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Abstract
Staying alone has been a new living style in densely populated cities like
Tokyo. The declining birth rate and marriage rate ignite the “low desire
society” that Japan has entered into. When the economy is in stagnation, young people are submissive to what they have and decide to
“live in the moment”, instead of pursuing a brighter future which is still
unknown. More and more Japanese people choose to live single lives.
Services for one person such as single-seat restaurants, absolute-quiet
cafe, personal entertainment rooms, single wedding and renting relationships have been emerging. Privacy and independence have been
main considerations for people who enjoy solitary.
“Oneness” has become an initiative to face the uncertainty of life. This
thesis is a discussion about the architectural response for people who
seek the refugee place for themselves in Tokyo. It is trying to provide
a new typology of living and focus on the mundane and daily life. Instead of being a practical machine, a city designed for loneliness with
both freedom and restrictions could be a possible state of future. Places
designed as “little but certain happiness” will provide the answer for
people who focus on the minor satisfaction in their ordinary life.
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Introduction

The thesis is based on the current “low desire society” in Tokyo, where there is a
tendency for people to live alone. The birth rate is declining, while the aging rate is
still high in Japan. According to a survey by Japan’s research firm Hakuhodo, the
“lifetime unmarried rate” of Japanese males will approach 30% by 2035 and that
of females will approach 20%. One person’s consumption behavior will dominate
the future economy. The ”solo places” in Tokyo, such as Ichiran Ramen, 1 Kara,
Mooming Cafe, etc. are already very popular, where people can stay there without
contacting to anyone.
The thesis is a discussion about one-person space. The site is in Tokyo, where
people live in the crowded places while still respect privacy and independence. It
is a utopian palce that encourages all the personal activities happen in there,
such as restaurants, cafe, karaoke, stores, office, hotels, etc. A lonely place in the
crowded area would be the proper explanation of living in a city like Tokyo. Moreover, it will be a presentation of the binary scenarios that show both the freedom
and loneliness.
“Oneness” has become an initiative to face the uncertainty of life. People are
always on the move between strangeness and familiarity, gregariousness and solitude, innovation and retro, perhaps the scenery we are tired of today is a nostalgic
theme for tomorrow. The idea of loneliness is that the ones that rooted deeply in
their hearts can slowly come back and allow people to rethink the ultimate anxiety
and fickleness of life.
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Shibuya Cross, photo by author

Subway, photo from Internet
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Japan
Towards a low desire society
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Lost decade

Choosing to be alone has a lot to do with the continuous economic downturn
during the “Lost Decade”. Since the burst of the bubble economy in the 1990s,
Japan has entered a recession in which economic development has been almost
stagnant. With the declining birth rate and the increasing aging rate, young people are being uncertain and anxious about the future, the desire to consume is also
suppressed.
“In the lost 20 years, young Japanese people have been through a lot,” said
Yumiko Shimoda, a research associate at the Japanese Institute of Research. The
youth of Japan experienced the bubble burst and the Great Hanshin Earthquake
in their childhood. In their youth, they suffered the Lehman Brothers crisis in 2008
and the Great East Japan Earthquake in 2011. More importantly, Japanese young
people have suffered protracted economic.” In short, Lost decade led to the lost of
confidence among young people, then resulted in the lost of generation.
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Low fertility rate

Japan is in the age of one-person life. As a result of the unstable income, young
people are afraid to marry even if they want to get married. They do not have
enough money to cover new housing and education expenses for their family. In
this case, the conventional model of the nuclear family is challenged, when the
father is not able to afford the whole family, and the mother is not willing to be
a housewife. One-person-family development has become an important social
issue in Japan. In the book the potential business of one-person family, Japanese
sociologist Atsushi Miura says that a dwelling place for one person has become the
mainstream of Japanese family patterns. In 2010, Japan’s single-family households accounted for about one-third of Japan’s national total, surpassing the “normal family” of parents and children.
Japan’s Ministry of Internal Affairs and Communications released the 2016 Census shows that in Japan, the proportion of families living alone is 32.5%, which is
the highest in history. The number of unmarried young people mainly increases,
and the single old people tends to increase as well. Among the population over the
age of 65, one out of every eight men and one out of five women live a single life.
According to a survey by Japan’s leading advertising and research firm Hakuhodo, the “lifetime unmarried rate” of Japanese males will approach 30% by 2035
and that of females will approach 20%. By 2035, about 48.05 million of Japan’s
population over the age of 15 are single, while spouses are about 52.79 million,
or about half of Japanese people will live single lives.
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The Fifteenth Japanese National Fertility Survey in 2015
by The National Institute of Population and Social Security Research

