) with kitchen door in REAR
Odd numbered plans (slab or crawl) with kitchen door a[ SIDE
Even numbered plans (with basement) with kitchen door at SIDE

-Formica tops for above cabinets shipped direct from Ohio factory.
tDaluse Ktlchens with white onasmled WOOD Med"f Hose Cabinets (see page 37)

Odd numbered plans (siab or crawl) with kitchen door in REAR
Even numbered plans (with basement) with kitchen door in REAR
Odd numbered plans (slab or crawl) with kitchen door at SIDE...
Even numbered plans (with basement) with kitchen door at SIDE..

iDoae Kitchems with natural Birch inalh WOOD Model lome Cabinets (see page 37)
Odd numbered Plans (stab or crawl) with kitchen door in REAR.
Even numbered plans (with basement) with kitchen door in REAR
Odd numbered plans (slab or crawl) with kitchen door at SIDE..
Even numbered plans (with basement) with kitchen door at SIDE. . .

tCabinels shipped direct from Indiana factory. Tops shipped direct from Ohio factory.

1, 2 5,6 11, 12 13,14 9,10 19. 20 21, 22

1:1 1"5 "I'l It: "I I8 a 09 119 121
I02 206 212 114 226 1$ '10 120 122 14 26 26

S 39 $ 42 $ 44 $44 $ 42 $44 50 $ 61 1 9 1 42 $44

64 64 79 75 64 72 o a9 102 " 70 74

a a 5 9 9 9 10 12
* 5 5 9 9 9 9 12 lad. led, gad.

22 27 27
led. w. Ied. ld. bad. Ind. adL. Ind. 10 13 13

16 14 24 23 23 4f 27 04 47

79 79 13 95 119 * 140 14 192

12 It 12 14 14 5

36 38 36 30 38 36
07 1

66 172 as 82 99 4

108 174 212 097 240 M.0
124 14 179 l40 202 2

43 41 37 53 64 40
63 76 Is 71 B7 C

122 19 73
1n2 2!9 64 f6 207 US,

100 1 :23
245 27 lie 26 in? am
19S M

212 212 155
277 UP InI 295 257 275
230 $41

Fu Front Perch with wood columns #085 (see page 25)
2'7"a12'1' for Plans 9, 10, 109. 110. 21. 22, 121 and 122... .dd

22''s121' for Plans 19, 20. 119 and 120 ...................... add
Front Paech 516'aS'01 for Plans 9, 10, 109 or I10 with I corner

and 2 single Ornamental Iron Columns #97 (see page 25) ....... add
Frot Pors 3 '0"42S' for Plans 9,10.109 and I10with5whole

and 2 half columns 6*xh' #85 including 24'31 gable over front
bedroom (as Illustrated an page 42) . . . . ....... add

Front Perch 6''0sa23'6' for Plans 19.20. 119 and 120 with 4 whole
and 2half columns 6'c5'#65 including 24'3' gable over front
bedroom (as lllustrated on page 43)........... .... . ead

Sle Porh 12'0"s24'3" including wood columns #55. Can be at.
tached to the living room and of any plan (see page 26)..... dd

Open Brmoweay 12'4''2'i including 4 whole and 4 half columns
6'xS' #85 (as illustrated on page 24).. ... ..... .. ........... edd

Open Breassway 12'4"2 '3" including 4 whole and 4 half columns
6"x' ' #85 (as llustrated on page 6)................. ....... add

Breeeeway 12'4.2 enclosed with Combination Doors 0168
or #170 (aluminum wire) (as illustrated on page 24).. ........ add

Breezeway 12'4"x24'3" enclosed with Combination Doors #168
or #170 (aluminum wire). . . . . .. o . dd

Solarium 12a'2 'S' enclosed with Panorama Window panels
(as illustrated on page 25)........ ........ .... .. .. edd

Youngstown Food Waste Dispesoe....n... ...... - dd
itlnshen Ventlating Fan #860-E . . . . dd
Attie Vientlating Fan #858 30' with automatic ceiling shutter

31'x37' (Rated capacity of 6000 C.F.M. provides complete
change of air each two minutes or less in any Pease Home) . odd

Adjustable "-Ja" Type Steel Basement Celumns #137-E4'x5'9"
to 8'5* aach... .... .. a .dd

Plain Tubular Steel Basemsent Coleumns #137.F 4x6'6" each . add
Plain Tubular Steel Sasemont Columas #137-F 4x7'0" each Madd
Adjustable Tubular Stot Basement Columns 0137-H 4x6'' to 7'1'

each . ... - -. ........ ....... . . - dd
Adjusitble Tubular Stool Basement Celumns #137-H 4"x7'2' to 77'

each . . . .... . . . . ... dd
Area Wefs 0137-A for 15x12 2-It. basement windows each . . . dd
Steel Clathes Chuft Dews #472 each.. . . . dd
Bath Cabinet #471 in placeof 0454(see page 55)...... -edd

sole Cabnet #474 in place of #454 (see page 55)..... . .. d

60

13120

12&40

14020

410.00

21.110
24624mm

101.6

16

VAN

0il-

24M
276

4.42
0.79

10,.02

Owas, Ilidldos #253 2'8x4'7* for 28x24 or 20x24 windows, per pair.add
Outside Slnda #253 3'0'x6'" for front door........ .. .... dd
Assemblod Faewer Men 54d with 3 metal brackets #87 for 2.28a24

Windows..........a dd
Asembled Flawer Roe 109" with 4 metal brackets #87 for Panorama

Window 20ox24 sides........ ........ ..... d............ d.. ....... di
asembled Flower Boa 127" wlth 4 metal brackets #87 for Panorama

