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STREET VENDOR
a Fruit Vendor
Midtown, NYC

Flyin’ Solo

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-Individually owned and operated.  
-Food comes from Hunts Point Terminal Mkt in 
the Bronx. 
-Shopper is anyone passing by.
-Super-ripe and ready to eat.  (1-day shelf life!) 
-Physical Area = 18sf surface area cart with 
volumetric bins for storage / display
-"Green Carts" initiative begun in July 2008 
increases # of available permits for fruit and veg 
vendors.

PUBLIC
MARKET
Essex Street Market
Lower East Side, NYC

Shared Roof

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-New York City Economic Development Corporation 
rents individual stalls to vendors.   
-All food, flowers and non-food items are deliv-
ered from multiple distributors and terminal 
market. 
-Primary shoppers are mostly neighborhood 
residents and local business employees.
-Specialty and exotic fruits and veg.  As well as 
specialty services like a barber and a tailor.
-1 of 2 Public Markets in NYC (other in Bklyn).  
-Physical Area = ~15,000sf  

FARMERS
MARKET
Greenmarket Union Sq.
Union Square, NYC

Pitch + Pack

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-The Council on the Environment of NYC run 
network of 46 farmers’ markets in NYC.  Temporary 
tents+tables form rented stalls in public parks .
-Food and non-food items are sold directly from 
farmers and independent producers.  
-Primary shoppers come from all over NYC 
metro area.
-Physical Area = 64,000 sf (public space)

 

SPECIALIZED 
RETAIL
a Greengrocer
Astoria, Queens

Buckets

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-Individually owned stores; ubiquitous NY 
-All produce is delivered from terminal markets 
(?) Limited other foods and non-foods also 
available.
-Primary shopper is  a neighborhood resident, 
probably living within a 10 minute walk.
-Like a butcher or baker, but more frequent 
(probably b/c less skilled labor req’d).
-Physical Area = 2,000 sf (+basement?)
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CHINATOWN
Specialized Market
in Chinatown
Chinatown, NYC

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-Neighborhood pattern of individually owned 
and operated specialized markets in a dense 
area.  
-Food comes from Hunts Point Terminal Mkt in 
the Bronx and ? 
-Shopper is neighborhood resident or NY’er 
looking for fresh and/or specialty goods.
-Physical Area =~1000sf + sidewalk (100sf)
-Cultural center for Chinese immigrants.

ONLINE/DELIVERY
Fresh Direct
LIC, Queens

Never Leave Home

variety

urban frequency operating frequency

farmer - consumer area, sf

quantity

-Delivery to NY metro area and NJ from single 
warehouse in LIC.
-Food comes from farmers and other wholesal-
ers.
-Primary shopper is online and busy, but home 
for delivery.
-Fleet of trucks!  
-Climate controlled rooms for specific varieties 
of veg and fruits since don’t need to climate 
control for shoppers.
-Physical Area = 300,000 sf (+fleet of trucks)

x3

x10
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Preliminary Project Outlines
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Urban Farmhouse Proposal_3:
Edible Classroom
Designing an Edible Schoolyard for Brook-
lyn

City School + Farm

Design Brief:

Provide Pratt Extension- Teachers’ College with an Elementary 
School Laboratory.  In addition to classrooms and admin-
istrative facilities for the school, the project should grow 
enough food for at least the school community, with sur-
plus going to the neighborhood.  Flexible and/or mobile 
space should be considered for such public distribution. 

GROW vegetables
PICK fruit
COOK a meal
STROLL in the orchard
SUNBATHE in the greenhouse
FEED the fish in the breeding tanks
EAT lunch from the garden
DIG in the dirt
SPLASH in the hydroponics
SWEAT, LAUGH and LEARN
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1. City and Country 
School, NYC

2. Traveling Science Barge

3. Peckham 

Experiment

4. Edible Schoolyard

5. Henry Street 

Settlement, LES

1. 2.

3.

4.

5.
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Thank you!

Europe relaxes rules on sale of ugly 
fruits and vegetables.  
The New York Times.  12 NOVEMBER 
2008