* The proportion of singles without any relationship with the opposite sex increased:
69.8% (previously, 61.4%) for men and 59.1%(previously, 49.5%) for women.
* The proportion of never-married men and women without sexual experience is
on the rise in the last five years (men 36.2 → 42.0%, women 38.7 → 44.2%).
* “Money for marriage” is the most often selected answer as an obstacle to marriage for both men (43.3%) and women (41.9%).
* The proportion of never-married persons who agreed with the statement that
“living alone is not lonely” increased from 41.5 to 48.3% among men, 28.7 to
36.2% among women in the last five years.
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The Tokyo Metropolitan Government’s latest official marriage advertisement
sparked public anger. With the approaching of the Tokyo Olympic Games in
2020, airlines, automobiles, and everyday consumer goods, various brands have
launched Olympic-related advertisements. The main theme is a question: Tokyo
2020, who will you watch it with? However, this advertisement is actually
another way by the government to encourage marriage and childbirth.
This kind of painstaking effort to increase fertility cannot be accepted by unmarried
men and women. As soon as the advertisement came out, there was a constant
negative evaluation. The Tokyo Metropolitan Government has now removed the
advertisement from YouTube and related media. An advertising company
woman member said: “Isn't the Tokyo Olympics happy to see by myself?” There is
not only one end as the advertisement says: You must marry to satisfy your
parents. You must be married to truly enjoy your happiness. There are many
options in life. Marriage is just one of them that is not superior to other options.
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Low desire society

Japan’s Ministry of Internal Affairs and Communications had issued a survey on
the actual conditions of consumption in the country. The results showed that in the
30 years from 1984 to 2014, the average annual consumption index of single
men and women in Japan dropped to 67.6, 87.9 from 86.5, 96.3 respectively.
Expenditures saved from daily spending have all become deposits. To encourage
consumption, the Abe government invested dozens of trillion yen, and the Bank of
Japan even implemented a negative interest rate policy in hopes of reducing the
Japanese’s willingness to save. However, it still had little effect.
Kenichi Ohmae, a renowned theorist and management guru, claimed that Japan
has entered into the so called “Low Desire Society”. That is, the years of people
investing great amount of efforts to pursue success have passed. There is a
general sense of passivity among younger generation: slow-growing salary,
unclear future, heavy burden. Japanese young people have been recognized
as not ambitious towards great success and materialism than before. Rather
than desiring to buy estates and cars, achieve high-status, get married, people
are consuming less, and turn to smaller enjoyments. They feel satisfied just
having a general career, possessing affordable things.
Japanese young people were born in an era of economic recession, but actually
they live in an age with richer material than their parents. However, Japanese
young people no longer think that “consumption is a virtue” like their parents do,
and the non-essential needs that are irrelevant to their own lives can be completely
excluded from their consumption options. Cheap glasses, convenience store selfowned goods, and hundred-yen stores that have been increasing year by year.
These are full of Japanese commercial society. Since it is cheap enough to use,
there is no need to pursue more expensive goods.
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Typical monthly cost of living for a single person in Tokyo
Item

Budget Amount
(JPY)

Average
Amount
(JPY)

Notes

Rent

45,000

70,000

“Budget” amount is estimate for a 15-sqm
studio apartment located outside central
Tokyo and about a 30- to 45-min train
ride to a major Tokyo station. “Average”
amount is estimate for a 20-sqm studio
apartment in the 23 Wards but not near
a major station like Shinjuku or Shibuya.

Food

20,000

30,000

“Budget” amount is for someone who rarely eats out and cooks almost all their own
meals, including a packed lunch (bento).
“Average” amount is for someone who
occasionally eats out. If you eat “combo”
(convenience store) food and at budget
restaurants a lot, expect your monthly food
expenses to be at least ¥40,000.