Window 24x24 sides...............
Assembled Exterior Trellis 3'al1'0'' (as illustrated on page 12)

per pair........ .. .......... ......... .. - -edd
Carpenters' Malal Tool Chest with padlock and 40 piece set of

finest quality tools. 32A&BAsBx9lA' chest Includescrosscut sew,
rip saw, mitre box. 2 chisels, 2 planes. brace and 7 bits, push
drill end 8 bits. 2 nail sets, hammer. hatchet. ripping bar, cold
chisel. countersink, 3 screw drivers. vise-grip wrench, car.
penter's square, folding rule. level, plumb bob. chalk line, and
supply of blue chalk. (N sets broken) complete set.............dd

07.19
10,90

m2Ae

'J.o

eajo

',near dser psool with
2 'Sx6 'S'I)' #314 door in place of plain wall panel ............ -W , 32
2'8ox6'8"lA' #314 door in place of 28x24 window panel......d. rld 16.11
2'S'x6'8"1' " #319 door in place of #314 door.... ............. .62 1.02

"Freel dears-for designs other than standard #314, see page 55
'Rear and front doors come assembled with hinges applied.

When ordering extra doors always specify hinged side of door
viewed from inside the homs(Right hand if hinged on right. etc.)

Paortitio between lining toe, and freel badres in place of
Modernfold Door (Plans II and 12).. .. .. . . . dedai 200.75

Partition btwen lving reem and front bedreem in place of
Modernfold Door (Plans Ill and 112).. ...... ... daded $22.90

Second fleer finish for Plans 26 end 2
it ordered with home on original order .. . . .....
I f ordered et a later dae ...... . . .. .. .. dd

Oak Flooring for second floor (Plans 26 and 28)
Select grade (instead of No. 1 Common) unfinished add
Clear grade (instead of No. I Common) unfinished odd
Standard grode factory finished (Instead of No. 1 Common
unfinished) . . . . ... . . . .... . ....... d
Prime grade factory finished (instead of No. I Common
unfinished). .... ...... . ................... .dd

'00 Gypsum Lath in place of W plasterboard forweilsandceilings deded
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Panrtesa Windows. Sides 20x24. 2 it. windows. Center 3'10Ix04'6' I it. sash glazed D.S.A.
Additional Panorama Window in place of one 28x24 window. . .... ..................... ......... add.....
Additional Panorama Window in place of two 28x24 windows ....... ........ .. ................ .add .....

V1 1" Insulated plate glass wanted in place of 3 '10x4'6 I It. center sash glazed D.S.A. .... add..
Ift It. (2 wide 4 high) Picture Sash 01424. glazed D.S.A. wanted In place of3'1%hx4'6"1 lt.
center sash ...... ..................... .. .... ...... ,. . ....... .... ... ... , .d_ de td ....

Panorame Windews. Sides 24x24,2 it. windows. Center 4'l01%x4'6* linsulated plate glass.,
Additional Panorama Window in place of one 28x24 window . . .................. ........
Additional Panorama Window in place of two 28x24 windows ......... .. .................. d ......

If 12 It. (3 wide 4 hi h) Picture Sash #1534. glazed D.SA. wanted in place of 4'Ollx4'6'
1 Iinsulated plate s.......... . . ........ .. . _ .............. ... ........ ........ .. .ded. ....

(Screens or storm sash are not available for center sash of Panorama Window).
.Storm Sash are not required with insulated plate glass.

Window Panel with
Single 28xl6 window #140 In place of one 4' plain wall panel. . . . . .edd......
Twin 2846 window 0140 in place of two 4' plain wall panels . ... ... .. ... ..... .. od. ....
Single 28x24 window 1140 in place of one 4' plain wall panel ... . . ..... .. ....... . . ......
Twin 26x24 window #140 in place of two 4' plain wall panels. . . . .. dd

It windws #142 wanted in place of #140 for each 28x16 or 28x24 single window . .. . ... edd
If windows f139 wanted in place of #140 for each 28xl6or 28x24 single window... .. . .. ddet

SNde-A-Sash panel with
Single 20x28 Slide-A-Sash 0145 in place of one 2x6 window panel and one plain wall pne. . dd.
Twin 20x28 Slide-A-Sash f 145 in place of one 28x24 window panel and two plain wall panels.. . add
Single 28x28 Slide-A-Sash #145 In place oon 28x24 window panel and one plain wall panel.... odd..
Twin 28x28 Slide-A-Sash #1 45 in place of two 28x24 window panels and one plain wall panel.. add .

If Slide-A-Sash 0144 w lnted in place of f145 for each 2Ox28 single Slide-A-Sash. . . edd
If Side-A-Sash 0144 wanted in place of f145 for each 28x28 single Slide-A-Sash.. ......... add. . .

No Saet
Ne Steam sall

S 43......
23.......
41.........

2.........

Wih Svise 0171 Wk%N. Olerm 5.ab uas tlaa

$ 49
9.

4oSi .. - b

2. ..... .

101......... 109

40-.---- 4

21.........
40.......

I.
2 .........

14.........
I.

i el iIelas Unit 3'11 %'2'A'" Siallsar Uil 3 '1%"a2 '3V" VaeiifahinghUip 3f'l1%'x2'
9
%" See ry1U0 V 11A"2'9%'

Glass Wall Unit panel in place of plain wall panel. #1461 #14"3 0444 . (1467 01471 #1473 f147 01477
01. DSA 0is. 1" I... of. Ole. DSA ala. % les. Ol. Ole. DA al.. %" in.a. 1 G. VSA Of.. %"ls.l.

With I Glass Wall Unit I wide I high ... odd. $ 28.11.. $ 39.45. . $ 14.00.... $ 27.15.. . 30.54... .. .. 43.45.. 5 15.00.. .1 39.93

With 2 Glass Wall Units I wide 2 high add. 53.44 76.12 26.e.. $1.52, S.30. . 4.12. 2.02.. 7.08

With 3 Glass Wall Units I wide 3 high. odd. r.77. 112.79.. 300.4. 70.07 ..