Utilities

8,000

10,000

Gas, water, and electricity. Of the three,
water bill can vary the most. For example,
one way to lower your water bill is to take
a bath instead of a shower.

Internet/Mobile
Phone

8,000

10,000

Fixed provider fee is between ¥2,000 and
¥3,000 per month.

Socializing/Going out

5,000

10,000

Average for men: ¥15,000, for women:
¥5,000

Clothing/Personal Care

5,000

10,000

Average for women: ¥20,000, for men:
¥5,000

Books, music,
movies

5,000

10,000

Including digital music/movie purchases.

Transportation

4,000

4,000

Average cost of a commuter pass. Many
employers will reimburse you for your
commuter pass, so you may not have
this as a work or school expense, but you
should still budget for personal travel.

Income Tax /
Health Insurance / Pension

40,000

40,000

Estimate for someone earning a gross
salary of ¥250,000 a month.

Total

140,000

194,000
1 USD = 106 JPY
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Fire an employee in Japan is regarded as unappropriated for employers. However, in the age of economical stagnation, in order to survive, employers tend to
hire more unofficial employees instead of official employee, who normally have
the job permanently. From the chart show above we can see the increase of unofficial employees. Nearly 30% of the 25-34-year-olds work for businesses in the
form of informal employment.
According to the Ministry of Internal Affairs and Communications in 2012, once
it became an unofficial employee, only 24.2% of them could be transferred to
regular employees. If there is no promising future, many employees would think
about what the point of working hard is.
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41.6
53.6

28.6

22.0
43.0
44.3

Desire for success, Survey by Ministry of Internal Affairs and Communications in 2012

From the survey of 1,000 young employees in the Tokyo area. Only 12% of them
really want to be successful. 28.8% of them think it could be better to succeed,
43.4% without obsession, and 15.8% without any interest. This is what present the
identities of low desire society as no desire, no dream, no energy.
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4,500,000
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20S

30S

40S

4,610,000

7,440,000

4,250,000

6,160,000

Women
5,640,000

Men

3,900,000

5,010,000

4,670,000

3,240,000

3,740,000

3,540,000

Overall

7,010,000

Annual salary survey done by DODA, a Japanese job site

50S

Take an example of the average income among young people as 4,000,000 yen
with an Income multiple as 3, so the affordable house is 12,000,000 yen for
purchasing. 70,000 yen for renting. In this case, young people can only afford 20
sqm for renting, 6 sqm for a new house and 18 sqm for an old house if they want
to live in the areas not far from Yamanote line.
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Rent (yen/m2)
4000-4500
3500-4000
3000-3500
2500-3000
2000-2500

Affordable Areas (m2)
15.6-17.5
17.5-20
20-23.3
23.3-28
28-35

Rent
Second quarter (April to June) 2015 data from the Real Estate
Information Network
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Old House (yen/m2)
>900,000
800,000-900,000
700,000-800,000
600,000-700,000
500,000-600,000
400,000-500,000
300,000-400,000

Affordable Areas (m2)
<13.3
13.3-15.5
15-17.1
17.1-20
20-24
24-30
30-40

Old House
Data from the survey by mansion market
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New House(yen/m2)
5,000,000-6,000,000
3,000,000-5,000,000
2,000,000-3,000,000
1,000,000-2,000,000
500,000-1,000,000
300,000-500,000

Affordable Areas (m2)
2-2.4
2.4-4
4-6
6-12
12-24
24-40

New House
Data from the survey by mansion market
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The Japanese