With 2 Glass Wall Units 2 wide I high odd 56.22 71.90 29.60 54.30 6108 6.90.. 31.60.. 59.86
With 4 Glass Wall Units 2 wide 2 high . 1 add. 106.00. 132.24. 53,64. 103.04 116.40 161.24 . 57.64. 114.16
With 6 Glass Wall Units 2 wide 3 high, odd 157.34 . 225.0 77.60. 151.78

With 6 Glass Wall Units 3 wide 2 high add. 160.98 . 22S.92. BIS . 15.12. 17S.46 252.93. 87.02 . 171.0
With 9 Glass Wall Units 3 wide 3 high odd 236.87 . 33.93 117.04 228.23

It ventilating unit wanted in place of
stationary unit, each. . add

If stationary unit wanted in place of
ventilatng unit. each. . . dedoesl.

NOTE: Prices of ventilating Glass Wall Units include fixed aluminum screen. Glass Wall Units gla. 1,1' insulated glass do not require storm sash.
11 glasa Wa& Unit panels ann sedbstitted for Panransa Windo w rgular window panels In any plant
ADD extras shown for combinations of Glass Wall Units desired and DEDUCT $17.11 if used In place of l-28x16 single window or $33.82 if used in place of I-28x16 twin

(or 2 single windows)
ADD extras shown for combinations of Glass Wall Units desired and DEDUCT $19.60 if used in place of 1-28x24 single window or $38.31 ift used in place of 1-28x24 twin

(or 2 single windows)
ADD extras shown for combinations of Glass Wall Units desired and DEDUCT $58.96 If used In place of Panorama Window (sides 20x24)
ADD extras shown for combinations of Glass Wall Units desired and DEDUCT $113.90 if used In place of Panorama Window (sides 24x24) 61

One am 4
One Car wnth am 'a?' deer f322-M (all wood panels) fSiaS4'S" 16'
Two Car with two $' a' dean #111-21 (all wood panels) iNOOTrMso4 (Ra.

with Asbestos shingle siding (any one of 4 colors shown below) $477
with Broadside shingles (any one of 10 colors shown below)... . 46.
with 51A bevel siding red cedar rough sawn for stain.... . 493..
with VxS bevel siding clear red cedar..... ....... .52..

with )AxIO be"d siding clear red cedar. .. .. . 52. .
with I x4 Rustic Cedar Siding 17 . . ... . . . 523.. .

e1f e Ia attached with 12'" (roof precut). 16'0', 20'0' or
gableatand (see page 27).. . .... odd. 35.

One Car, 12'0' or 16'0' and Two Car. 20'0' or 24''* attaced
26 3'deep (26'3' gable at and only) for use with any

6' plan. to price of garage same widt by 24'3' deep
(se above)....... . . . . . . . add. .3.

NOTE: On "attached" garages, garage doors may be installed In
front, at end or in rear. ("Alt end" always furnished unless
otherwise specifled).

34" Oveehanalng Cornies ler attached garage (see page 43)
For Front or Rear elevation (attached 24'3' way-gable af end)
(24'3 or 26'3attached garage).... . ... ... ... .... dd. 32
For Front or Rear elevation (attached 12', 16'3. 20'3' or
24'3' way-gable at end).. is". 6d

Shipping weights (lbs.).. .. 5160

OPEN CARPORT
One Car, 12'aI4'S" can he attached to any plan (see page 26) $402

Shipping weight 4100 lbs.
EXTRA5 FOR GARAGES

DEeterr Bear panel (with 2'8x6'8* l%'" f31
4 

door) in place of
plain wall panet No interior trim or weatherstrip edd $32

*Exterfe onee panel (with 2'8'x6'8 1Y.' #319 door) In place of
plain wall panet. No Interior i-im or weatherstrip. .. add 33

Window. Sifie-A-Sash ar Glass Wall Unit panels In place of plain well panel
seenpoge 6I.

*See note above under "Rear Door panel". page 60.

ASPHALT SHINGLE ROOF COLORS
Roof shingles can be furnished in any of the following colors at the same price:

Jade Green. Light Gray, Black, Tile Red, Brown Blend. Green Blend. Surf Blend.
Red Blend. Blue Blend or Pearl Blend.

-24's oahla eldt (sea pee 271 Odahasd (soe Peas 26)
de" lacltd, GyposOw eh) 1iPrles dea as iealode ylesen .a)
lee C TwO Car 1wO Car Owe Car Oe Car TWO Car SNo Car
Wo"S4'2 S'aN'S' 94"1xf4t" 12'U"a083 163nx24' 20'8'a24'' 24**e4*'V
$ 77eMed feet YM"e Woovmno I ~e nen "eef n nl WoE"tomeedl otoew SM
.$57S. . . . . .1174s..
.91.. .. 762..

Sol9, . "I. 7 ..
638 . 27..

- 672.1 . al..
.62" .. .. 3 1..

.. 054..

.. 941..
-. SI,.,

.. 9a.

00.. No1tem

49.. . .. ..

.. 63. . .. 32

63. 4. .. 1.
... 6750.....7620... 30

Specify color of root shingles and siding (if

BROADSIDE
Broadside Shingles come In a choice o

Yellow. Light Gray. Dark Gray, Lig
Brown. Ranch Red or Maroon.

Light colors usually require a second r
stain to match any of above colors
cans for 121.15.

ASBESTOS $SNI
Asbestos Shingle Siding comes in a c

zinc cerners included.

NODER"FOL
Modernold doors come In a choice of th

Seasprey. Willow. Caladon. Cherry.