Apart from the economic context, Japanese people always like to be alone. Therefore, the realization of a single room can be described as fulfilling the Japanese's
"lonely complex." Japanese Buddhism has a long history and has profound influence. Perhaps enlightened by the Buddhist "one flower as one world, one leaf as
one Buddha," or other Confucian essence of the point, the Japanese advocated
independence since ancient times, the relationship between people maintained the
relative independence. In other words, it can be said that no one can easily open
the hearts of Japanese people, including those loved ones, those close friends.
All of us are following a balanced cooperative relationship in the company or the
society.
Celibacy syndrome (Japanese: sekkusu shinai shōkōgun) is a media hypothesis
proposing that a growing number of Japanese adults have lost interest in sexual
activity and have also lost interest in romantic love, dating and marriage.
Hikikomori (Japanese: “pulling inward, being confined”, i.e., “acute social withdrawal”) are reclusive adolescents or adults who withdraw from social life, often
seeking extreme degrees of isolation and confinement.
Kodokushi refers to a single elderly or middle-aged person was found dead in
an apartment after a few weeks or even several months since he was dead. The
corpse was discovered when the landlord asked for the rent, or their neighbors
noticed the unpleasant smell from the room.
Asceticism is a lifestyle characterized by abstinence from sensual pleasures, often
for the purpose of pursuing spiritual goals. It is also related to Zen in Japan that
encourage pure and simplicity.
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“Little but certain happiness”

With lower desires, the pursue of “Little certain happiness (shōgakkō)” which the
writer Haruki Murakami brought up in his novel, well describes the current portrait of the society. It focuses on the ordinary and mundane life, that people live in
this moment. Every generation has its own characteristic and philosophy. Young
generation in Japan don’t aim that much to achieve fame and status, wishing to
earn great money in the future. Instead, they pay more attention to the quality and
minor satisfaction in everyday life they are living in.
When it comes to the charm of loneliness, two Japanese magazines: One Person
and Oneself could be the good explanations. The content is mainly based on domestic travel, photography, hot springs, cars, and history. It is easy to experience
the relaxing feeling of being alone by taking the convenient public transportation
to have a short trip to the quiet sparsely populated area with beautiful scenery.
Perhaps because of the densely populated cities, the Japanese middle class is increasingly unable to satisfy the "popular" products while pursuing higher quality of
life. Therefore, whether it is the outdoor theme of photography, travel, or coffee,
food, reading and so on in the indoor environment, the discovery and experimentation of the theme of “lonely” has become a unique style. Under the influence of
this style, the mass media has also produced a number of popular TV shows: Late
Night Cafeteria and Lonely Gourmet.
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One Person

Traveling Alone

Lonely Gourmet

Late Night Cafeteria
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28

Solo
Research in Tokyo
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Tokyo

Services for one person such as single-seat restaurants, absolute-quiet cafe, personal entertainment rooms, single wedding have been emerging in metropolitan
city like Tokyo. Privacy and independence have been main considerations for people who need their own space.
By analyzing the exiting one-person stores in 23 wards of Tokyo, it is clear that they
are among the Yamanote line, which is the main loop metro. They are distributed
basically among the sub-centers, especially in the young people communities such
as Shinjuku, Shibuya, Ikebukuro. As an ideal of the contrast of the busy urban life
and a person’s small world, the site could be in one of these places.
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Coin Space
Nakagin Capsule Tower
Ichiran
Ichiran
Hitori
Yakuniku
Hitori
Yakuniku
Manga
Coffee Coffee
Manga
Moomin
Cafe
Moomin
Cafe
1kara
1Kara
Capsule Hotel
Capsule Hotel
Coin Space

Nakagin Capsule Tower
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Places

Places to sleep
Nakagin Capsule Tower is designed as multiple containers of minimum dwelling.
It is well equipped, and aimed to provide a shelter for businessmen who work in
the center of Tokyo. Recently, the units are sold for clients to renovate. They have
been reintroduced as different programs, such as music studios, laboratories, office, hotels, etc.
Nine Hours Capsule Hotel provides the micro cabin to sleep. It is in the heart of
busy areas, and provide reasonable price for people to stay overnight or just take
a nap.
Book and Bed Tokyo also provides personal bedrooms. The bedrooms are hidden
behind the book shelves, so that people need to climb on the stairs to get into their
own room.
Asakusa View Hotel is one of the well-known view hotels among Tokyo. For a super
dense city like Tokyo, the loneliness are looking for the place that can overlook the
city, to understand a city through the window.
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Nakagin Capsule Tower