.. .. .. 67 .. . .41$ 111. _S913
S. 709. t6 976
672., 0. 919
749.. 91S. .. 1012

.. ..... .. . .. . 934.. .. 109. .761 931. ... 1020

.. . 43... .... .. St.. a

61 ., . .695 . .7 10
Asbestos or Broadsides)

INGLE COLORS
I the following colorn: Prime White, Colonial
ht Green. Dark Green. Light Brown. Dark

oat of stain after application. Extra shingle
available in I gal. cans tor $4.6 or 5 gal.

CLE 5101104 COLORS
hoice of White, Gray. Green or Brown. with

0 DOOR COLORS
I following colors: Opal. While. Beige, Ivory,

ALL PRICES ARE F.OB. CARS OR TRUCKS OUR FACTORY AT HAMILTON (NEAR CINCINNATI). OHIO

62 Al cat-'os numbers appear In The Pe'e Prie, the building material catalog of PEASE WOODWORK COMPANY. INC.. Cincinnati 23. Ohio.
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Read this book and study carefully the many Hoor plans, alternates
and extras. If possible. visit our Demonstration Homes in lamilton,
Ohio. Should you prefer a written quotation on any hone, fill in a
Pease ]Ionic quotation formi and mail It to us. We will gladly quote
itemized prices and exact freight charges. Complete price information
is always helpful in dk-termining costs and arranging financing. Then,
after deciding on the floor plan, alternates and extras, you are ready
to order.

You can place your order at our Demonstration Ilonmes or by mall ...

your order will receive careful attention either way. To save time
and avoid delay always use our printed order fon to make sure that
we have complete information. A confinnation will he sent to you
immediately upon receipt of your order imeluding fins delivery dates.
Ample time should always he alkoved to get the foundation ready to
receive the hoime when it arrives at the site.

OUR TaoMs

A cash discount of 21 sia y he deducted win'l chuck in fall aceamo-
panies order, or is received by us at least 3 days prior to schedul
shipimicnt f the first load. All privis luotetd hierIit. 'M slbseCt hs.
change without notice wlhisn markel condifiois make- it absolutely
nsVssssary, although all writtii quoatios ar, prowtted for 15 day'..

ORDER PLANS 0 ADVANCE

Four complete sets of plaus and material specificattions anr fiunished
with each Pease Home ordered. If, however, these plans and speci-
fications are needed prior to the formal purchase of a homie, send us
810, giving the plan umiber wanted ammdt stating whether right or left
hand. Plans may also hr purchased at our Demonstration Iomes.

When your fornal order is received and acknowledged, the cost of
the plans will le credited on the price of the ]iomie, if claimed. Plans
are not returnable for credit at any time, and "right hand- plans
(i.e. living room on right side) will be sent unless "left [land" plals
are specified. Your order for plains should specify any extras wanted,
such as porches, garages, etc., which will he Included without addi-
tional charge but only as an attachment to any standard plan. Each
set of plans shows the standard and deluxe kitchen cabinet arrange-
mient for that plan in detail. An illustrated erection manual is mailed
with each order acknowledgment.

ONS0 A SAMPLE AND COLON KIT
A carton packed kit containing over 125 actual colors and samples
of iteis used in Pease loies will bx sent for M5. Complete samples
of Broadside, Asbestos and Asphalt shingles, Formica counter toll and
Modernfikl door colors, plus actual samples of Oak flooring, trim,
pksterboard, cedar siding. plywool sheathing paper, asphalt tile-,
etc., aid immeasurably Iss advance planning and accurate color selsc-
lion. The cost of the kit is credited, if ciaimd, sin a Pease tlome
when ordered. Kits are not riestiable or redit at any time.

IVUM ORDER A COMPLETE SIT Of TOOLS
1i[ y' plan to blild .s Is's,, lii vvme y It lor srs if you engag.
a (milder) You %%ill certainly want tiO t13%11 01V Of osir prof-ional

carieiner's steel tool dulsts c ulaining a .10 pics sit of finist 11lity,
itionally kiown bindi tools.

Alter yaor hoom is built, you will ejo doing a helttr inh of honi
msaintenance. with these superior toos. See pricvs and dstcription ois
page 60 of Alternates and Extras.

Base prices for all plans include exterior wall and gable panels,
interior partitions and assemsbled roof trusses (in Plans 24, 26 and
28 precut rafters are substituted instead). V plywood roof sheath-
ing. 240 lb. asphalt shingles, Broadside shingles; ceiling insulation
and plasterboard (or lath) for walls and ceilings are packaged
but not applied. Windows and exterior doors come in assembled
units, with interior trim precut and carton packed. Interior doors
are prelt to net size, hinges applied and bored for lock. Base. shoe,
shelving, closet rods, exterior trim, etc., all come bundled in
standard lengths. Material is neither primed nor pointed, except
kitchen and buth cabinets. Nails, hardware, truss anchors, tape
and cenent for plasterboard joints, and bath accessories are
packed In proper quantities. Outside blinds are included for front
elevations of Plans 24, 26 and 28.

included with all hoimes for basement are pre-glazed aluminuim

basement windows (and aluminum screens), precut Hoor joists
and solid bridging; sill plates, center beao (except Plans 24, 26
and 28), box girder and plywood belt course; assembled basesment
stairs, metal framing anchors and V" plywood sub foor for the
entire home. No. I Comnumon (unfinished) Oak flooring is included]
for all rooms except kitchen and bath for which V" plywood lino-
lemn underlaymient is furnished.

Homes for crawl space receive alumium coated reinforced duplex
paper to go under the joists. Plans for coerete slab rereive Ii
asphalt tile in 9x" squares, plus adhesive, to bi- installed over
entire floor.

se. pesi.a 4. a.t i.as
4

, any miasonry iaterials, plaster, plumb

ing fixtures (except kitchen sink and taucet), wiring and electrical
materials, linoleum, painting or decorating, gutters, flashing, fietd
work, beating or air conditioning. (Air eionditioning can be in-
stalled in any Pease Haie).
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BASE PRICES FOR PEA S E HOME S

NAMI PLAN CONCRETE
FOR

CRAWL

1 -327- .241 $2646 $3240
101-327- . 26r3 2791 3431

lp.,. 2-3 2 -377-24 3- $3117
102-27- .6'3- 3236

5 -367-' 243 2841 3468

105-36-7-. 262' 2986 3676

leg 4-51 6 -36'?'. 24'- 3319
106-367-. 26-3- 3505

11 -40-- '. 243 3544 4247
111-407-. r263- 3730 4503

pe N6-71 12 -407- 4-3 4416
112-4,7- . 263' 4650

13 -407'. 24-V 3076 3756
113-40-7 -. 763 3231 3981

1p~ 8-91 14 -407-. 24-3 3632
114-n' . 263- 3033

V/x~ w 16 -367- ,243 3509
jP09 tO-1t) 116-367 . 263 3695

peso 12-131
18 -- 407- . 2r3
118-407- . 261'

3789

3992

NAME

9 -A7'. 36'- $3341 $4147
109-36.7- . 33- 3436 4355r& fJQeaem

jPQg t4-IS) 10 -367- . 36'3 $4063
110-367'. 36'3- 4243

19 -407'. 6'' 3659 4331
119-407-'. 383' 3314 4746

(pg. 16-17) 20 -40'7-. 63'- 4430
120-407- . 3s-3- 4633

F 21 -447- . 36-3- 4493 5304
121-A7-. 38-3- 4633 5746

,P. k.4,, 2 .243'

22 -4'7- . 363 5037
172-447'. 18-3 5277

De AiEMVf 24 -2r'. 24 3693
t". 20-211

Ue A fomf p 26 -wt 7 . 243 4333
Ips,. 22-231

Ur Wldswe
(Mege 22-2

ANPem ems 6 we "RW md twA3 ULvshp Room oen .W) .r Lobd {f36 Imp y RmonL s) at do. - Pr*. Lft.A.x

You are invited to visit "America's most unique and
permanent model home showroom" - an entire block
of nine Pease Homes (shown here and on front cover)
at the eastern end of Forest Avenue in Hamilton, Ohio.
They typify the architectural excellence, high-quality
material and step-saving livability that are yours-in
any Pease Home. Open 7 days a week from 8 AM to
6 PM, and accessible via routes U. S. 127 or Ohio 4.

-363-
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A HOME ... quality engineered ... contemporary in spirit ...

?

t*.

Thiz beautiful 25x5 I. Tertazo-base stall sho -
is a built-in feature of all models.

THE ALL-NEW

CALIFORNIAN

C

-365-

Ii



beautifully finished . . . reasonably priced

The CALIFORNIAN was built
for you-a modern Western family.

This is the home whose func-
tional design and rustic, ranchlike
flavor Invite you to relax and enjoy
life .. . YET whose floor-to-celling
windows, exciting uses of translucent
glass, Indirect lighting, and decorator
color schemes offer the informal
luxury of today's best.

CLIFF MAY and CHRIS
CHOATE are the designer and archi-
tect you have been reading about in
House Beautiful, in Sunset, In House
and Home, and in Living, the maga-
zine for young homemakers. They
have joined with ROSS W. CORTESE,
builderand subdivider, to form ateam
of expert planners whose combined
years of experience have gone Into
the planning and development of
Lakewood Rancho Estates, a well-
Integrated community of homes
designed for beauty and individuality
at a low cost. Only with such an
unusual combination of talents could
the CALIFORNIAN have become a
reality for you.

C

C

C
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DURABILITY
BEAUTY
GOOD TASTE
are three basic requirements for your
home, amply fulfilled by the CALIFOR-
NIAN.

But in addition, there is flexi-
bility in the overall design of Lakewood
Rancho Estates. Each house, with its
generous use of glass, Its private patio,
affords indoor-outdoor living for year-
round enjoyment, and there are over
thirty-six different elevations from which
to choose, making your choice as indi-
vidual as you are yourself.

In no room of the CALIFORNIAN Is the unstinted quality
of building and design more apparent than in the NEW FREEDOM
GAS KITCHEN ....... BIRCH cabinets with sliding doors,
usually seen only in the most expensive homes; the CUSTOM
BUILT BREAKFAST SEAT, designed to be an integral part of the

kitchen area; and the most modern fixtures and equipment-the

WESTERN HOLLY built-in automatic gas range for convenience,

beauty, and "comfort level" cooking, the AMCO genuine Formica

fully formed sink top, the garbage disposal unit for cleanliness-

all make for easier, more pleasant living with fewer steps.

U

Lrn

U

-367-



Here is your opportunity for comfortable living In a home

designed to give you the maximum In twentieth century style and

solid comfort. Here are modern design and a structural Integrity

heretofore unthought of In the small home... your assurance of

carefree living for years to come.

This is the house you'll be glad to come home to-the home

to which you'll point with pride.

There's year-round health and comfort here, whether the

open windows, Pioneer Flint-Kote Insulation and wide overhangs are
keeping you cool, a crackling fire in the fireplace Is warming your

toes, or the large, DAY & NIGHT 70,000 BTU forced air heating unit
Is sending a warm, even flow of air through the room at the exact

temperature you have set with a touch of the thermostat.

With expert use of glass

in the CALIFORNIAN, your pri-

vate patio becomes your outdoor

living room, your rumpus room,

a safe place for the children to

play-your most lived-in room

of the house. Well-placed doors

make it easily accessible, and

many windows permit Its natural

beauty to brighten and enhance

the charm of the interior.

-368-



N EVER BEFO R E... has a builder offered an 1108 sq. ft. home with 
3

bedrooms and a 1341 sq. ft..

4 bedroom home, both with 2 FULL BATHS, at these amazing

prices. Now, for the FIRST TIME in Southern California,

the CALIFORNIAN breaks all precedent by stepping

forward with the DESIGN OF THE FUTURE.