Nine Hours Capsule Hotel

Book and Bed Tokyo

Asakusa View Hotel
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Places to eat
Ichiran Ramen is known for what they call “low-interaction dining,” in which people seat themselves in individual ramen booths, fill out ticket orders, and receive
food from anonymous hands through a curtain-covered window. In other words,
it’s possible—encouraged, actually—to eat an entire meal there without seeing or
speaking to another human being.
Moomin café is served as “anti-loneliness”, to save its lonely customers from
the awkward perils of solo dining, the cafe kindly seats diners with stuffed
animal companions called Moomins, sitting with you.
Hitori Yakuniku is known as one-person barbecue, where each person has
their own sets of table and seats, and own grills. They are placed towards
different directions, to avoid visual interactions.
Sukiyaki is the typical sushi bar in Japan. Customers are safely ensconced in a
steamy isolation booth. In this place, everyone is sitting alone, where you are free
to act without fear or shame.
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Places to entertain
Manga Cafe is the Japanese version of Internet cafe. They are everywhere in Japan and you can escape the busy streets of the city to a quiet little cubicle of your
own for about 500 yen an hour.
R-seat Cafe is known for “reading in the forest“. Every booth is separated by plants
and fish tanks. No one is allowed to talk there.
Coin Space provides the services of short-time lounge which you can rent by hour.
They can be used for office, meeting room or study room. Those are the resting
points in the crowded.
1 Kara and Hitokara are the popular single karaoke stores, where each customer
has their own mini room. It is a place that you can release yourself, and not be
embarrassed to sing in front of others. At the same time, a new chain of ‘karaoke
booths’ called Choi KARA is popular. The booth is exactly what it sells itself to be:
a personal karaoke room with the exact same features as a standard karaoke
room—no more, no less. It is the booths allow users to sing 1 song for 100 yen
(US $1.30).
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Places to take a break
Some cinemas in Tokyo have added the “special sections“ for solo customers.
You only need to pay 1000 yen more to watch a movie without couples around.
Benches in Tokyo Disney paid lots of attention to those who come alone. The
bench that only allows one person sitting create the comfortable zone for solo
visi-tors.
Seatings in the crowd provide another way to think about personal space. Being
comfortably alone is easy to achieve when people are isolated, having their own
“booth”. However, facing the public is unavoidable in the society. It is interesting how the bench in the public plaza are placed to create the distance among
people.
Onsen is also another place needs to lower interaction between people to avoid
shame. Even in a public pool, partitions are used to define personal regions.
Bathroom is a relative personal place where you do not care about other people’s emotions. It works as another hiding point in the city.
Massage is popular for people who care about themselves. Although one person
does these things and seems very lonely on common sense, it is actually a good
way to make yourself happy.
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Identities

Relationships and dimensions

Those places have something similar. In terms of Layout, they are irregular compared to standard buildings. They have free plans, and is less restricted by circulation.
They are not a lot. In one type of group, there are not many units. They are separated by plants, furniture, partition or walls. From public to private, they are less
open, and people tend to stay longer.
Furthermore, minimalism is used a lot in Japan. Everything is utilized
efficiently with micro dimensions. 2m is used as a safe distance between each
units. The dimension of one unit is also around 2m.
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Analysis of units
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Views

For users’ experience, these solo places are never fully closed. There is always
a view to provide the connection to the outside. People can see the sky, the city,
the street, the courtyard or other people. Connections are important for people
who seek the balance between themselves and the world. On the other hand,
the frame of view is widely used as the focus of meditation, such as windows in
the traditional Japanese courtyards.
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Frames of views
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Interiors
The interiors of these places are full of things. Make people feel sheltered with
walls, plants, cushions, furnitures and a lot of small objects that are easy to reach
by hand. The world is defined by what you see and feel. Each room is defined by
objects around it, which construct a little world.
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2.5m

The solitary

The potential business of single living
by Atsushi Miura

The consuming behavior of single-living people
1. Middle age male (35-59)
Care about living condition
Care about sleeping quality
2. Middle age female (35-59)
Start thinking about things after death
Care about health
Buy more service than products
3. Young male (<34)
Transportation method change from cars to bicycles
Spend more time cooking, but still eat deliveries and cooked food a lot
Change of eating habit, do not chew much, do not like fruits
Eat snacks as main dish, 86% of the time rely on convenience store
4. Young female (<34)
The expenditure of living, donation and faith increases
Change from buying clothes to seeing a dentist
Drink often at night
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Potential business:
1. Reliance on convenience store
2. Delivery
3. Personal care such as massage
4. Personal living place
5. Renovation of old house
6. DIY interior design
e.g. The wall paper example
7. Public transportation
8. Share house
9. Urbanization of community
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Narratives