The 16' master bedroom opening onto the

patio, for example, has its own private bath

and a dual wardrobe and dressing table.

All the bedrooms were designed for

twin beds, and both baths contain

beautiful colored fixtures to blend with

the interiors. You'll be carefree and

happy in Lakewood Rancho Estates

where a home like the CALIFORNIAN

offers you so many luxury features for

so little. Rest of all are these down-

to-earth prices for all, Including the

71 NON-VETERAN. Termson the

CALIFORNIAN are unbelievably

low. .. both VA and FHA ...

-369-
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The ENTIRELY NEW Lakewood area (population
107,000) is a well-established, completely independent
community. To comply with Lakewood's needs are schools
from kindergarten to college, churches of all denomina-
tions, numerous shopping centers, parks, a stadium, an
airport, and a country club. It is conveniently located near
beaches, yet only a few minutes drive from the industrial
areas of Long Beach, Los Angeles, Huntington Park,
Vernon, South Gate, etc., and only three blocks from the
busline.

One of the biggest attractions to Lakewood Rancho
Estates location-wise Is the site of a future 246 acre park to
be developed just across Spring Street to the south. And
to the northwest, just the other side of Studebaker Road,
is the new Ellwood P. Cubberley elementary school, only
a few minutes away for your children. (See the map at right
for school and shopping locations.)

Traveling south on Palo Verde Ave., just five min-
utes away, is the new Long Beach State College, a $20,-
000,000 project now under way. Future plans for this college
include an expected enrollment of 10,000 students, a fine
arts building, science building, auditorium, administration
building, library, student union, amphitheatre, gymnasium,
health service building a, dormitories, power plant, and
physical education and recreational areas.

There Is an 8% acre shopping center at the south-
east corner of Spring Street and Palo Verde Avenue, only
3 blocks from Lakewood Rancho Estates. Here you will
have access to a large market, a drug store, variety store,
women's and men's apparel shops, specialty shops, and
service shops... including beauty parlor, barber shop,
shoe shop, etc. In addition there is enough parking space
for everyone.

V
5

73
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Architect
Designer

Subdivider and Builder
Sales Agents

Traveling south on Palo Verde Ave., just five min-
utes away, is the new Long Beach State College, a $20,-
000,000 project now under way. Future plans for this college
include an expected enrollment of 10,000 students, a fine
arts building, science building, auditorium, administration
building, library, student union, amphitheatre, gymnasium,
health service buildings, dormitories, power plant, and
physical education and recreational areas.

There is an 8% acre shopping center at the south-
east corner of Spring Street and Palo Verde Avenue, only
3 blocks from Lakewood Rancho Estates. Here you will
have access to a large market, a drug store, variety store,
women's and men's apparel shops, specialty shops, and
service shops.. including beauty parlor, barber shop,
shoe shop, etc. In addition there is enough parking space
for everyone.

CHRIS CHOATE
CLIFF MAY
ROSS W. CORTESE
WALKER and LEE, INC.

GAMMAR

i.HIH SCHOOL

Spring St.
SHOPPINH RACHO

LOS ALAMITOS

Wlow St. PARK

Stearns

S TTC VLE t
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A MATTER OF TASTE...

Today there is a new trend in kitchens. Here in this most
important room in the house new and amazing changes have
taken place. Today's kitchen is more efficient, more functional
... it is a warm, colorful area that helps make your house a
home for family and friends.

A major part of the thrill of having a new kitchen is having
it personalized to your individual tastes and planned to save
time and energy. Naturally, your kitchen basic plan will be
determined by the space available but you need not miss any
of the conveniences you really desire. With the kitchen units
now on the market, you'll find that any style kitchen can be
planned for real working ease and efficiency.

/

f-iz o EVN IS TSAWD

D DNRIANGALE

TASLE e

FCAME La . c10 IAN 
E

The work triangle in the 1-shaped A typical U shaped arrangement. This "in-line" kitchen has a well ar-
kitchen usually can be arranged for There are a number of variateons ranged work area, and an alternatea minimum of interference. As laid possible with the U. the L and the traffic path which by-passes interfer-out here, the traffic path skirts the corridor. This design is a true step ence during the busy hours of the
triangle's edge. saver. day.

The kitchens illustrated on the following pages are ex-
amples of how imagination and good planning can give
you a unit geared for modem living. Let us show you
some of our new styling ideas and prove how easily and
economically you can give your kitchen new life featur-
ing up-to-the-minute conveniences and built-in advan-
tages. Visit our office soon.
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L THE L-SHAPED KITCHEN
PUTS SPACE TO GOOD USE

When only two walls are available for planning, you'll find the
L-shaped kitchen a practical layout. With this arrangement,
as in all well-planned kitchens, the traffic by-passes the
storage, preparation and cooking centers. Efficient from any
standpoint, the "L" works well with breakfast bars and
kitchen-dining arrangements of many types.

M

L-

12' 16'
sit down,

sink I
I L

sniack ba_

sn a k

4
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Basically L-shape in design, this beautiful kitchen is planned for real working ease and efficiency. Note how
refrigerator. sink and built-in oven and range unit are all within a few steps of each other forming an easy-to-work
triangle. Planning desk and work counter are other good points of thil kitchen.
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Here is an example of how imagination and good planning can give you a
modern take-it-easy unit. Notice the counter with table top range-a
wonderful feature. Pass-thru to dining area is a real step-saver, too. Basically
this is an L-type plan which permits work to flow smoothly and easily from
food preparation to serving center.

lipl

Recessed lighting over the sink, natu-
ral wood cabinets and attractive dec-
orating ideas give this room a home-
like quality of warmness.

-389-



The unmistakable look of luxury is reflected by the sculptured cabinets featured in this L-shaped kitchen.
Convenient breakfast bar is ideal for snacks and informal dining.

Where space is a problem, this functional straight-
line kitchen will work like a dream. Pantry cabinets
at rear of sink and counters form a handy storage
area-dramatic styling. Built-in lights save space.
ease work.
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Today there is color. color and more color in the modern kitchen. Looki how patterns are used on the walls and at
the window to brighten this room.

U LOOK TO THE "U" FOR AN
EASY-WORKING ARRANGEMENT

The U-shape continues as a big favorite with many of today's
homemakers because it permits work centers to be brought closer
together. Traffic is eliminated in the main working area, counter
space is continuous and adequate storage is provided at each
work center. Another advantage-a "U" adapts easily to fit
individual needs.

LLL r a ng e
9 -8"x 3'

9r e f

br o om

de s k
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j-il kitchens dre a trong of tie past BLA ,Use Of cl Ud a00 Ld1stWitior anu rnakes Mts U-ype kitchen a
bright and pleasant place to work, Pass-thru links kitchen and dining room.

I
Wood is used to give smooth, modern appearance with
natural warmth to this "U" kitchen. Built-in oven, table
top range and dishwasher save time and effort.

Below, nook eating area is just a few steps from the food
preparation center. Note spindle support which goes
clear through table, and which is also a decorative piece.

-392-
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adjoining area. Built-in dishwasher, double bowl sink and sit-down sink are included. Bright colors, counter-top
planter and hanging lamp accent the pleasing decorative scheme.

CORRIDOR-TYPE or
"IN-LINE" KITCHEN

The corridor plan is also a great step-saver and is ideal for a long,
narrow space. It works best with sink and range on opposite
walls to form an efficient work triangle between these units and
the refrigerator. If through-traffic will be a problem in your
home, the range, sink and refrigerator can be arranged along one
wall to insure a relatively traffic-free work area. Also, don't forget
that corridor kitchens are best suited for making an end-of-the-
room eating area.

-L

I
mir r or ed

doors

re sfs n a c k
sit b a r
down
s in k (
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Ally fit pwt yc Ur lee i a L a:>uKl living sett
adjacent to the patio. Youll find it's real handy
outdoor serving.

Here's another example of how kitchens and terraces
and the bold use of color give the desirable "this-is.

-394-
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form a natural partnership. Breakfast bar. planning desk
it" look.



SQUIIleS J, tnxllees &xi ,K ak n flieds.can befuF entUM effet!Lli y a Wge) KItOWen !e sInJ wU(

counter actually stretches the space allotted to the room yet it saves steps, too. Decorating scheme s unusual
and stunning.

ISLAND KITCHEN FURNISHES
A WORK SPACE IN THE
CENTER OF ACTIVITY,
ELIMINATES RUN-AROUND

Peninsula sets off kitchen. In this case there are two of them-freestanding
range and counter forming a close working arrangement. Overhead ventilator
traps cooking odors, steam and grease.
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A kitchen planned for separation of activities.
Peninsula work center and cooking top island
organize this kitchen into work center and eat-
ing area.

The main activities, cooking, mixing and salai making, ana cleanup have theii own fielire lucations in t1S
ultra-modern kitchen. Specific jobs are done quickly and well, thanks to the splendid coordination of equipment-

-
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OPEN PLANNING PROMOTES A FEELING OF SPACE ...
CREATES A ROOM WITH A FRIENDLY, INVITING WARMTH

Open for business ano pleasure-this bright, airy kitchen is designed for enjoyment by family and friends. Theadjoining activity room makes this corner of the house the family center for food and fun. Note the sharp contrastin decorating colors and mater als

...

fz
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Left
A really novel idea-a second
kitchen added to the porch -
next to the patio. Meal prep-
aration is not isolated to a
closed room away from all the
fun. As the place to prepare
food while entertaining, this
second kitchen is the answer.

White is right for a oright airy feeling, and a
scheme. Special touches make this an appeal
between base and wall cabinets form a han
makes serving and cleanup an easier task.

Even the cook comes to the party when the kitchen is open to the family room dining area. There is
an uninterrupted view from the family room to the kitchen, yet the sink peninsula between the two
areas assures protection for meal preparation in an out-from-underfoot area. This peninsula
doubles as a buffet serving counter, too.

s a cheerful accent with any kitchen color
ing work place-illuminated pantry cabinets
dy storage area; pass-thru to dining area

I>
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H g, D1
Cab! iA

You literally pluck storage space that did not exist from
mid-air when you hang this cabinet. In addition to its
handsome, modern appearance and simple construction,
sliding doors on both sides make it most convenient and
accessible.

Cut all parts to size, adjusting dimensions to conform
to your space and the optional construction details you
decide to follow. Grain directions of face plys should run
vertically in ends and doors; from end to end in top,
shelves and bottom.

Sand edges and fit parts together carefully. Assemble
with glue and 6d or 8d finish nails.

Note the vertical dimension on the sliding doors, which
permits them to be removed. All edges of doors should
be sealed well against moisture and both front and back
faces should receive the same number of finish costs.

Finish cabinet as recommended and install with hang-
ing straps or by driving screws through top into ceiling
or exposed beam.

64' MAX

I " -7-- T& CAME 11
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TO PLAN A KI
MEET YOUR INDIV

You, too, can plan a new kitchen. Simply cho
meets your individual requirements and let your

The size, shape, location of doors and windows.
VW_ space available are, of course, factors that will

tion of your kitchen. But regardless of size or a
your kitchen for real convenience.

Start with the handy check list below. Then usi
cabinets, mechanical equipment and grid fea
page. Drawings are scale and designed to
new kitchen layout.