“In the beginning of the old testament, God creates the world one day at a time:
The heavens and the earth. Water. Light. Day and night. Living species of every
kind. After each creation, God declares: “It is good.” But the tone changes when
God makes Adam. Suddenly, God pronounces the first thing that is not good, kit
iv:” It is not good that the man should be alone.” So God makes Eve, and Adam
is no longer on his own. “
- Eric Klinenberg, Going Solo
“Then man who is isolated, who is unable to share in the benefits of political association ,or has no need to share because he is already self-sufficient, is no part
of the polis, and must therefore be either a beast or a god.”
- Aristotle wrote
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“Therefore, I would ask you to write all kinds of books, hesitating at no subject
however trivial or however vast. By hook or by crook, I hope that you will possess
yourselves of money enough to travel and to idle, to contemplate the future or
the past of the world, to dream over books and loiter at street corners and let the
line of thought dip deep into the stream.”
- Virginia Woolf, A Room of One's Own
“It is much more important to be oneself than anything else. Do not dream of
influencing other people...Think of things in themselves.”
- Virginia Woolf, A Room of One's Own
“I have, as it were, my own sun and moon and stars, and a little world all to
myself.”
- Henry David Thoreau, Walden
both aggressive and unaggressive, both militaristic and aesthetic, both insolent and polite, rigid and adaptable, submissive and resentful of being pushed
around, loyal and treacherous, brave and timid, conservative and hospitable to
new ways...
- Ruth Benedict. The Chrysanthemum and the Sword
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Design
Going Solo
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A day in a life

The design is a discussion of spaces for those who enjoy solitude. It mainly focuses
on the young people. It is like the Ukiyo-e in the new society. (The term ukiyo-e
translates as “pictures of the floating world”)
The Design starts with questions about people’s experience: What do you want to
see? Sky, city view, courtyard, people, or nothing? What do you want to touch or
cover you? Wall, plants, fabric, books, toys or to be exposed? What do you want
to hear? Absolute quietness, natural sound or noise as protection?
It starts with basic gestures: separation, protection, connection and juxtaposition.
It tries to provide different levels of privacy, find the balance between conformity
and personality.
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People/Crowd
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Wall/Plaza
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Shadows/Park
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Partitions/Office
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People/Studio
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Curtain/Restaurant
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Levels/Lounge
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Inspiration from Turn Left, Turn Right by Jimmy Liao

Parallel/Passway
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Obejects/Covenience Store
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Extensions/Workspace

62

Programs/Cafe
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Light/Tearoom
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Plants/Courtyard
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Pets/Cafe

66

Volumes/Onsen

67

Mirror/Clothing Store

68

Furniture/Theater

69

Water/Fountain
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Window/Home
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Building/City
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Then another day.
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City of solitude

In an urban scale, the center of business could be the center of loneliness, and
the center of activities as well. The design is a parallel world, a layer of solitude
embedded into the busiest part of the city. For lonely people, who do not want
to be isolated from the society, still want to be part of the city, but also not too
obvious, and partly hidden in the city. The design is adapting to existing
condition of the city, dealing with different scales, in different levels of the city,
from interior to larger city, and from private to public.
Enjoy the loneliness. The building will be a place for people who “living in the
moment”. It is also a place that incorporate the uncertainty of living. In one word,
it supports privacy; in another word, it’s also my critical opinion about social
segregation. A building where all the intimate and private activities happen can
fully protect people from the crazy stressed city life. Conversely, it can also work
as sort of “prison” that you are actually isolated. There is no right or wrong regarding this issue, since lifestyles are decided by people themselves. This building
will be a presentation of the binary scenarios that show both the freedom and
loneliness.
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Interior