TCHEN TO
IDUAL NEEDS

ose the basic plan that
self go!

and the amount of wall
determine the organiza-
hape ... you can plan

the cutouts of kitchen
tured on the adjacent
help you picture your

usYEr DIMNGBI DINING AND

T
LgI OlIAN

DISK 
/111""

Cal CA: '*AN 0 E
The work triangle In the L-shaped kitchen A typical U shaped arrangement. There are This n ine" kitchen has a well arrangedusually can be arransed for a minimum of a number of variations possible with the U, work area. and an afternale traffic pathintertfrence. As laid out here, the traffic the L and the corridor. This design s a true which by-passes interference during thepath skirts the triangle's edge. step saver. busy hours of the day.

DIMENSIONS-_.__ X_ -

DINING SPACE..___
LAUNDRY FACILITIES

--Kitchen-- asoment_..U i.i

TYPE
Corridor---- - -
U.shape -- __ -
L-Shape__
Oiher- -
STYLE
Contemporary
Colonial_ ___
Other___

FLOORS
Material-

CEILING
Material
Color-

DOORS
Existing- - -
New --

Type -

WINDOWS
CElting
New_______ _____
Style

CABINETS
Job Builtl
Factory Built -. --

WALL CABINETS
Wood - --- -
Metal-

Iy R-en BASE CABINETS
Wood
Metal

-- - Color

COUNTER TOP
Materie
coior. _
Metal Edge
Preformed Edge

SINK
Material
Color
Single Bowl
Double Bowl.

LIGHTING
Fluorescent_
Regular. -
Style

SPECIALTY ITEMS
Pass-thtruh .- --- -
Lazy Susan
Desk -
Bulletin Board-----

-- _Sh*Ives _._
Divider _
Pan Racks
Other_.-

APPLIANCES
Gas_ _-Electric.

Builtin Ranme-
Standard Range -
Drop-in Burners
Built-in Oven
Refrigerator
Freezer.
Dishwashe,
Disposal
Washer

Dryer.
Hood
Fen

--- Colo-

BASIC CHANGES REQUIRED
Plumbing -
Heating -
ElectricaL
Structure____
CEILING HEIGHT

SOFFIT
Norma -

-- None.
LIghting - - -
Storage-

MISCELLANEOUS
Hardware, SIC--
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hundreds of HOME IMPROVEMENT IDEAS
... NEW HOME PLANS

are available at our
Better Homes & Gardens h

IDEA
CENTER

featuring the
Portfolio of Ideas for Your Home

VISIT OUR

IDEA CENTER
. . . Borrow a Copy of

This Colorful Book Now!

BETTER Fist Closs
OPermit No. 373S5

0000 962 H P- "*g S%.# N.*dWd It 1"ild i. U.".d Stoles______________________ It t I:OVEM

CONTST POSTAGE WILL BE PAID BY -

DEALER MERCHANDISING SERVICE
1700 West Hubbard Street DEPT. IG 24

De s N t PChicago 22, Illinois

C
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QUARTERS
for the

$30,000
644'

RATER 9
NOMES
C Oardens

$10,000 RDME IMIPROVEMR
CONTEST

ENTER this big contest NOW!
Don't miss this golden opportunity. The 1962 Home
Improvement Contest is open to all families improv-
ing their homes in 1962 January 1, through
December 31.

ALL PROJECTS ARE ELIGIBLE
Any improvement to the home and surrounding prop-
erty can be entered. The rules and judging are de-

o signed so that the size and cost of a project will not
he a hissing factor. All entries will have an equal
chance to win.

HOME IMPROVEMENT CONTEST ENTRY FORM

Please enter me in the 1962 H-ome Improvement Contest. Send me my free
remodeling kit, final entry form, complete contest rules, and list of other helpful
idea booklets.

Name-
please prsm)

Address (Number and Street)-

C City_ 
Zone-

0
E I have checked below the division or divisii
N to enter

0 Interiors 0 Exteriors 0 Additions
I Contest closes December 31. 1962. it is not necessaryr Homes & Gardens to enter this contest,

Style_
Pon Racs_..

CABINETS other.-
Job Buit
Factory Built-.

FOUR DIVISIONS
There are four divisions in the contest: exterior, in-
terior, additions and kitchen-utility area. Best of all,
you are not limited to one division only; as an entrant
you may enter one or more divisions.

Don't miss this golden opportunity - mail the con-
test entry form now. But don't stop there let's work
together . .

see us
... YOUR HOME
IMPROVEMENT

HEADQUARTERS

-... for the latest

in modern ideas
and materials

- MISCELLANEOUS
Hardware, etc---

-403-
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Use this grid in planning your new kitchen or in modernizing your present kitchen. Each of the squares on this page
represents an area one foot square. The lines are %-inch apart. Therefore, your drawing will be made at a scale of %-inch

equals one foot. which is the same scale as cabinet and equipment cutouts on this page. First step is to draw in the
enclosing walls, then locate doors and windows of your kitchen, according to the scale. Next, with the aid of the scaled
cutouts and information, suggestions and pictures in this book, group the various elements to form your own "dream
kitchen." The cutouts conform to standard-sized cabinets and appliances but before finalizing your kitchen plan, check
dimensions of all units you select with your dealer.

flT r r-: H; | [1
CABINET SINK UNITS (C.S.)

BASE CABINETS (B.C.) WITH WALL CABINETS ABOVE IuId 0 1 :1 H I

, -UTILITY CABINETS (U.C.), WASHER, DRYER

a... I2 is.'..'. ," '- - --

.. jec I
ExN / RKf Wall "G.0

BUILT-IN OVEN. END SHELVES ROTARY CORNER UNITS - 1z REFRIGEA TORS

REFRIGERATORS

DISH WASHER (D.W.). COUNTER TOP SINKS (C.T.) RANGE UNITS

STOOLS CHAIRS I ~~~~L' L a
LAUNDRY TUBS, TABLES. FREEZERS

- - - - - -- -- -- - - - - - - - - - - - - - - - J
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