In the intimate scale, the design is mainly about self-satisfaction. It is trying to provide a comfortable zone for people, and introduce the diversity of activities from
those small objects. People surrounding themselves with things. Things rather than
people. One’s home is the sanctuary in the city.
It starts with a room of human scale. A room or a volume that are in safe dimensions. People have a lot of things around, that are easily reached by hand. The layout of furniture and the change of levels subdivide the room into different regions
of privacy. Windows are used as the connections to the outside.
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Home plan
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Home view
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Building on the upper level

Building on the upper level is mainly for office and residential. The places for
people who live in the city is not designed as an independent building, it is tied to
the city, and being part of the city. From outside, you cannot tell it is an
indepen-dent building. The places are plug-ins merged into the existing façade
with the bill boards.
There is not any two of the units that is adjacent to each other. They aggregated together but they are all separated. The aggregation of units in a irregular form creates the diversity of moments which are independent to each other in a building.
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Office & Residential building
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Floor underneath

Garden

Independent unit

Lounge

Atrium

Corridor
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Office & Residential building
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Renovation of existing areas

Intervention or renovation of existing areas is mainly for the commercial districts
at lower level. The existing places at the busiest part of the city are in a chaotic
layout, which are the best place for people to hide.
The small interventions into these areas are used to welcome lonely people being
part of it naturally. Things like changing of furniture layout or ceiling height can
redefine the region; Extension or extraction of the places can reorganize the circulation; Windows or intrusions building create connections between rooms.
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Commerical area plan
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To be merged into the existing conditions is a way to survive in the chaotic city.
Things are scattered around, experiences are fragmented, moments are cherished.
“The metropolis,” wrote the German sociologist Georg Simmel, “assures the individual of a type and degree of personal freedom to which there is no analogy in
other circumstances.”
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Ceiling

Floor

Window

Extraction
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Furniture layout

Intrusion

View deck

Voids
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Commercial area elevation
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Public area

Public area is a camouflage for people who are on the busiest street, where solo
spaces are mixed into the flow of people. The busiest area in the city is also
the place that everything is scattered around and united, where everything is in a
free plan. The extreme irregularity makes up the ultimate freedom. In those
public space, people can easily find seating, park, shadows, and the rest of
people. At the same time, it works as a protection for people who wander
around.
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Street & Plaza
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People

Seating

Shadows

Park
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Going solo

Commentators tend to present loneliness as an unmitigated social problem, a sign
of narcissism, fragmentation, and a diminished public life. While on the contrary,
more and more people enjoy solitude as a way against the intense social life. People switch between different arrangements: alone, together, together, alone. To be
alone is something inevitable in one’s life.
“Today in our age of digital media and ever expanding social networks, living
alone can offer even greater benefits: the time and space for restorative solitude.
This means that living alone helps us discover who we are, as well as what gives
us meaning and purpose.” Eric wrote in the book Going Solo.
The city designed for loneliness could be a possible state of future, with both
freedom and restrictions. Places designed as “little but certain happiness” could
provide the answer for people who focus on the minor satisfaction in their ordinary
life.
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Appendix
Thesis prep
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Intimacy and Spectacle
Moller house and Muller house
Intimacy and spectacle: framed perspectives
View connections: blocking and looking through
Comfortable zone: personal booth

Publicity and Privacy
Hillside terrace by Fumikiko Maki
Privacy and publicity
Organization of entrance, pathways, layer by layer
The extend of privacy
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Replication and Stacking
Nakagin capsule tower by Kisho Kurokawa
Pathway like a spiral, ground for each dwelling;
Bathrooms take a lot of space; Bathrooms are not aligned
Should be more organic, not intentionally, regulatory

Voyeurism
Look and be looked
Control and management
Segregation or uncomfortable zone
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Start a day with a quick visit to the convenience store.

Take the metro to work.

Working in a large office.

Go to the nearby park to have a seat for lunch.

Go for dinner in a restaurant.

On the way home, and it is raining.

Go to the vending machine to buy a drink.

Take a look from your window, it is late at night.
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Possibilities in urban section
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Thesis Defense
December 20, 2018
Guest Critics: Peggy Deamer, Dawn Finley, Andrew Holder, Lauren Jacobi,
John McMorrough, Hans Tursack, Yolande Daniels

Credit to Chen Chu
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Credit to Sarah Wagner
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